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In  South  Jersey, 
the  readers  are  the 
winners  because  the 
Courier-Post  created 
earlier  press  times, 
redesigned  Jhe 
newspaper  and 
reorganized  local 
coverage,  all  to 
improve  readership 
and  readability; 

Results:  higher 
circulation  and  news 
coverage  f(x:using  on 
what»matters  to 
readers.  News 
staffers  are  winners, 
too,  having  won 
several  dozen 
reporting  and  editing 
awards  this  year. 

OGAhNEIT 


“Readers  are 
noticing  our 
commitment  to 
improve  the 
Courier-Post  as 
we  strengthen 
our  position  as 
South  Jersey’s 
dominant  ^ 
newspaper.” 

-  Bill  Chanin 
Executive  editor 
Courier-Post, 

Camden,  N.J. 


Camden  Courier-Post  Executive  Editor  Bill  Chanin  (left)  and  Managing  Editor  John  Kolesar 


If  a  hazardous  waste  site  were  proposed  for 
your  community,  who  wouid  take  the  iead 
in  raising  questions  about  its  safety? 
Politicians?  Community  Leaders?  Residents? 


Tom  Morton 


In  Beaumont,  Texas,  it  was  the 
Beaumont  Enterprise  and  reporters 
Tom  Morton  and  Shannon  Tompkins. 
After  initial  research  by  reporter  Kevin 
Carmody,  they  followed  through  to 
produce  the  eight-part  series, 
“Hazardous  Business:  ChemWaste  in 
Jefferson  County.”  Through  their 
efforts,  our  readers  became  better 
informed  about  the  possible  impact  of 
such  an  operation  on  their  immediate 
environment. 

The  Washington  Journalism  Center 
chose  this  series  as  the  winner  of  the 
1987  THOMAS  L.  STOKES  AWARD 
for  the  best  reporting,  analysis  and 
commentary  —  among  all  U.S.  daily 

t  newspapers  —  on  energy,  the 

environment,  conservation  or  other 
natural  resource  issues. 

In  describing  the  1987  winner  the 

“They  reached  beyond  the  immediate 

Shannon  Tompkins  circulation  area  of  the  ne  wspaper  to 
explore  the  national  implications, 
drawing  on  sources  within  the 
community,  the  state  and  federal 
government  to  present  a 
multidimensional  environmental  series 
worthy  of  the  investigational  foresight 
of  Tom  Stokes.” 

Bearnnont  Enterprise 

- A  HEARST  NEWSPAPER - 


It's  time  to  take 
the  gloves  off. 


^L|^^gy^liitroduciiig 

Arroudith  Rub^Free  Black 

the  best-running,  most  rub-resistant 
black  newsink  on  the  market  today. 

Compare. 
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JULY 

12-18— Wisconsin  Newspaper  Association,  Daily  Meeting,  Egg  Harbor,  Door 
County,  Wis. 

14- 16 — Arkansas  Press  Association,  Summer  Convention  and  Family  Out¬ 

ing,  West  Memphis. 

15- 16 — Michigan  Press  Association,  Summer  Convention,  Grand  Hotel, 

Mackinac  Island. 

15-17— Alabama  Press  Association,  Summer  Convention,  Orange  Beach. 

20- 22— Pennsylvania  Newspaper  Publishers  Association,  Summer  Leader¬ 

ship  Conference,  Hershey  Poconos  Resort,  White  Haven,  Pa. 

21- 23— National  Newspaper  Association,  Desktop  II,  Electronic  Publishing 

for  the  Newspaper  Industry,  Hyatt  Regency,  Nashville 
23-26 — Texas  Daily  Newspaper  Association,  Summer  Convention,  Galves¬ 
ton  Island. 

28-31— North  Carolina  Press  Association,  Annual  Convention  and  Trade 
Show,  Kiawah  Island,  S.C. 

31-8/3 — International  Newspaper  Advertising  and  Marketing  Executives, 
Summer  Meeting,  Sheraton  Center,  Toronto. 

AUGUST 

8-1 1 — Newspaper  Advertising  Co-op  Network  Summer  Sales  Conference, 
Montreal,  Quebec,  Canada. 

18-20 — West  Virginia  Press  Association  Annual  Convention,  Davis. 

28-31 — New  York  Newspaper  Publishers  Association  Annual  Convention, 
The  Sagamore,  Bolton  Landing,  N  Y. 

SEPTEMBER 

8 — National  Literacy  Day 

14-16— Pennsylvania  Newspaper  Publishers  Association  Classified  Sales 
Conference,  Allentown  Hilton.  Allentown,  Pa. 

14- 17 — National  Conference  of  Editorial  Writers  Annual  Convention,  Fort 

Worth,  Texas. 

1 5- 1 7 — Michigan  Press  Association  .Annual  Display  Advertising  Conference, 

Troy  Hilton,  Troy,  Mich. 

16- 20 — Southern  Circulation  Managers  Association  Fall  Meeting,  Jackson¬ 

ville.  Fla. 

25-27 — International  Newspaper  Marketing  Association  Eastern  Region 
Conference,  Sheraton  Society  Hill,  Philadelphia,  Pa. 

28-30 — Pennsylvania  Newspaper  Publishers  Association  Annual  Meeting, 
Bel  Aire  Hotel,  Erie,  Pa. 

Seminars/ Workshops/ Clinics 

JULY 

11-15 — ANPA  Management  Introduction  to  Newspaper  Technology  Semi¬ 
nar,  The  Newspaper  Center,  Reston,  Va. 

11-29 — The  Poynter  Institute  for  Media  Studies,  Writers'  Camp  for  Elemen¬ 
tary  and  Middle  School  Students:  and  Writers'  Camp  Fellowship  for 
Kindergarten-8th  Grade  Teachers,  St.  Petersburg. 

17- 20 — SNPA  Foundation,  Seminar,  Copy  Editing  and  Headline  Writing, 

Sheraton  Century  Center,  Oklahoma  City. 

20- 22— ICMA  Promotion  Seminar,  Minneapolis. 

22- 23— Printing  Process  Color  on  Small  Press  Workshop,  California 

Polytechnic  State  University,  San  Luis  Obispo. 

25-29 — ANPA  Newspaper  Quality  Control  Seminar,  The  Newspaper  Center, 
Reston,  Va. 

25-29— Understanding  Pre-Press  Workshop.  California  Polytechnic  State 
University,  San  Luis  Obispo. 

31-8'3— SNPA  Foundation,  Seminar,  Personnel  Management,  Omni  inter¬ 
national  Hotel  Norfolk,  Va. 

AUGUST 

8-12 — ANPA  Web  Offset  Newspaper  Press  Operations  Seminar,  The 
Newspaper  Center,  Reston,  Va. 

21- 26 — The  Poynter  Institute  for  Media  Studies  Graphics  Center:  Newspaper 

Design  &  Typography  for  College  Seniors  and  Graduate  Students, 
St.  Petersburg,  Fla. 
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About  Awards 

SNA’s  Lesher  Award  winner.  Oran  W.  Asa,  a  key  figure 
in  establishing  Suburban  Newspapers  of  America,  was 
awarded  SNA’s  Dean  Lesher  Award  in  recognition  of  his 
contributions  to  suburban  newspaper  publishing. 

Asa  is  owner  and  publisher  of  Northeast  Los  Angeles 
Publishing  Co.,  which  produces  eight  weeklies  with  a 
combined  circulation  topping  88,()(M). 

Heart  Association  awards.  The  American  Heart  Associ¬ 
ation  announced  the  winners  of  its  Howard  W.  Blakeslee 
Awards  for  excellence  in  reporting  on  heart  and  blood 
vessel  diseases.  The  winners  are  Peter  Aleshire,  former 
science  and  medical  writer  for  the  Oakland  (Calif.)  Tri¬ 
bune  who  is  now  with  the  Arizona  Republic-,  New  York 
Daily  News  science  writer  Edward  Edelson;  and  Cheryl 
Eincher,  senior  reporter  for  the  Macon  (Ga.)  Telegraph 
and  News. 

Top  columnists.  Ralph  Seely  of  the  Tacoma  (Wash.) 
News-Tribune  was  named  1987's  top  general-interest  col¬ 
umnist  for  newspapers  with  over-65,(K)()  daily  circulation 
by  the  National  Society  of  Newspaper  Columnists. 

Nancy  Nall  of  the  Fort  Wayne  ( Ind. )  News-Sentinel  was 
judged  best  general-interest  columnist  in  the  under- 
65,()(K)  daily  circulation  category. 

Sam  Lowe  of  the  Phoenix  Gazette  was  judged  top 
humor  columnist  for  newspapers  over  65,()(K)  circulation, 
and  Dan  Ehl  of  the  Newton  (Iowa)  Daily  News  won  the 
humor  award  in  the  under-65,0()()  category. 

Diane  Ketcham  of  the  New  York  Times  took  first  place 
in  the  items  category,  which  has  no  circulation  categories. 

Gannett  Center  fellows.  Eleven  media  professionals  and 
educators  have  been  named  to  fellowships  for  the  1988-89 
academic  year  at  the  Gannett  Center  for  Media  Studies  at 
Columbia  University.  They  are: 

Senior  fellows:  Ralph  Baruch,  former  president,  chair¬ 
man  and  CEO  of  Viacom;  Robert  Chandler,  editor  and 
chairman.  Bend  (Ore.)  Bulletin-,  Reuven  Erank,  former 
president,  NBC  News;  Dennis  McQuail,  professor  of 
mass  communications.  University  of  Amsterdam;  and 
Eleanor  Singer,  senior  research  associate  at  the  Center  for 
Social  Sciences  and  senior  lecturer  at  Columbia. 

Fellows:  John  Corry,  public  affairs  television  critic  of 
the  New  York  Times;  Elliot  Jaspin,  Providence  Journal- 
Bulletin  reporter;  Patricia  O’Brien,  writer  and  former 
Knight-Ridder  columnist;  Carlin  Romano,  book  editor  for 
the  Philadelphia  Incpiirer:  John  Stevens,  professor  of 
communications  at  the  University  of  Michigan;  and  Betty 
Winfield,  associate  professor  of  communications  at 
Washington  State  University. 

ANCAM  Awards.  The  Association  of  Newspaper  Clas¬ 
sified  Advertising  Managers  recently  presented  its  James 
McGovern  Memorial  Award  to  William  E.  Brooks  Jr., 
editor  and  publisher  of  the  Vincennes  [Imi.)  Sun-Commer¬ 
cial. 

ANCAM’s  Outstanding  Educator  Award  was  presented 
to  Wilma  Crumley,  professor  and  associate  dean  of  the 
University  of  Nebraska-Lincoln  College  of  Journalism. 

ANCAM  Quarter  Century  Awards  were  presented  to 
Robert  Seli  of  the  Pittsburgh  (Pa.)  Post-Gazette  and 
Press-,  Max  Garden  of  the  Sydney  Morning  Herald  in 
Australia;  and  George  Schultz  from  Gannett  Rochester 
(N.Y.)  Newspapers.  Barry  Hibbert  from  the  Edmonton 
(Alberta)  Journal,  who  brought  in  eight  new  ANCAM 
members  over  the  past  year,  was  presented  with  the  Bill 
Gardner  Memorial  Award. 
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With  all  this  world  class  technol¬ 
ogy  under  fingertip  control,  it’s  no 
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IN  BRIEF 


Canadian  paper  to 
refuse  tobacco  ads 

The  Stratford  (Ont.)  Beacon  has 
joined  the  growing  number  of  Cana¬ 
dian  newspapers  that  have  voluntar¬ 
ily  banned  all  tobacco  advertisements 
following  approval  of  federal  legisla¬ 
tion  prohibiting  advertising  of 
tobacco  products  in  newspapers  as  of 
Jan.  1,  1989. 

Co-publisher  C.W.  Dingman  esti¬ 
mated  that  the  paper  will  lose  several 
thousand  dollars  in  advertising 
revenue  a  year. 

Canadian  newspapers  that  have 
already  banned  tobacco  advertising 
include  the  Kingston  Whig  Standard, 
the  Brockville  Recorder  and  Times, 
the  Toronto  Globe  and  Mail,  the 
Toronto  Star,  the  Ottawa  Citizen,  the 
Montreal  Gazette,  the  London  Free 
Press  and  the  St.  Catherines  Stan¬ 
dard. 

Three  journalists 
leave  Guatemala 

Three  Guatemalan  journalists  have 
fled  the  country  after  they  received 
death  threats  and  the  office  of  their 
weekly  newspaper,  La  Epoca,  was 
attacked. 

According  to  published  reports,  the 
newspaper’s  offices  were  burned  at 
dawn  on  June  10,  after  15  men 
reportedly  broke  into  the  building,  set 
machines  and  equipment  on  fire  and 
ignited  gasoline  and  incendiary 
bombs. 

Two  days  after  the  attack,  a  right- 
wing  death  squad  known  as  the  Secret 
Anticommunist  Army  (ESA) 
threatened  leftist  journalists,  pro¬ 
claiming  in  a  communique  that  “We 
will  make  sure  they  either  leave  the 
country  or  die  inside  of  it.” 

Prior  to  leaving  the  country.  La 
Epoca  editor  Byron  Barrera  said  he 
would  close  the  newspaper. 


Maine  Times 
redesigns 

The  Maine  Times,  with  about 
20,000  statewide  circulation,  recently 
introduced  a  redesign  to  its  readers  to 
enable  them  to  make  their  way 
through  the  newspaper  more  easily. 

The  redesign  included  a  cover 
index  to  help  readers  find  features, 
new  type  faces  and  a  consistent  motif 
for  the  entire  paper,  an  expanded 


weekly  summary  of  state  news,  and  a 
reorganized  and  expanded  calendar 
of  events. 

The  weekly  also  introduced  new 
features  about  family  life  in  Maine 
and  travel. 

Editor  Matthew  Storin  also  rein¬ 
stated  an  early  Maine  Times  slogan, 
“Maine’s  weekly  journal  of  news  and 
opinion,”  on  the  cover. 

The  slogan  emphasizes  the  Maine 
Times’  commitment  “to  a  better 
Maine,”  Storin  said.  “The  redesign 
heralds  our  efforts  to  be  up-to-date,  to 
broaden  our  appeal  and  to  open 
ourselves  to  more  viewpoints  and 
ideas.” 


John  Lavine  named 
Minn,  j-school  prof 

The  University  of  Minnesota 
School  of  Journalism  and  Mass  Com- 
munication  has  announced  the 
appointment  of  John  M.  Lavine  as 
professor  with  tenure.' 

Lavine  —  who  continues  as 
publisher/president  of  Lavine  News¬ 
paper  Group,  which  publishes  four 
daily  and  four  weekly  newspapers  in 
Wisconsin  —  was  also  appointed  to 
fill  the  John  and  Elizabeth  Bates 
Cowles  Chair  in  Media  Management 
and  Economics. 

KRI  seeks 
Tokyo  listing 

Knight-Ridder  Inc.  has  filed  with 
the  Tokyo  Stock  Exchange  for  listing 
of  its  stock  this  fall. 

Pending  approval,  the  listing  is 
expected  to  take  place  this  fail. 

Knight-Ridder  is  currently  listed  on 
the  New  York  Stock  Exchange  and  is 
traded  on  four  other  exchanges  in  the 
United  States. 


Correction 

A  brief  in  the  June  4  E&P  incor¬ 
rectly  stated  the  amount  of  a  grant 
from  the  Chicago  Tribune  Foundation 
to  the  department  of  journalism  at 
Roosevelt  University. 

The  two-year  grant  from  the  Chi¬ 
cago  Tribune  Foundation  is  in  the 
amount  of  $10,000,  not  $100,000  as 
stated  in  the  article.  In  addition,  the 
grant  comes  from  the  Chicago  Tri¬ 
bune  Foundation,  not  including  the 
Chicago  Tribune  Charities. 


Watauga  Democrat 
to  mark  100th  year 

The  Watauga  Democrat  of  Boone, 
N.C.,  plans  to  publish  a  facsimile  of 
its  first  edition  to  celebrate  the 
paper’s  centenary  July  4. 

The  12-page  supplement  will  also 
contain  reprints  of  notable  news  sto¬ 
ries  the  Democrat  has  published  over 
the  last  100  years. 

The  Democrat  has  been  owned  by 
the  Rivers  family  for  the  past  99 
years.  On  July  4,  Rachel  Rivers-Cof- 
fey,  the  present  publisher  and  grand¬ 
daughter  of  the  founder,  will  hold  a 
ribbon-cutting  ceremony  for  a  new 
15,000-square-foot  suburban  printing 
plant  where  the  company  will  print 
eight  different  newspapers. 


Ad  space  sells  out 
in  convention  issue 

The  National  Journal  sold  out  all 
advertising  space  in  its  “National 
Journal  Convention  Preview”  issue, 
published  June  20.  The  40-page 
tabloid  contains  19  advertisers  and  is 
the  first  of  13  editions  planned  for  the 
two  political  conventions  this  sum¬ 
mer. 

The  Convention  Preview  issue  will 
be  mailed  to  Democratic  and  Republi¬ 
can  delegates  and  alternatives,  news 
media  and  National  Journal  subscrib- 


Frye  now  a  director 
of  Times  Mirror  Co. 

The  Times  Mirror  Company  has 
announced  that  Clayton  W.  Frye  Jr. 
was  elected  a  director  of  the  company 
at  a  meeting  of  the  board  in  New  Y ork 
City  on  June  8. 

Frye  is  a  senior  associate  of  Lau- 
rence  S.  Rockefeller  in  New 
York  City  and  a  director  of  a  number 
of  companies,  including  the  Tejon 
Ranch  (Company,  Embarcadero  Cen¬ 
ter  Limited,  California  Pacific  Com¬ 
mercial  Corporation,  Rockefeller  and 
Company,  and  Rockresorts  Incorpo¬ 
rated. 

Frye  also  serves  as  trustee  of  a 
number  of  philanthropic  organiza¬ 
tions,  including  the  American  Con¬ 
servation  Association,  Historic  Hud¬ 
son  Valley,  Jackson  Hole  Preserve 
and  the  Woodstock  Foundation. 
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Floor 

Covering 

On  July  18,  the  lights  will  come  up  in  Atlanta  on  America’s  most 
important  floor  show  of  the  year— the  Democratic  National 
Convention.  You  know  the  actors.  You’ve  heard  their  lines.  And 
the  last  act  won’t  be  written  until  July  21. 

But  with  all  the  uncertainty,  you  can  look  to  Cox 
Newspapers  for  complete  convention  floor  coverage 
and  analysis  with  a  unique  perspective— from  across 
the  street. 

Atlanta  is  our  home.  And  our  flagship  publications— the 
Atlanta  Journal  and  Constitution— are  just  across  the 
street  from  the  convention  hall.  This  gives  us  the 
unique  opportunity  to  dedicate  unprecedented 
resources  to  covering  this  event.  But  just  as  important, 
it  gives  us  the  privilege  of  extending  a  warm  welcome 
to  journalists  from  around  the  world. 

We’d  like  you  to  enjoy  and  understand  Atlanta  as  well 
as  cover  it.  So  we  are  making  available  a  reprint  of 
“The  Shaping  of  Atlanta,’’  a  recent  Atlanta  Journal- 
Constitution  series. 

After  six  months  on  the  road,  the  Democratic 
procession  hits  Atlanta.  Look  to  Cox  Newspapers  for 
complete  coverage  and  insight,  from  the  ground  floor 
out. 

Fur  your  copy  of  "Tlw  Sliapiiifi  of  Atlanta,  come  hy  the  Cox  Hureau 
during  the  convention  or  eall  Christopher  Higgall  at 
(404)  526-5690 


COX 

ENTERPRISESJNCX 


\tlanta  Constitution  *  Atlanta  Journal  *  Austin  Auieriean-Statesinan  *  Chandler  Arizonan  I  rilmne 
Dayton  Daily  Sens  *  C.rand  junction  Daily  Sentinel  *  l.ongcieu  Daily  Sews 
Fongvieu  Morning  Journal  *  l.ujkin  Daily  Sews  •  Mesa  Trihune  •  Miami  Sews 
Orange  Leader  •  I’alm  Beach  Daily  Sews  *  Palm  Beach  Post 
Port  Arthur  Sens  *  Springfield  Sews-Sun  •  lempe  Daily  Sews  Irihune 
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Vending  machine  regulation  restricted 

In  a  decision  of  major  importance  to  newspapers,  the  Supreme 
Court  has  struck  down  as  unconstitutional  parts  of  a  Lakewood, 
Ohio,  ordinance  which  gave  the  mayor  wide  authority  over  news- 
racks  on  city  property.  The  court  extended  First  Amendment  protec¬ 
tion  to  this  method  of  news  distribution. 

“In  the  area  of  free  expression,  a  licensing  statute  placing  unbri¬ 
dled  discretion  in  the  hands  of  a  government  official  or  agency  consti¬ 
tutes  a  prior  restraint  and  may  result  in  censorship,”  the  majority 
opinion  said.  The  court  acknowledged  the  right  of  cities  to  licen.se 
newsracks,  but  ruled  out  “unfettered  discretion”  in  the  hands  of 
authorities. 

It  is  believed  newspapers  are  using  more  than  500,000  vending 
machines  in  this  country  which  are  responsible  for  one  out  of  every  10 
.single-copy  sales,  amounting  to  six  million  copies  per  day  or  about 
half  of  all  single-copy  sales.  The  Supreme  Court  decision  now  gives 
newspapers  support  in  their  never-ending  struggle  to  prevent  haras¬ 
sing  regulations  by  municipalities. 

Why  should  not  this  extension  of  First  Amendment  rights  of  ex¬ 
pression  in  the  regulation  of  newsracks  be  extended  to  the  operation 
of  newsstands? 

In  New  York  City  six  agencies  are  promoting  new  rules  and  license 
fees  for  the  operation  of  newsstands,  which  can  be  aimed  only  at 
eliminating  them  from  the  street  scene.  There  are  only  290  stands 
selling  major  newspapers,  which  is  less  than  259t  of  the  number 
existing  35  years  ago,  and  city  officials  seem  determined  to  get  rid  of 
those. 

The  Alt  Commission,  the  Departments  of  City  Planning,  Consum¬ 
er  Affairs  and  Transportation,  the  Corporation  Counsel  and  Mayor 
Koch  have  worked  on  the  rules  which  would  decrease  the  square 
footage  of  the  stands  and  increase  the  clearance  requirements  be¬ 
tween  the  stands  and  building  lines,  fire  hydrants,  sidewalk  cafes, 
bus  shelters,  subway  entrances,  parking  meters,  marquees,  man¬ 
holes,  etc. ,  etc.  In  addition,  the  rules  would  be  retroactive  forcing 
newsstand  operators  to  make  renovations,  or  move,  or  shut  down, 
and  the  license  fee  would  be  increased  from  $50  jier  year  to  $925 — 
almost  a  20-fold  increase,  which  in  itself  is  confiscatory. 

The  city  is  acting  as  if  newsstands,  most  of  which  have  been  in  the 
same  location  for  many  decades,  are  a  nuisance.  There  is  no  acknowl¬ 
edgement  that  they  have  been  performing  a  service  for  the  people  of 
New  York,  otherwise  they  wouldn’t  have  stayed  in  business. 

If  newsstands  are  effectively  outlawed  in  this  manner,  it  is  a  safe 
bet  they  will  be  replaced  by  one  vending  machine  for  every  newspa¬ 
per  published  in  the  city  as  well  as  those  suburban  papers  seeking 
New  York  distribution  at  strategic  commuting  locations.  If  the  con¬ 
venience  of  New  Yorkers  is  a  criterion,  and  it  should  be,  we  believe 
one  newsstand  handling  all  publications  does  a  better  job  than  multi¬ 
ple  newsracks,  and  city  officials  should  contemplate  that. 

The  rules  proposed  for  newsstands  in  New  York  City  amount  to 
“unfettered  discretion”  in  the  hands  of  city  authorities,  which  the 
Supreme  Court  condemned  in  the  vending  machine  case. 
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WITH  THE  OMBUDSMAN 


Tell  readers  why  information  is  not  available 


By  Art  Fredrickson 

Readers  have  every  right  to  be  frus¬ 
trated  when  they  are  left  stranded  on  a 
deserted  island  of  curiosity  in  a  sea  of 
information,  especially  when  it  seems 
there  may  be  answers  to  their  ques¬ 
tions  languishing  somewhere  just  out 
of  reach. 

Newspapers  have  a  bad  habit  of 
assuming  readers  are  as  close  to  the 
subject  as  are  reporters  and  editors. 
Usually,  these  lapses  in  stories  are 
not  crucial,  but  they  are  annoying  — 
especially  when  the  gaps  are  not  filled 
in  subsequent  stories,  another  com¬ 
mon  journalistic  foible. 

Some  of  these  omissions  are 
unavoidable  when  deadlines  are  so 
close  that  there  is  not  time  to  verify 
information  or  when  notification  of 
next  of  kin  is  required. 

Two  recent  examples  in  the  Jack- 
sonvillc  (Fla.)  Journal  and  Florida 
Times-Union  involved  identities  of 
people  involved  in  a  wreck  on  a  bridge 
and  in  the  arrests  of  four  male  dancers 
at  a  nightclub  fighting  the  city’s  ban 
on  topless  dancing  at  places  that  serve 
liquor. 

The  wreck  story's  importance  lay 
primarily  in  the  traffic  jam  it  created 
on  Riverside  Avenue.  In  the  story  in 
the  first  edition  of  the  Jacksonville 
Journal,  which  is  sold  mainly  in  news¬ 
paper  racks  and  at  convenience 
stores,  the  fifth  paragraph  said, 
"There  was  no  information  available 
from  police  on  the  details  of  the  acci¬ 
dent.” 

The  accident  occurred  at  6:31  a.m. 
The  Journal’s  first  edition  news  dead¬ 
line  is  about  8  a.m.  for  the  average 
story  that  does  not  warrant  special 
handling  because  of  its  importance, 
and  this  is  not  a  lot  of  time  to  untangle 
such  things.  In  the  final  or  home  deliv¬ 
ery  edition,  with  a  news  deadline 
about  three-and-a-half  hours  later, 
details  of  the  sequence  of  events  and 
the  name  of  the  driver  of  the  car  who 
made  the  first  contact  were  added  to 
the  story,  but  a  paragraph  in  midstory 
said,  "There  was  no  immediate  iden¬ 
tification  available  on  the  other  driv¬ 
ers,  [police  Sgt.  Gary]  Looney  said.” 

In  the  front-page  story  in  the  Flor¬ 


( Fredrickson  is  reader  advocate  of 
the  Jacksonville  [Fla.]  Journal  and  the 
Florida  Times-Union  and  this  article  is 
reprinted  with  permission  from  those 
newspapers.) 


ida  Times-Union  on  the  male  dancers, 
details  of  the  arrests,  the  reasons  for 
them  and  the  adverse  reaction  of  the 
audience  of  women  were  duly  chron¬ 
icled.  Except:  "The  names  of  the 
dancers,  who  were  led  away  in  vari¬ 
ous  stages  of  undress,  were  not  avail¬ 
able.” 


Two  bartenders  were  arrested  and 
charged  with  "resisting  and  opposing 
police  after  they  interfered  with 
police  arresting  the  dancers,  [police 
spokesman  Asa]  Higgs  said.”  They 
were  not  identified. 

Warren  Colazzo,  owner  of  the  club, 
did  not  get  off  so  lightly;  his  name 
appeared  in  the  story,  along  with  this 
information:  "Colazzo.  speaking 
earlier  in  the  day.  said  he  had  received 
enthusiastic  inquiries  from  women 
eager  to  see  the  show  ....  Colaz/o 
could  not  be  reached  for  comment  last 
night.” 

The  arrests  occurred  at  7  p.m.. 
according  to  the  story,  about  five 
hours  before  the  news  deadline  for 


that  edition. 

The  point  of  this  exercise  is  not  to 
demonstrate  the  efficacy  of  hindsight 
or  Monday-morning  quarterbacking. 
Readers,  not  familiar  with  newspaper 
procedures,  deadlines  and  the  various 
problems  of  reporting,  find  such  gaps 
in  news  stories  unsettling.  They  have 


been  enticed  into  an  account  of  an 
event  and  left  unsatisfied,  or  puzzled, 
by  such  offhand  statements  as  "Co- 
lazzo,  speaking  earlier  in  the 
day  .  .  .  ”  Was  he  talking  to  a 
reporter,  a  police  "mole,”  a  meeting 
of  the  Jacksonville  Ministerial 
Alliance?  Why? 

Information  is  often  hard  to  get  or 
unavailable  for  a  number  of  reasons. 
Readers,  however,  do  not  care  about 
such  problems,  nor  should  they. 

If  pertinent  information  is  not  avail¬ 
able,  a  reason  should  be  given.  No 
matter  what  the  subject  or  its  signifi¬ 
cance  in  the  greater  scheme  of  things, 
readers  should  not  be  left  scratching 
their  collective  heads. 


FINALLY.  THE  FASHION  STATEMENT 
YOU’VE  BEEN  WAITING  TO  MAKE. 


Exclusive  text,  B&W  photos  and  color  slides  from  Fairchild  Publications’  WOMEN’S  WEAR  DAILY, 
W  AND  M.  For  details  on  this  new  S-day-a-week  news  and  feature  service, 
and  information  about  availability  in  your  area: 

call  Pat  Ecke  at  The  New  York  Times  Syndication  Sales  Corp.  at  800-972-3550  or  (212)  645-3000. 


If  pertinent  information  is  not  available,  a  reason 
should  be  given.  No  matter  what  the  subject  or  its 
significance  in  the  greater  scheme  of  things,  readers 
should  not  be  left  scratching  their  collective  heads. 
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Once  abustling  lumbering  town  cen¬ 
tered  on  the  Saginaw  River  and  Sagi¬ 
naw  Bay,  Bay  City,  Michigan  gradually 
moved  to  reliance  on  heavy  industry  - 
automotive  manufacturing. 

Now,  the  emphasis  changes  again 
back  to  the  bay  and  the  river,  as  smart 
business  leaders  take  full  advantage 
of  spectacular  statewide  tourism  with 
large,  new  marinas,  waters  teaming 
with  fish,  river-front  condominium  and 
restaurant  developments,  and  a  boom¬ 
ing  boat  business. 

Through  it  all,  we’ve  covered  it  all, 
for  Bay  City,  and  as  the  only  daily 
newspaper  serving  a  large  portion  of 
northeastern  Michigan  and  parts  of 
Michigan’s  thumb.  In  this  corner  of  the 
world,  we’re  No.  1 ! 

We’re  one  of  eight  award-winning 
Booth  newspapers,  part  of  the 
Newhouse  family  of  newspapers. 


newspapers 


•  The  Ann  Arbor  News  •  The  Bay  City  Times  •  The  Flint  Journal  • 
•  The  Grand  Rapids  Press  •  The  Jackson  Citizen  Patriot  •  Kalamazoo  Gazette  • 

•  The  Muskegon  Chronicle  •  The  Saginaw  News  • 


July  9,  1988 

Every  Saturday  since  1884 _ 

‘Organize  or  die!’ 

Struggling  Newspaper  Guild  looks  to  organizing  efforts  to  survive;  plans 
to  use  $900,000  from  its  $8. 6-million  defense  fund  to  finance  the  drive 


By  Mark  Fitzgerald 

Faced  with  a  slipping  membership, 
a  budget  deficit  and  a  losing  record  on 
representation  elections,  a  gloomy 
Newspaper  Guild  is  going  back  to 
basics. 

“Organize  or  die!”  was  the  theme 
of  the  55th  annual  international  Guild 
convention  held  in  Vancouver  Wash., 
June  27-July  I. 

“We  think  that  says  it  all  —  and  we 
doo't  think  it  exaggerates,"  union 
president  Charles  Dale  said  in  his  key¬ 
note  address. 

“Handsome  contracts  no  longer 
are  there  for  the  plucking,"  Dale 
noted.  “Strikes  are  not  a  weapon 
we’re  positioned  to  use  currently  in 
many  of  our  locals.  The  very  exis¬ 
tence  of  several  long-established 
Guild  units  hangs  in  the  balance.  We 
are  under  publisher  attack  every¬ 
where  in  our  universe.” 

Publishers,  especially  chain 
publishers,  have  become  ever  more 
aggressive  —  and  sophisticated  —  in 
fighting  the  Guild,  union  leaders  say. 

“Unions  are  just  as  important  as 
they  were  when  they  were  first 
formed  in  the  1920s  and  1930s,"  inter¬ 
national  chairman  and  New  York 
Daily  News  reporter  Peter  E. 
McLaughlin  declared  at  the  conven¬ 
tion. 

“Then  the  owners  were  more  hon¬ 
est.  They  sent  out  goons  or  the 
National  Guard  to  break  strikes  and 
break  unions.  Today  the  owners  are 
more  sophisticated.  They  bring  in 
high-priced  lawyers  like  King  &  Bal- 
low  and  Sayfarth,  Shaw  to  do  their 
dirty  work,”  he  observed. 

So  many  Guild  members  are  work¬ 
ing  under  posted  conditions  that  the 
union  sponsored  its  first-ever  work¬ 
shop  on  “how  to  survive  in  this  kind 
of  bargaining  situation." 

During  its  last  fiscal  year,  the  Guild 
said,  only  189  members  were  added  in 


representation  elections.  At  the  same 
time,  more  than  300  were  lost  in 
decertification  elections. 

The  average  Guild  membership 
during  the  last  fiscal  year  was  34,066, 
about  8(M)  down  from  its  record-high 
membership  the  year  before. 

Hundreds  of  members  have  been 
lost  from  papers  and  wire  services 
that  were  once  Guild  bastions. 

In  San  Juan,  Puerto  Rico,  the 
Guild-organized  El  Mundo  newspa¬ 
per  closed  and  then  opened  with  a 
non-union  staff.  Bitter  fights  with  the 
Washinf>t(>n  Post  and  the  McClatchy 
Newspaper-owned  Sacramento  Bee, 
Fresno  Bee  and  Tacoma  News  Tri¬ 
bune  have  drained  union  bank 
accounts. 


in  fact,  the  convention  approved  a 
1988-89  budget  that  anticipates  a 
$130,000  deficit. 

In  part  because  of  such  disputes  as 
the  McClatchy  fight,  the  estimated 
number  of  so-called  “per  capita  pay¬ 
ments"  is  being  adjusted  down  by 
about  1,3(K)  to  27,250. 

The  union's  organizing  fund  was 
virtually  depleted  when  the  Guild 
met;  some  $9,000  remained  in  the 
account. 

What  is  especially  galling  to  union 
leadership  is  that  their  reverses  come 
at  a  time  when  the  newspaper  indus¬ 
try  in  general  —  and  newspaper 
chains  in  particular  —  continue  to 
post  healthy  profits. 

“No  situation  so  starkiv  illumi¬ 
nates  the  nature  of  the  beast  we  are 


fighting  than  that  at  the  Washington 
Post."  president  Dale  asserted. 

“Here  is  a  company  that  is  almost 
obscenely  profitable.  It  earned  more 
than  $132  million  last  year  ...  Its 
profit  margin  .  .  .  was  more  than 
10%,  one  of  the  highest  in  the  indus¬ 
try. 

“Yet  here  it  sits,  this  supposed  bas¬ 
tion  of  enlightened  liberalism, 
perched  upon  its  moneybags,  content 
to  leave  its  employees  twisting  in  the 
wind,  without  a  contract,"  he  stated. 

The  Guild's  answer  to  its  problem 
is  organizing. 

While  that  may  seem  an  obvious 
answer  for  any  union,  the  Guild  for 
some  years  now  has  been  viewed  as 
an  indifferent  organizer,  at  best.  Its 


recent  record  in  representation  elec¬ 
tions  has  not  enhanced  that  reputa¬ 
tion. 

At  the  Vancouver  convention, 
however,  the  union  agreed  to  use  its 
fattest  asset  —  its  defense  fund  —  to 
bankroll  an  ambitious  organizing 
effort. 

Despite  long  fights  and  some 
reverses,  the  defense  fund  —  which 
includes  the  strike  fund  —  has  para¬ 
doxically  grown  to  a  very  healthy  $8.6 
million. 

From  the  period  beginning  Jan.  1, 
1988  until  June  30,  1989,  interest  and 
investment  income  from  that  fund  will 
be  diverted  to  a  Special  Organizing 
Fund.  The  diversion  should  amount 
to  about  $900,000,  the  union  esti- 
(Continned  on  pa^e  10) 


“Handsome  contracts  no  longer  are  there  for  the 
plucking,”  Dale  noted.  “Strikes  are  not  a  weapon 
we’re  positioned  to  use  currently  In  many  of  our 
locals  ...  We  are  under  publisher  attack  everywhere 
in  our  universe.” 
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major  and  not-so-major  —  that  is,  in 
terms  of  circulation  —  newspapers  in 
that  chain  that  need  to  be  organized. 
Gannett  makes  buckets  of  money  and 
those  people  make  those  buckets  of 
money  for  that  chain." 

From  the  Guild’s  perspective,  it 
has  something  to  offer. 

For  despite  its  problems,  the  Guild 
was  also  able  to  report  that  its  average 
wage  increases  run  ahead  of  industry¬ 
wide  standards. 

Average  reporter  top  minimum 
under  Guild  contracts  with  daily 
newspapers  was  $608.32  a  week,  up 
$24.81  or  4.3%,  from  the  year  before, 
the  union  said. 

“The  Guild’s  average  reporter 
starting  minimum  was  $14.57  higher 
than  the  average  compensation  for 
experienced  reporters  tallied  in  an 
Inland  Daily  Press  Association  salary 


Movement  to  separate  Canadian  Guild  defeated 

Emotions  run  high  during  debate  of  the  issue 


By  Mark  Fitzgerald  paper  Guild  that  would  create  a  vir-  To  these  members,  the  Canadian 

11  tual  Canadian  union  within  the  union.  autonomy  issue  was  a  smoke  screen 

Newspaper  Guild  convention  dele-  ^  newly  created  Canadian  Execu-  to  move  the  Canadian  locals  into  the 

gates  overwhelmingly  rejected  June  Board  under  this  plan,  for  Communications  Workers  of  Amer- 

30  a  proposal  some  feared  could  lead  instance,  would  have  its  own  staff  and  ica. 

to  a  breakaway  by  Canadian  locals.  budget  as  well  as  sole  control  in  “We  don’t  like  the  secret  agenda  of 

Despite  the  defeat  on  a  largely  pro-  Canada  over  such  matters  as  approval  SONG,"  asserted  Steve  Lundt  of  the 

cedural  issue  at  the  Guild  convention,  yf  strikes,  strike  fund  expenditures  Ottawa  local.  “They’re  trying  to  take 

leaders  of  the  largest  Guild  local  ^p(J  organizing  attempts.  Those  are  us  out  of  the  Newspaper  Guild,  in  my 

vowed  to  continue  to  seek  Canadian  controlled  by  the  union's  Inter-  view." 

“autonomy  in  the  newspaper  union.  national  Executive  Board.  “The  thing  that  bothers  me  about 

“We  think  that  we  have  raised  con-  Even  more  controversial  at  the  this  whole  proposal  is  that  there  is  no 
sciousness  on  [Canadian  autonomy].  convention  was  a  SONG  proposal  for  other  union  where  [Canadian]  locals 

We’re  pleased  the  convention  a  “constitutional  recognition  of  the  can  have  as  much  impact  as  in  the 

allowed  us  to  raise  this  issue,"  said  Canadian  membership  to  merge  with  Newspaper  Guild,"  commented  Julie 

Dennis  Robinson,  president  of  the  another  union  and  to  a  separate  vote  Rowe  of  the  Windsor  local. 

Southern  Ontario  Newspaper  Guild  on  any  international  merger  propos-  SONG’s  proposal  to  add  its  21 -page 
Local  87.  als."  “Blueprint  for  Change"  to  a  report  of 

The  issue  was  the  prickliest  of  the 
Guild’s  Vancouver  Wash.,  national 

convention,  splitting  even  the  Cana-  “We  don’t  like  the  Secret  agenda  of  SONG,” 

'  h  forc1^\'he"  Guild  to  confront  the  asserted  Steve  Lundt  of  the  Ottawa  local.  “They’re 
contentious  issue  of  the  relationship  trying  to  take  us  out  of  the  Newspaper  Guild,  in  my 

between  the  Canadian  and  U.S.  labor  vleW.” 
movements.  More  specifically,  it 
underscored  the  big  differences  . . 

between  the  struggling  U.S.  Guild  SONG  members  repeatedly  the  union  constitutional  committee 
locals  and  easier  time  Canadians  have  insisted  that  they  were  not  seeking  to  was  opposed  by  all  seven  other  Cana- 

had  organizing  new  newspaper  units.  break  away  from  the  Guild.  dian  locals. 

The  proposal  was  all  the  more  dis-  “1  would  suggest  to  you  that  it  is  Jan  Ravensbergen,  a  Montreal 

comfiting  to  Guild  leadership  because  not  a  declaration  of  independence  is  local  member  who  acted  as  spokes- 

it  came  from  the  biggest  Canadian  suggested  by  many  people.  This  is  a  man  for  the  other  locals,  said  SONG 

local.  declaration  of  self-determination,"  was  trying  to  push  its  proposals  with- 

With  nearly  2,500  members,  SONG  member  Bill  Petrie  told  the  out  adequate  Canadian  backing  or 

SONG,  as  it  is  known,  has  nearly  half  convention.  discussion. 

of  the  Guild  members  in  Canada.  But  many  Guild  members —  “Let  us  first  discuss  this  in  our  own 

SONG  proposed  a  sweeping  including  many  Canadians  —  were  house,”  he  suggested, 

change  in  the  structure  of  the  News-  not  buying  that.  At  a  time  when  opposition  to  the 


Organize 

(Continued  from  pufie  9) 
mates. 

This  money  will  fund  a  new  orga¬ 
nizing  committee. 

In  an  interview  with  E&P,  Dale 
said  organizing  efforts  will  focus  first 
on  the  so-called  “free  riders,"  non- 
Guild  members  who  pay  no  dues  yet 
get  the  wage  and  benefit  increases 
negotiated  by  the  union. 

Next  in  line,  he  said,  would  be 
unorganized  departments  in  newspa¬ 
pers  that  already  have  a  Guild  unit. 

Dale  also  said  that  chains  are  a 
natural  target  for  organization. 

“I  would  love  to  see  Gannett  orga¬ 
nized,"  he  said.  “There  are  lots  of 


survey,"  a  Guild  report  pointed  out. 

Aside  from  organizing,  the  dele¬ 
gates  also  vowed  to  grow  by  continu¬ 
ing  to  search  for  a  merger  partner. 

However,  Dale  said  little  is  hap¬ 
pening  along  those  lines. 

“We  still  meet.  I’m  in  contact  with 
presidents  of  other  unions  .  .  .  [but] 
there  are  no  serious  merger  talks 
underway  now,”  he  told  E&P. 

“Fm  personally  interested  in  [a 
merger],”  Dale  continued.  “I’d  like 
to  see  a  merger  that  makes  a  single 
newspaper  union.  I’d  like  to  see  a 
merger  that  enhances  our  bargaining 
position,  but  I’m  not  interested  in  a 
merger  just  for  the  sake  of  a  merger." 

Is  a  merger  inevitable'?  Dale  was 
asked. 

The  Guild  leader  was  silent  for  a 
long  time,  then  he  looked  up  and  said, 
“1  don’t  know." 
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proposed  U.S. -Canadian  free  trade 
agreement  has  galvanized  Canadian 
unions,  the  SONG  proposal  also  took 
on  nationalistic  overtones. 

“What  1  resent  is  the  implication 
that  by  opposing  this  we're  somehow 
un-Canadian.  Well,  I'm  as  nationalis¬ 
tic  as  anyone,”  declared  Rob  Fergu¬ 
son  of  the  Windsor  local. 

Indeed,  many  Canadians  who 
opposed  the  SONG  move  said  they 
saw  merit  in  the  proposals. 

“There  are  many  good  ideas  in 
it  .  .  .  [but]  we  can  handle  this  in  our 
own  back  yard,”  Ottawa's  Lundt 
remarked. 

song's  proposal  is  of  a  piece  with 
a  trend  toward  autonomy  by  Cana¬ 
dian  unions. 

The  local,  for  example,  notes  that 
only  40%  of  the  members  in  the  Cana¬ 
dian  Labor  Congress  —  the  nation's 
equivalent  of  the  AFL-CIO  —  are  in 
international  unions.  Twenty  years 


ago,  that  figure  was  70%. 

Among  the  more  famous  Canadian 
breakaways  has  been  the  Canadian 
Auto  Workers  and  the  Woodworkers. 

In  the  newspaper  union,  SONG 
argues  that  differences  are  growing 
between  American  and  Canadian 
members. 

For  one  thing,  Canadian  unionism 
is  growing  under  relatively  pro-union 
labor  laws  while  U.S.  organizing 
declines  in  a  hostile  labor  environ¬ 
ment. 

At  the  same  time,  SONG  charged. 
Guild  leadership  has  remained 
oriented  toward  American  issues. 

“We're  only  asking  the  Guild  to 
recognize  that  Canada  is  a  nation, not 
an  American  state,”  Paul  Pellettierof 
SONG  said. 

“Those  unions  that  have  balked  [at 
Canadian  autonomy[  have  sometimes 
lost  tens  of  thousands  of  members.” 


he  warned. 

But  delegates  responded  more  to  an 
emotional  speech  by  Guild  president 
Charles  Dale,  himself  a  Canadian 
native. 

“We  need  increasing  unity  —  not 
division  —  to  combat  the  Murdochs, 
the  Thompsons,  the  Conrad  Blacks,” 
he  emphasized. 

The  Guild,  he  said,  already  pre¬ 
pares  special  bargaining  material  and 
proposals  for  Canada. 

Something  Dale  didn't  note,  but 
other  leaders  did  privately,  is  that  the 
southern  Ontario  local  last  year 
received  about  $88,000  from  the 
union  defense  fund,  second  only  to 
the  Wilkes-Barre  local. 

“All  we  have,”  Dale  said,  “against 
the  bosses'  power,  the  bosses’ 
money,  the  bosses’  hired  guns  is  our 
unit.  Let’s  not  give  that  up,  not  even  a 
scrap  of  it.” 


Guild  still  battling  chain  ownership 

Union  finds  growing  support  for  its  anti-media  concentration  stance 


By  Mark  Fitzgerald 

They  all  laughed  when  the  Newspa¬ 
per  Guild  sat  down  to  halt  the  con¬ 
centration  of  the  newspaper  industry. 

In  its  1985  convention,  the  Guild 
called  for  federal  legislation  limiting 
the  number  of  newspapers  and  total 
circulation  chains  can  own. 

Although  the  resolution  received 
some  favorable  notice,  it  was  mostly 
met  with  outrage  and  derision. 

In  1988,  however,  the  union 


assembled  in  Vancouver  June  27-July 
1  as  a  small  —  but  apparently 
growing  —  number  of  publishers  are 
now  questioning  the  increasing  con¬ 
centration  of  media  ownership. 

At  a  time  when  the  union  feels  more 
than  ever  under  siege  from 
publishers.  Guild  officials  are  savor¬ 
ing  the  ironies  of  this  turnaround. 

For  example,  in  a  speech  in  River¬ 
side.  Calif.,  last  February,  C.K. 
McClatchy,  editor  and  chairman  of 


the  McClatchy  Newspapers  chain 
(E&P,  Feb.  6),  warned  that  media 
concentration  threatened  some  of  the 
“community  values”  that  family- 
owned  papers  have. 

But  the  Guild  is  fighting  McClatchy 
fiercely  at  his  northern  California 
papers,  and  throughout  the  conven¬ 
tion  McClatchy  Newspapers  was 
invoked  frequently  as  a  kind  of 
“Labor  Enemy  Number  One”  by 
(Continued  on  page  33} 


Newspaper  Guild  to  endorse  again 

Following  controversial  endorsement  in  1984  presidential 
race,  the  Guild  is  expected  to  endorse  Dukakis  this  year 


The  Newspaper  Guild  will  formally 
endorse  Democrat  Michael  Dukakis 
for  president  in  August. 

Despite  the  controversy  that  sur¬ 
rounded  the  Guild's  1984  presidential 
endorsement  of  Democrat  Walter 
Mondale,  the  union  at  its  convention 
last  year  authorized  the  executive 
board  to  make  a  1 988  endorsement. 

At  the  recent  Guild  convention  in 
Vancouver,  president  Charles  Dale 
said  the  board  would  make  the 
endorsement  “when  the  AFL-CIO 


does  so  in  August.”  Dale,  however, 
left  no  doubt  whom  the  union  would 
endorse. 

“The  choice  before  us  is  becoming 
clear,”  he  told  the  convention  June 
27.  “We  can  have  the  four  years  of 
George  Bush-Reagan  with  the  smile, 
or  we  can  have  a  brand-new  Dukakis 
administration  and,  with  it,  hope  for 
labor  and  for  the  Guild.” 

Like  many  unions,  the  Guild 
blames  Reagan  for  a  labor  climate  that 
has  hurt  it  badly. 


But  some  journalists  are  still 
uneasy  about  the  prospect  of  a  news¬ 
paper  union  endorsing  a  political  can¬ 
didate  members  will  be  covering. 

Diane  Du«ton  of  the  Wire  Service 
Guild  announced  at  the  convention 
that  that  local  will  not  be  bound  by  the 
endorsement. 

"The  Wire  Service  Guild  is  prohib¬ 
ited  from  endorsing  a  politcal  candi¬ 
date  due  to  a  referendum  in  which 
members  voted  in  1973,”  she  stated. 

—  Mark  Fitzgerald 
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Dues  ruling 


Supreme  Court  ruling  that  nonunion  workers  do  not  have  to  fund  all 
union  operations  is  expected  to  have  little  impact  on  newspaper  unions 


By  George  Garneau 

The  Supreme  Court’s  ruling  that 
non-union  workers  do  not  have  to 
fund  all  operations  of  unions  repre¬ 
senting  them  could  be  an  administra¬ 
tive  nightmare,  but  will  have  little 
overall  impact  on  newspaper  union 
financial  health,  union  and  newspaper 
executives  declared. 

In  a  decision  affecting  millions  of 
people  working  under  “agency  shop" 
contracts,  the  Court  June  2^^  said  non¬ 
union  employees  cannot  be  forced  to 
pay  union  bMls  unrelated  to  repre¬ 
senting  workers,  such  as  lobbying  and 
political  donations. 

Under  agency  shop  rules  approved 
in  the  1935  National  Labor  Relations 
Act,  non-members  covered  by 
agency  shop  contracts  are  not  entitled 
to  a  “free  ride”  but  must  pay  the 
union  agency  fees  for  negotiating  and 
enforcing  collective  bargaining  con¬ 
tracts.  Payments  amount  to  the  equiv¬ 
alent  of  union  dues. 


reluctant  fee  payers  to  ask  for 
refunds. 

“There  will  be  a  certain  number  of 
employees  who  believe  they  are 
entitled  to  a  payback  because  a  cer¬ 
tain  percentage  of  their  dues  is  used 
outside  collective  bargaining,”  Cole 
remarked.  “It’s  inevitable.” 

He  said  effects  would  be  felt  more 
in  white-collar  unions  like  the  News¬ 
paper  Guild  than  in  the  craft  unions 
where  workers  stick  together  more. 

The  National  Right  to  Work  Legal 
Defense  Foundation,  which  sup¬ 
ported  the  non-union  workers,  called 
it  a  “heartening  recognition  by  the 
High  Court  of  the  violations  of 
employee  rights  from  compulsory 
unionism.” 

It  said  unions  collect  $3.5  billion  a 
year  in  compulsory  union  dues  and 
spend  $200  million  to  support  political 
campaigns  —  “much”  raised 
through  agency  fees. 

Newspaper  Guild  officials  were  not 
available  or  declined  comment  on  the 


A  1947  amendment,  Brennan  said,  does  not  allow 
unions  “to  exact  dues  equivalents  from  non-members 
in  any  amount  they  please,  no  matter  how  unrelated 
those  fees  may  be  to  collective  bargaining  activities.” 


The  decision  was  not  expected  to 
prompt  non-union  workers  to  ask  for 
millions  of  dollars  in  refunds  from 
agency  fees. 

The  effect  on  the  former  Interna¬ 
tional  Typographical  Union,  now  the 
Printing  Publishing  and  Media  Sector 
of  the  Communication  Workers  of 
America,  will  be  “nil,”  according  to 
James  Wood,  assistant  to  the  sector 
president. 

“To  the  best  of  my  knowledge 
nobody  has  elected  to  pay  agency 
shop  dues  in  lieu  of  joining  the 
union,”  Wood  stated.  The  sector  has 
35,000  working  and  26,000  retired 
members. 

Charles  Cole,  a  labor  attorney  with 
the  American  Newspaper  Publishers 
Association,  said  the  decision  would 
have  no  severe  effect,  but  might  push 


“We  think  it’s  just  plain 
wrong  .  .  ,  and  we  don’t  see  a  lot  of 
broad  impact  on  labor  movement,” 
said  Dina  Beaumont,  an  assistant  to 
Morton  Bahr,  the  president  of  the 
Communications  Workers  of  Amer¬ 
ica,  which  lost  the  case. 

The  5-3  decision  ended  Communi¬ 
cations  Workers  of  America  et  al  i’. 
Beck  et  al,  a  suit  filed  in  1976  by  20 
CWA-represented  employees  of 
AT&T  and  Chesapeake  &  Potomac 
Telephone  Co.  in  Maryland  who 
challenged  the  amount  and  use  of 
agency  fees  they  paid  the  CWA,  say¬ 
ing  the  union  supported  causes  and 
candidates  they  opposed. 

A  U.S.  District  Court  in 
Baltimore  —  concluding  the  union 
failed  to  show  more  than  21%  of  its 


money  went  to  collective  bar¬ 
gaining  —  agreed  that  fees  spent 
otherwise  violated  non-members’ 
free-speech  and  association  rights. 
The  Fourth  Circuit  Court  of  Appeals 
upheld  the  judgment,  but  on  the 
grounds  the  union  violated  its  fair- 
representation  responsibilities  under 
the  1935  National  Labor  Relations 
Act. 

Writing  for  the  Supreme  Court 
majority.  Justice  William  J.  Brennan 
said  Congress  authorized  mandatory 
agency  fees  “only  to  the  extent  neces¬ 
sary  to  ensure  that  those  who  enjoy 
union-negotiated  benefits  contribute 
to  their  cost.” 

A  1947  amendment,  Brennan  said, 
does  not  allow  unions  “to  exact  dues 
equivalents  from  non-members  in  any 
amount  they  please,  no  matter  how 
unrelated  those  fees  may  be  to  collec¬ 
tive  bargaining  activities.” 

Beaumont  observed  that  the  deci¬ 
sion  would  not  change  CWA  func¬ 
tioning  much. 

CWA  had  allowed  limited  rebates 
of  agency  fees  to  objectors  before  the 
case,  but  after  its  first  court  loss 
began  “painstaking”  record-keeping, 
Beaumont  said. 

She  said  rebates  averaging  “about 
20%”  are  being  returned,  according 
to  court-approved  formula,  to  “very 
few”  non-union,  CWA-covered 
employees  who  asked  for  them.  The 
reason,  she  said,  is  not  ideological  but 
financial. 

“They  just  want  the  money  back,” 
she  noted,  adding  few  stated  reasons. 

The  “vast  majority”  of  CWA  units 
are  agency  shops  where  “a  substan¬ 
tial  number”  of  non-members  work. 
CWA  lists  about  700,000  members, 
Beaumont  said,  and  dues  are  set  at 
two  hours’  pay  per  month. 

It  was  unclear,  she  said,  what 
exactly  was  a  legitimate  union 
expense.  She  said  CWA  lobbying 
efforts  to  gain  transferability  of  pen¬ 
sions  for  phone  workers  during  the 
AT&T  breakup  clearly  benefited 
many  employees,  for  example. 

“Someone  could  object  to  the 
CWA  lobbying  in  Congress  yet 
almost  without  exception  we  are  lob- 


12 


EDITOR  &  PUBLISHER  for  July  9,  1988 


-bying  on  behalf  of  all  workers,  mem- 
bers  and  non-members,”  she 
asserted. 

“We  don’t  anticipate  any  great 
problem,”  said  William  Moody, 
spokesman  for  the  200,000-member 
Graphic  Communications  Interna¬ 
tional  Union.  “We  think  it's  another 
decision  by  another  government  body 
that  puts  further  restrictions  on  the 


free  operation  of  unions.” 

He  did  not  know  how  many  agency 
shops  or  agency-fee  payers  GCIU  had 
but  said  agency  fees  have  “not  been  a 
real  problem  with  us.” 

GCIU  employs  a  vice  president  in 
chaige  of  lobbying,  and  many  mem¬ 
bers  want  more  lobbying  activity,  he 
said. 

Larry  Wallace,  retiring  Washing¬ 


ton  Post  vice  president  for  labor  rela¬ 
tions,  said,  “Overall,  it  probably 
won’t  be  that  big  a  headache,  but  it’s 
something  unions  are  going  to  have  to 
deal  with.  It  can  become  an  adminis¬ 
trative  nightmare.” 

He  said  non-union  workers  could 
“make  life  miserable  for  the  unions” 
by  demanding  detailed  cost  account¬ 
ing. 


Wire  Service  Guiid  ratifies  new  contract 

Only  126  members  out  of  more  than  600  vote;  many 
resign  in  protest  over  what  they  call  major  concessions 


By  George  Garneau 

The  Wire  Service  Guild  has  paid 
dearly  to  win  a  contract  it  doesn’t  like 
with  United  Press  International: 
major  concessions  and  a  torn  leader¬ 
ship. 

Nevertheless,  in  mail-in  ballots 
counted  June  30,  dues-paying  mem¬ 
bers  voted  95  to  3 1  to  ratify  the  one- 
year  deal.  It  affects  over  600  full-  and 
part-time  employees,  but  only  about 
200  members  were  eligible  to  vote 
because  dues  collection  plummeted 
when  UPI  canceled  automatic  payroll 
deduction. 


try  that  we  are  here  for  the  long  haul.” 

The  deal  includes: 

•  No  pay  raises  above  those  given 
last  November. 

•  It  ends  the  “agency  shop”  rule 
requiring  all  union-represented 
employees  to  pay  what  amounts  to 
union  dues. 

•  It  ends  the  evergreen  clause  that 
extended  contracts  pending  negotia¬ 
tion. 

•  It  sacrifices  two  union  seats  on 
the  UPI  board,  rights  to  purchase  the 
company ,  and  all  pending  union  litiga¬ 
tion  against  UPI. 

•  In  return,  UPI  management  rec¬ 


“Congratulations.  You  have  sold  out  the  UPI  unit 
and,  by  extensive  use  of  dues  money,  sold  the  worst 
contract  I  have  ever  seen  in  my  life.” 


Expected  to  be  signed  in  early  July, 
the  contract  caps  1 6  months  of  bitter 
labor  relations  at  the  financially 
troubled  news  service.  It  replaces 
“work  rules”  imposed  by  manage¬ 
ment  last  November. 

The  last  contract  expired  in  April 
1 987. 

The  union  called  it  a  “major  step 
back”  from  its  last  contract  but  an 
improvement  over  the  work  rules  and 
“the  best  agreement  we  could  reach 
at  this  time  and  under  these  circum¬ 
stances.” 

Calling  the  contract  a  sellout,  sev¬ 
eral  longtime  union  officers  who 
stepped  down  in  a  negotiating  rift  quit 
the  union  in  the  wake  of  the  vote. 

UPI  president  Paul  Steinle  said  in  a 
statement  the  ratification  “signals  the 
beginning  of  an  era  of  peace  between 
the  guild  and  management,  and  it’s 
one  more  message  to  the  news  indus¬ 


ognizes  union  jurisdiction  and 
“restores  job  security,”  according  to 
Wire  Service  Guild  president  Kevin 
Keane.  The  contract  restores  payroll 
deduction  of  union  dues  and  stabilizes 
medical  benefits. 

Jim  Pecora,  a  former  union  negotia¬ 
tor,  said  he  quit  the  union  with  deep 
regrets  after  22  years.  He  estimated 
about  20  others  quit  the  union  from 


the  Chicago  bureau.  About  six  mem¬ 
bers  were  estimated  to  have  resigned 
from  Washington  and  several  more 
from  other  bureaus. 

Pecora  and  former  union  stalwarts 
charged  that  the  Wire  Service  Guild 
executive  committee,  controlled  by 
Associated  Press  representatives, 
accepted  a  bad  UPI  contract  to  save 
money. 

“Basically  they  cut  us  loose,” 
declared  Jon  Frandsen,  a  former 
negotiator  who  quit  the  union. 

Union  officials  denied  upcoming 
AP  negotiations  played  any  role. 

Dan  Carmichael,  union  secretary- 
treasurer  for  eight  years,  said  in  a 
letter  of  resignation  to  the  executive 
committee,  “Congratulations.  You 
have  sold  out  the  UPI  unit  and,  by 
extensive  use  of  dues  money,  sold  the 
worst  contract  1  have  ever  seen  in  my 
life.” 

Keane  could  not  be  reached  for 
comment  on  the  ratification. 

Union  officials  have  blamed  prob¬ 
lems  with  UPI  negotiations  on  the 
company’s  tenuous  financial  situa¬ 
tion  in  recent  years.  The  last  contract 
won  concessions  from  management 
in  return  for  union  approval  of  the 
purchase  of  UPI  from  bankruptcy. 
UPI  is  currently  undergoing  a  reorga¬ 
nization,  involving  150  layoffs,  aimed 
at  making  it  financially  viable. 


Guild  tweaks  publishers 
with  ‘Lily  White’  award 


In  an  effort  to  embarrass  newspa¬ 
pers  into  hiring  more  minority 
employees,  the  Newspaper  Guild 
voted  June  30  to  establish  the  “Lily 
White”  Publisher  Award. 

This  will  be  presented  to  “a  daily 
newspaper  publisher  or  publishers 
without  minority  employees  on  their 
editorial  staff,  other  departmental 


staff  or  their  entire  staff,”  according 
to  a  resolution  adopted  at  the  recent 
convention  in  Vancouver. 

“It  will  be  very  nice.  Perhaps  we 
will  have  a  wilted  lily  for  presentation 
to  the  publisher,”  observed  Keeble 
McFarlane,  chairman  of  the  Guild’s 
human  rights  committee,  which  pro¬ 
posed  the  award. 
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Criminal  libel  charges  against  editor  are  dropped 


Criminal  libel  charges  against  the 
editor  of  a  South  Carolina  black 
weekly  were  dropped  at  the  request  of 
the  two  politicians  who  signed  the 
warrants  for  his  arrest. 

Jim  Fitts,  editor  of  the  Voice  in 
Kingstree,  faced  penalties  of  up  to  a 
year  in  jail  and  a  $5,000  fine. 

State  Sen.  Frank  McGill,  who  is 
white,  and  state  Rep.  B.J.  Gordon, 
who  is  black,  had  filed  criminal  libel 
charges  against  Fitts  after  he  had 
made  unspecified  charges  of  corrup¬ 
tion  and  stealing  in  a  May  17  column. 

Fitts  was  arrested  May  20  and 
forced  to  spend  the  weekend  in  Jail 
after  a  local  magistrate  imposed  a 
surety  bond  of  $40,000.  At  an 
emergency  hearing,  a  state  circuit 


Judge  changed  the  bail  to  a  $30,000 
personal  recognizance  bond,  saying 
Fitts  was  not  a  danger  to  the  commu¬ 
nity,  and  the  editor  was  freed  from 
Jail. 

Fitts  was  indicted  June  27  by  a 
grand  Jury  on  two  counts  of  malicious 
intent  to  distribute,  circulate  and 
publish  false  statements. 

At  the  time  of  his  indictment,  Fitts 
told  E&P  he  wanted  the  case  to  come 
to  trial  so  he  could  prove  his  case 
against  the  two  politicians  in  court 
(E&P,  July  2,  p.ll). 

The  two  politicians,  who  have 
denied  Fitts'  charges,  cited  their  con¬ 
cern  about  all  the  negative  publicity 
the  indictment  brought  to  Williams¬ 


burg  County  as  their  reason  for  asking 
prosecutors  to  drop  the  charges. 

However,  the  State  newspaper  in 
Columbia  reported  July  1  that  an 
investigation  completed  last  Febru¬ 
ary  by  the  South  Carolina  State  Law 
Enforcement  Division  concluded  that 
Gordon,  while  chairman  of  a  center 
for  mentally  retarded  adults  he 
founded  in  1976,  diverted  state  grant 
money  for  his  personal  benefit. 

A  prosecutor  concluded  that  there 
was  not  enough  evidence  of  criminal 
activity  to  present  to  a  grand  Jury. 

A  spokesman  for  Gordon,  who  is  a 
Baptist  minister,  said  the  State  story 
had  nothing  to  do  with  the  decision  to 
drop  the  libel  charges. 


Press  pool  disperses  —  then  things  explode 

Pentagon  says  there  are  no  plans  to  restart  Persian  Gulf 
press  pool  and  no  one  from  the  media  seems  to  be  complaining 


By  George  Garneau 

The  biggest  news  story  from  the 
Persian  Gulf  in  a  year  of  U.S.  Navy 
presence  exploded  three  days  after 
the  Pentagon  canceled  a  regional 
press  pool. 

Gn  July  3  the  Aegis-class  guided- 
missile  cruiser  U.S.S.  Vincennes, 
mistaking  an  unarmed  Iran  Air  pas¬ 
senger  Jet  for  an  attacking  Jet  fighter, 
fired  two  surface-to-air  missiles, 
destroying  the  Airbus  and  killing  all 
290  people  aboard. 

There  were  no  independent  press 
representatives  aboard  Navy  ships  in 
the  Persian  Gulf  at  the  time  and  none 
as  E&P  went  to  press. 

The  Pentagon  June  30  canceled  the 
pool  of  reporters  who  had  been 
standing  by  in  the  gulf  for  nearly  a 
year  to  be  called  occasionally  to 
accompany  Navy  ships  on  tanker 
escorts  or  other  stories. 

It  was  unlikely  the  press  pool  would 
have  witnessed  the  unforewarned 
incident  that  captured  world  attention 
and  heightened  fears  around  the 
world  as  Iran  vowed  revenge.  Since 
the  gulf  otherwise  has  been  quiet  and 
it  appears  unlikely  Iran  will  strike 
against  the  Navy  there,  nobody  in  the 
news  business  is  complaining. 

“News  doesn't  break  on  anybody's 


schedule,”  said  Leon  Daniel,  United 
Press  International  managing  editor 
forforeign  news,  who  said  he  does  not 
like  pools  anyway. 

Daniel  noted  that  a  pool  report  on 
the  downing  would  have  added  to 
coverage  but  agreed  the  pool  prob¬ 
ably  would  not  have  been  on  the 
scene  anyway. 

Pentagon  officials  said  there  were 
no  immediate  plans  to  reactivate  the 
regional  press  pool. 

Pentagon  spokesman  and  former 
Associated  Press  reporter  Fred  Hoff¬ 
man  said  there  was  "no  reason"  to 
start  a  pool  now  and  no  press  requests 
to  do  so  as  a  result  of  the  Iran  Air 
tragedy. 

A  team  has  been  sent  to  investigate 
the  incident. 

“We  have  no  place  to  take  report¬ 
ers  at  the  moment,  despite  this  event 
over  the  weekend,"  said  Army  Col. 
Miguel  E.  Monteverde,  who  is  in 
charge  of  planning  for  pool  reporting 
on  the  military. 

He  said  a  national  pool  could  be 
called  up  in  secret  from  Washington 
to  cover  military  operations,  but  a 
regional  pool  was  less  likely  to  be 
reactivated  in  the  area. 

Monteverde  stressed  the  impor¬ 
tance  of  press  coverage  and  likened 
the  press  to  the  widely  advertised 


credit  card,  saying,  “We're  not  going 
to  leave  home  without  you.” 

The  pool  was  canceled.  Pentagon 
officials  said,  amid  media  complaints 
that  little  was  happening  in  the  area 
and  the  pool  wasted  a  lot  of  time  and 
money  waiting  in  hotels  to  be  called 
aboard  ship  for  interviews  or  occa¬ 
sional  tanker  escorts, 

A  contingency  pool  was  supposed 
to  have  been  formed  in  the  region  to 
replace  what  had  been  a  steady 
regional  pool  on  call  for  weeks  at  a 
stretch  and  committed  to  nothing 
else. 

The  Pentagon  was  moving  ahead 
with  plans  to  allow  news  organiza¬ 
tions  to  cover  U.S.  military  opera¬ 
tions  independently  on  unilateral 
embarks  from  Navy  ships  in  the  gulf, 
but  they  had  not  started. 

Daniel  said  UPI  was  trying  to  get  a 
reporter  into  Iran  so  it  could  “cover 
the  story  like  UPI  wants  to  do  it."  He 
said  often  the  military  allows  report¬ 
ers  to  see  only  what  it  wants  them  to 
see. 

“Up  until  this  weekend  it  was 
really  very  quiet  in  the  Persian  Gulf,” 
Monteverde  said.  “Now  we  are  look¬ 
ing  at  the  situation  to  see  what  we're 
going  to  do  from  here.” 
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B.C.  paperworkers  set  July  15  strike  date 


British  Columbia’s  paper  mills, 
which  have  been  working  at  the  edge 
of  their  capacity,  face  a  July  15  strike 
deadline. 

If  the  strike  does  come  in  the  stalled 
four-month-old  negotiations,  tighter 
supply  could  put  more  pressure  on 
newsprint  prices.  Mills  instituted 
increases  on  several  types  of  finished 
paper  on  July  I  and  newsprint 
increases  are  already  expected  for 
some  time  in  the  fall. 

The  deadline  was  set  by  the  Pulp, 
Paper  and  Woodworkers  of  Canada 
and  the  Canadian  Paperworkers 


Union,  representing  a  combined 
13,(KK)  pulp  and  paper  workers. 

PPWC  president  Stan  Shewaga  told 
a  press  conference  in  Vancouver  that 
pulp  companies  were  foolishly  risking 
labor  stability  at  a  time  of  big  profits. 

“It’s  the  traditional  posture  of  com¬ 
panies,”  he  stated.  “They  always 
nickel-and-dime  us.  It’s  complete 
insanity  to  go  on  strike  in  this  god¬ 
damn  economy  over  this  goddamn 
difference.” 

^  According  to  Shewaga,  the  unions 
have  asked  for  an  increase  of  SI. 05 
(Canadian)an  hour  for  the  first  year  of 


the  three-year  pact.  Increases  would 
be  6.5%  in  the  second  year  and  6%  in 
the  third. 

Managements  have  countered  with 
offers  of  70(i  (Canadian)  in  the  first 
year,  with  4.5%  in  the  second  year 
and  6.5%  in  the  final  contract  year, 
according  to  the  unions. 

The  B.C.  base  rate  is  now  SI4.48 
(Canadian)  per  hour;  an  average 
worker  receives  $I7.17  an  hour. 

For  their  part,  however,  paper 
companies  argue  that  while  current 
profits  are  good,  they  come  after  five 
years  of  depressed  revenues. 


IN  BRIEF 


Scripps’  initial 
public  offering 
takes  place 

E.W.  Scripps  Co.’s  initial  public 
offering  of  eight  million  shares  of  its 
Class  A  Common  Stock  took  place  on 
June  30  at  a  price  of  S16  per  share. 

First  Boston  Corp.  was  the  lead 
underwriter  for  the  6.75  million 
shares  offered  in  the  U.S.  Credit 
Suisse  First  Boston  Limited  is  the 
lead  underwriter  for  the  1. 25  million 
shares  being  offered  internationally. 

Scripps  intends  to  use  the  proceeds 
from  the  offering  to  reduce  its  long¬ 
term  debt  which,  according  to  its 
prospectus,  totaled  S646.I  million  at 
the  end  of  the  first  quarter  of  1988. 

The  Class  A  Common  Stock,  which 
will  be  traded  on  the  over-the-counter 
markets,  elects  three  of  the  com¬ 
pany’s  nine  directors  and  has  limited 
voting  rights. 

The  Common  Voting  Stock,  which 
was  not  offered,  elects  six  board 
members  and  has  full  voting  rights. 

Tobacco  ad  ban 
approved  in  Canada 

The  Canadian  Senate  has  passed  a 
new  law  that  will  ban  tobacco  ads  in 
newspapers  and  magazines  as  of  Jan. 
I,  1989. 

The  legislation,  which  had  been 
passed  earlier  by  the  Canadian  House 
of  Commons  {E&P,  June  1 1 )  will  also 
phase  out  tobacco  advertising  on 
signs  and  billboards,  as  well  as  curtail 
sponsorship  of  sporting  and  cultural 
events  by  tobacco  companies. 

According  to  published  reports, 
violations  of  the  ban  on  advertising 
will  carry  a  maximum  fine  of  S3()0,()(K) 


(Canadian),  one  of  the  harshest  penal¬ 
ties  ever  set  by  Canadian  legislators. 

The  law,  however,  does  not  ban 
tobacco  ads  in  United  States  publica¬ 
tions  that  circulate  in  Canada, 
although  U.S. -based  publications 
that  are  printed  in  Canada  for  circula¬ 
tion  there  must  comply  with  the  new 
laws. 

National  Newspaper 
Week  set  for  Oct.  2 

The  theme  of  National  Newspaper 
Week,  set  for  Oct.  2-8,  will  be 
“Newspapers:  Freedom  in  Our 
Hands,”  announced  the  event’s 
sponsor,  the  Newspaper  Association 
Managers  Inc. 

Throughout  the  week  newspapers 
will  remind  readers  and  customers  of 
the  services  they  provide  and  the  free¬ 
doms  they  protect. 

Oct.  8,  the  last  day  of  the  event,  is 
International  Newspaper  Carrier 
Day,  sponsored  by  the  International 
Circulation  Managers  Association. 

Journalist  killed 
in  Illinois 

A  24-year-old  woman  who  had 
spent  less  than  two  weeks  at  her  first 
journalism  job  with  the  Belleville  iiW.) 
News-Demoenit  was  found  dead  in  a 
dry  creek  bed  on  a  local  high  school’s 
property. 

Police  are  investigating  the  death  of 
Audrey  Cardenas  as  a  homicide,  said 
Brad  Weisenstein,  News-Democrat 
assistant  city  editor,  but  there  are  “no 
leads  as  far  as  any  suspects.” 

Cardenas  graduated  May  24  from 
Texas  A&M  University  and  was 
working  as  an  intern  at  the  News- 
Democrat.  Eleven  days  after  her  June 


8  arrival,  she  disappeared  without  a 
trace. 

Police  sought  clues  in  her  disap¬ 
pearance,  the  newspaper  issued  a 
reward,  and  her  mother  tlew  to  Belle¬ 
ville  to  help  in  the  search. 

Cardenas  was  reported  missing 
June  20.  When  police  searched  her 
apartment,  they  found  all  her  belong¬ 
ings,  minus  a  key  ring,  undisturbed, 
and  her  truck  was  parked  outside  her 
apartment. 

A  school  employee  discovered  her 
body  in  the  creek  bed  on  June  26. 

Liberia  bans 
U.S.  reporter 

Liberia  banned  Washhifiton  Post 
reporter  Blaine  Harden  after  he  wrote 
about  graft  in  the  government  of  Gen. 
Samuel  K.  Doe. 

The  government  labeled  the  report 
“erroneous  and  misleading”  and  said 
Harden  wrote  the  story  because  he 
was  a  friend  of  former  President  Wil¬ 
liam  Tolbert,  assassinated  in  1980  in  a 
coup  led  by  Doe. 

Harden,  who  has  reported  from 
Africa  since  1985  and  is  based  in  Nair¬ 
obi,  said  he  stands  by  his  story  which 
told  how  Doe  and  his  close  associates 
allegedly  circumvent  U.S. -recom¬ 
mended  spending  controls. 

Iowa  daily  to  add 
Saturday  edition 

The  Dubuque  (Iowa)  Teleftraph 
Herald  will  begin  publishing  a  Satur¬ 
day  edition  August  13. 

The  Telegraph  Herald,  owned  by 
Woodward  Communications,  will 
also  add  morning  editions  on  holidays 
to  become  a  365  days-a-year  newspa¬ 
per. 
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NLRB  law  officer  tells  paper  to  rehire  four 

Sacramento  Union  told  to  give  them  back  pay  with  interest 


By  M.L.  Stein 

The  Sacramento  (Calif.)  Union 
must  rehire  four  Newspaper  Guild 
members  it  fired  and  give  them  back 
pay  with  interest,  a  National  Labor 
Relations  Board  administrative  law 
officer  has  ruled. 

Moreover,  the  officer,  Timothy  D. 
Nelson,  said  in  his  June  30  order  that 
the  newspaper  must  discharge,  if 
need  be,  other  employees  to  make 
room  for  the  four. 


Union  general  manager  John  D. 
Bates  told  Et&P  that  the  N LRB  ruling 
will  be  appealed  and  that  the  Guild 
members  will  not  be  reinstated  pend¬ 
ing  the  outcome  of  the  appeal. 

“We  think  the  order  is  erroneous," 
Bates  declared. 

Nelson  held  a  hearing  between  the 
Union  and  Guild  last  Feb.  1  on  the 
dismissals  after  the  Guild  charged 
they  were  illegal.  Nelson  agreed  they 
violated  federal  law. 

Management  fired  the  four  in 
October  1987  for  writing  a  letter  to 
Union  advertisers,  asking  for  their 


help  in  a  labor  impasse  between  the 
Guild  and  the  newspaper,  which  had 
been  in  negotiation  over  a  new  con¬ 
tract.  The  employees.  Ana  Sandoval, 
Georgia  Canfield,  Sue  Harper  and 
Robert  Saucerman,  were  members  of 
the  Guild's  bargaining  committee. 

A  key  issue  in  negotiations  was  the 
Union’s  posting  of  conditions  which 
included  a  15%  pay  cut  for  workers,  a 
refusal  by  the  paper  to  continue  col¬ 
lecting  Guild  dues  and  a  notice  that 
employees  could  decide  whether  they 


wanted  to  join  the  union  or  not. 

The  Union,  which  runs  a  distant 
second  to  the  Sacramento  Bee  in  cir¬ 
culation  and  advertising,  reportedly 
has  been  in  financial  trouble  for  sev¬ 
eral  years. 

According  to  Bates,  the  letter  to 
advertisers  "disparaged  the  Union.” 

However,  Bates  said,  since  the  dis¬ 
missals  the  newspaper  has  offered  to 
meet  with  the  Guild  to  “seek  ways  to 
modify”  the  posted  conditions. 

Nelson’s  broad  order  also  said  the 
Union  must  “expunge  from  its  per¬ 
sonnel  records”  any  reference  to  the 


dismissals  of  the  four  and  give  them 
written  assurances  that  it  will  not 
retaliate  against  them. 

Nelson  also  stated  that,  upon 
request,  the  newspaper  must  make 
available  to  the  Guild  all  payroll  and 
other  records  necessary  to  compute 
the  amount  of  money  due  the  dis¬ 
charged  Guild  members. 

The  NLRB  official  stated  further 
that  the  Union  cannot  bar  Guild  offi¬ 
cers  from  entering  the  newspaper 
offices  to  conduct  “legitimate  func¬ 
tions”  on  behalf  of  its  membership. 

According  to  the  Guild,  manage¬ 
ment  had  restricted  Guild  officers 
from  entering  the  plant  unless 
authorized  by  a  supervisor. 

Guild  administrative  officer  Gerald 
Rocker  said  he  had  never  seen  such  a 
sweeping  NLRB  decision  in  his  25 
years  in  the  labor  movement. 

“The  company  knew  full  well  the 
firing  was  illegal,”  he  continued.  “I 
have  no  doubt  the  decision  to  fire 
them  was  made  in  Pittsburgh  with  the 
idea  it  would  have  a  chilling  effect  on 
the  membership.” 

The  Pittsburgh  reference  was  to 
publisher  Richard  M.  Scaife,  whom 
Rocker  blamed  for  the  discharges. 

“Maybe  this  [the  NLRB  order]  will 
get  them  back  to  the  bargaining 
table,”  Rocker  said.  “We  want  an 
agreement.  I  don’t  know  on  what 
grounds  they  could  appeal.  An  appeal 
would  be  a  case  of  stalling.” 


Management  fired  the  four  in  October  1987  for 
writing  a  ietter  to  Union  advertisers,  asking  for  their 
heip  in  a  iabor  impasse  between  the  Guiid  and  the 
newspaper . . . 


Use  our  name 

Two  Connecticut  newspapers  criticize  one  another  for  not 
referring  to  the  other  by  name  in  ads,  letters,  stories 


By  Debra  Gersh 

A  rose  by  any  other  name  may  have 
smelled  as  sweet  according  to 
Shakespeare,  but  in  Connecticut  the 
Hartford  Coiirant  and  the  Journal 
Inquirer  of  Manchester  have  been 
criticizing  each  other  for  occasionally 
I  not  referring  to  the  other  by  its  proper 
1  name. 


The  most  public  “hit”  came  from 
the  JI  which  criticized  the  Courant  in 
an  editorial  headlined  “First  Amend¬ 
ment  comes  last  in  advertising  with 
Courant.” 

The  editorial  based  its  criticism  on 
the  Courant’s  rejection  of  an  ad  sup¬ 
porting  local  jai  alai  arenas  that  fea¬ 
tured  an  editorial  from  the  JI  to  sup¬ 


port  the  argument.  The  original  ad 
credited  the  piece  to  the  JI. 

The  Courant  did  accept  the  ad, 
however,  after  the  copy  was  changed 
and  the  JI  credit  was  changed  to  “a 
Connecticut  newpaper.” 

Among  other  things,  the  editorial 
charged  that  “apparently  not  even  the 
(Continued  on  pa}>e  33) 
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Editor  defends  prison  journaiist 

San  Francisco  Chronicle  editor  supports  convict  who  was  placed  in 
solitary  because  of  a  negative  article  about  prison  conditions 


By  M.L.  Stein 

A  convict  who  writes  for  the  San 
Francisco  Chronicle  was  placed  in 
solitary  confinement  because  of  a 
piece  describing  a  prison  as  a  "cal¬ 
dron  of  fear,  hatred  and  violence.” 

The  warden,  who  ordered  the  con¬ 
finement,  also  criticized  the  Chroni¬ 
cle  for  publishing  the  article,  which  he 
blamed  for  creating  "a  degree  of  ten¬ 
sion"  among  inmates  at  Lompoc  Fed¬ 
eral  Penitentiary  near  Santa  Barbara. 

But  the  convict,  Dannie  M.  Martin, 
48,  was  freed  from  solitary  after  two 
days  during  which  an  agreement  on 
future  submissions  by  Martin  was 
reached  between  warden  R.H.  Rison 
and  the  newspaper. 

Peter  Sussman,  editor  of  the 
Chronicle's  Sunday  Punch  section 
where  Martin's  pieces  have  been 
appearing  for  two  years,  said  he 
believed  Martin's  quick  release  was 
due  to  the  heavy  amount  of  media 
attention  to  the  episode. 

Martin,  a  bank  robber,  who  has 
contributed  about  20  articles  to  the 
Chronicle  on  prison  life,  didn't  run 
into  trouble  until  his  June  19  piece 
appeared. 

Fie  wrote  that  Rison  had  taken 
away  several  prisoner  privileges, 
causing  rage  among  the  inmates  and 
increasing  violence  among  them. 

According  to  Martin,  the  warden 
closed  down  the  recreation  yard  until 
noon,  removed  prisoners'  personal 
chairs  from  the  tv  room  and  replaced 
them  with  metal  folding  ones  and  put 
guards  in  earshot  of  inmates  consult¬ 
ing  with  the  prison  psychologist. 

Since  imposition  of  the  new  rules, 
Martin  said,  two  murders  and  six  seri¬ 
ous  assaults  have  occurred  at  Lom¬ 
poc  since  Christmas  and  "the  fist- 
fights  are  becoming  too  numerous  to 
count.  We  can  understand  the  forfei¬ 
ture  of  our  privacy  and  small  liberties 
in  the  name  of  security  or  retribution. 
But  we  become  uneasy  when  the 
more  driven  and  frantic  psychopaths 
among  us  can't  get  effective  treat¬ 
ment.” 

An  aide  to  Rison  told  the  media  that 


Martin  was  placed  in  "protective  cus¬ 
tody”  after  prison  authorities  heard 
that  his  life  may  have  been  in  danger 
from  fellow  inmates  upset  by  the  arti¬ 
cle. 

Sussman  scoffed  at  that  claim,  say¬ 
ing,  "It  is  obvious  that  prison  officials 
arc  angry  about  the  content  of  the 
article.  If  Dannie  Martin  was  pun¬ 
ished  for  that  reason  it  is  a  serious 
violation  of  the  First  Amendment.” 

Terming  Rison's  excuse  of  protec¬ 
tive  custody  “dubious,”  Sussman 
noted  that  during  his  confinement 
Martin  was  not  permitted  to  contact 
the  newspaper. 

"If  he  wa.s  in  there  for  his  own 
protection,  there  was  no  reason  why 
he  was  not  allowed  to  communicate 
with  us  and  the  public  about  the  ver¬ 
acity  of  his  article  and  the  circum¬ 
stances  of  his  solitary  confinement,” 
the  editor  told  F&P. 


In  an  interview  with  AP  following 
his  release,  Martin  denied  there  was 
any  threat  to  his  safety  from  other 
inmates. 

He  also  stated:  “1  haven't  encour¬ 
aged  any  group  demonstration.  I  just 
depict  things  as  they  are  .  .  .  The 
public  is  entitled  to  a  viewpoint  other 
than  the  stereotype  put  out  by  the 
Bureau  of  Prisons  people.” 

Sussman  said  that  when  Martin  was 
finally  allowed  to  contact  him,  the 
prisoner  said  he  had  been  given  a 
written  statement  in  solitary  that 
linked  his  confinement  to  the  June  19 
article. 

Rison  told  Sussman  that  one  fed¬ 
eral  prison  rule  prohibits  prisoners 
from  publishing  under  a  byline,  but  he 
had  waived  the  rule  for  Martin  in  con¬ 
nection  with  his  other  Sunday  Punch 
contributions. 

In  a  statement  to  the  Los  Angeles 
Times,  the  warden  complained  that  he 


was  never  given  a  chance  to  answer 
Martin's  allegations. 

"If  the  Chronicle  is  going  to  run  an 
article  charging  all  those  things,  they 
should  at  least  give  me  a  chance  to 
respond,”  he  said.  “But  they  never 
once  contacted  me  to  get  my  side  of 
the  story.” 

Sussman  said  he  had  explained  to 
Rison  that  the  section  for  which  Mar¬ 
tin  writes  is  devoted  to  commentary 
and  features  and  that  Martin's  articles 
were  not  in  the  same  category  as  news 
stories. 

"Besides,  in  the  two  years  Martin 
has  been  writing  for  us,  1  never 
received  any  indication  the  warden 
was  interested  in  responding,”  Suss¬ 
man  added. 

Linder  the  terms  of  an  agreement 
with  Rison,  according  to  Sussman,  if 
Sussman  believes  the  warden  might 
want  to  respond  to  a  Martin  piece,  he 


will  call  Rison. 

"But  this  is  with  the  understanding 
that  he  guarantee  me  there  would  be 
no  prior  restraint  on  publication 
based  on  pre-publication  information 
1  was  giving  him  and  no  retaliation 
against  the  writer,”  the  editor 
explained. 

if  Rison's  "contrary  view”  merits 
publication,  "1  will  print  it,”  Suss¬ 
man  said. 

Sussman  recalled  that  Martin  sub¬ 
mitted  his  first  article  —  on  AIDS  in 
prison  —  on  a  free-lance  basis  and 
was  invited  to  do  more  for  the  Chroni¬ 
cle. 

"He's  built  up  quite  a  readership,” 
the  editor  said.  “People  have  written, 
saying  they  like  his  stuff.” 

In  an  earlier  piece,  Martin,  who 
earned  a  high  school  diploma  in 
prison,  said  he  turned  to  writing  after 
being  “a  failure  as  a  citizen  and  a  bank 
robber.” 


In  an  earlier  piece,  Martin,  who  earned  a  high 
school  diploma  in  prison,  said  he  turned  to  writing 
after  being  “a  failure  as  a  citizen  and  a  bank  robber.” 
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Blethen  sounds  off 

Seattle  Times  publisher  blasts  direct  mail  as  a  threat  to  the 
First  Amendment;  criticizes  concentration  of  newspaper  ownership 


By  Mark  Fitzgerald 

Direct  mail  isn’t  simply  an  eco¬ 
nomic  competitor  to  newspapers, 
Seattle  Times  publisher  and  chief 
executive  officer  Frank  A.  Blethen 
argues  —  it  increasingly  represents  a 
threat  to  the  First  Amendment. 

In  a  speech  at  the  recent  Newspa¬ 
per  Purchasing  Management  Associa¬ 
tion  convention  in  Seattle,  Blethen 
said  Post  Office-subsidized  direct 
mail  could  have  the  effect  of  choking 
the  free  flow  of  information. 

“It  becomes  a  First  Amendment 
problem.  (Direct  mailers]  have  no 
interest  in  providing  information  to 
the  community."  he  said. 

The  responsibility  for  direct  mail's 
recent  successes,  Blethen  added,  can 
be  laid  at  the  U.S.  Post  Office  door¬ 
step. 

“As  long  as  newspapers  have  a 
level  playing  field,  we  will  respond  — 
and  respond  well,”  he  said.  “But  with 
the  Post  Office  and  the  telephone 
company,  we  don't  have  a  level  play¬ 
ing  field. 


“Direct  mail  is  the  creation  of  the 
greatest  false  economy  ever  devised. 
If  we  ran  our[papersJon  these  kinds  of 
false  economies  we  would  be  quickly 
out  of  business." 

Further,  Blethen  charged,  direct 
mail  companies  are  “lousy  neighbors, 
the  revenue  leaves  [town]  .  .  .  and 
lousy  employers,  they  treat  their  peo¬ 
ple  bad.” 

In  his  wide-ranging  talk.  Blethen 
also  warned  that  the  newspaper 
industry  has  not  been  handed  the 
great  victory  many  suppose  in  the 
recent  ruling  by  Judge  Harold  Greene 
on  how  far  Regional  Bell  Operating 
Companies  can  get  involved  in  infor¬ 
mation  technology. 

Generally,  Greene  ruled  the  so- 


Frank  Blethen 


called  Baby  Bells  can  provide  con¬ 
duits  for  information  services,  but, 
with  limited  exceptions,  they  cannot 
generate  the  services  themselves. 

“In  fact,  there's  a  lot  of  room  for 
mischief  there,  and.  typical  of  the 


phone  company,  they  are  going  to 
push  that  line  as  far  as  they  can," 
Blethen  said. 

By  contrast,  he  said,  newspapers 
have  “been  very  slow  in  reacting  to 
the  several  areas  where  we  can  get 
involved  —  voice  mail,  for  exam¬ 
ple."  (See  related  story  on  electronic 
information  service  on  Page  31.) 

The  Seattle  Times  now  runs  an 
“Information  Line"  with  local 
weather  and  sports,  plus  news  from 
the  Associated  Press  and  Dow  Jones. 

“We  are  still  very  early  on  our 
learning  curve,"  Blethen  said. 

Newspapers  should  carefully  moni¬ 
tor  the  actions  of  their  state  public 
utilities  commissions  to  ensure  that 
telephone  companies  don't,  in  fact. 


begin  offering  their  own  information 
services,  Blethen  said. 

On  another  subject.  Blethen  con¬ 
demned  the  “acceleration  of  concen¬ 
tration  in  newspaper  ownership','  as 
well  as  the  effects  of  public  owner¬ 
ship. 

The  Seattle  Times,  which  this  year 
marks  its  fifth  year  in  a  joint  operating 
agreement  with  the  Seattle  Post- 
Intellif’encer,  is  a  family-owned 
newspaper. 

“We  don't  think  that’s  a  very  good 
trend  because  all  businesses  have  to 
balance  conflicting  values,  between 
making  a  profit  and  providing  ser¬ 
vices  for  the  community  and  its 
employees. 

“These  values  will  be  less  fulfilled 
when  [managers]  report  to  somebody 
far  away  [and  when]  they  are  run  for 
short-term  profits.  These  papers  are 
frequently  managed  by  a  professional 
manager  who  is  only  there  for  a  short 
time  and  is  on  his  way  to  someplace 
else,"  Blethen  said. 

The  public,  too,  is  getting  uneasy 
with  the  concentration  of  media  own¬ 
ership,  Blethen  argued.  If  the  news¬ 
paper  industry  doesn't  police  itself, 
he  said,  government  might. 

“And  the  solution,"  he  said, 
“would  be  much  worse  than  the 
problem." 

Wash.  Times  mulls 
evening  edition 

The  Washington  (D.C.)  Times  said 
it  will  announce  after  Labor  Day 
whether  it  will  launch  its  Evening 
Final  edition  which  was  tested  for 
three  weeks  in  June. 

“The  initial  response  looks  posi¬ 
tive,"  said  Ronald  S.  Godwin,  senior 
vice  president.  “Our  goal  was  to 
determine  commuter  reaction  before 
Congress  adjourns  for  the  summer 
and  before  so  many  people  take  their 
vacations.  We  will  take  advantage  of 
the  summer  recess  to  carefully  lay  out 
plans.” 

The  Evening  Final,  targeted  for 
commuters,  emphasized  breaking 
news. 


“As  long  as  newspapers  have  a  level  playing  field, 
we  will  respond  —  and  respond  well,”  he  said.  “But 
with  the  Post  Office  and  the  telephone  company,  we 
don’t  have  a  level  playing  field ...” 
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Huber... 

technical  expertise 
by  the  carload 


Our  classic  approach  to  technical  service  for 
the  newspaper  industry  emphasizes  person¬ 
alized  attention  and  plenty  of  it. 

That’s  right.  Huber  gives  you  not  only  a  quality 
ink... you  get  a  task  force  of  service  specialists  to 
help  you  achieve  printing  success,  consistently. 
Pictured  below  are  only  a  handful  of  the  many 
highly  accomplished  Chemical  Engineers,  Systems 
Analysts,  Environmental  Engineers,  Physicists, 
Organic  Chemists,  Printers  and  Graphic  Artists  on 
the  Huber  service  team.  They  each  have  a  driving 
commitment  to  deliver  to  you  an  extensive  list  of 
services  including;  day-to-day  problem  prevention 
programs  •  troubleshooting  from  press  related 


issues  to  environmental  concerns  •  group 
technical  seminars  •  press-side  training  •  testing 
and  analysis  •  research  and  development  —  dis¬ 
covering  new  and  improved  technology  for  the 
newspaper  industry. 

Our  service  specialists  are  on  the  road,  ready  to 
meet  your  needs  day  and  night,  in  every  state  in 
the  union.  Call  us  today  and  we’ll  show  you  how  we 
can  put  these  experts  to  work  for  you. 

J.M.  Huber  Corporation 
333  Thornall  Street 
Edison.  N.J  08818 

Phone:  (201)  906-1760/Telex;  4754549  JMH  Ul/Fax:  (201)  321-1470 


From  L  to  R: 

Mary  Rose  Nguyen 
Manager,  Customer  Service 
Casey  Dabros 
Technical  Service  Rep 
Bob  Gerber 
Customer  Service  Rep 
Bob  Keoughan 
Manager,  Technical  Service 
Fred  Stieg 

Technical  Service  Rep 
Paul  Zelinsky 

National  Technical  Service  Rep 
Amy  Lingelbach 
Customer  Service  Rep 
Abe  Farsiou 

National  Technical  Service  Rep 
Rick  Hulbert 
Technical  Service  Rep 


LEGAL  BRIEFS 


Complaint  against 
Guy  Gannett  Co. 
filed  by  NLRB 

The  National  Labor  Relations 
Board  has  filed  a  complaint  against 
Guy  Gannett  Publishing  Co.,  alleging 
that  it  unfairly  denied  a  wage  increase 
to  union  members  at  the  Central 
Maine  Morning  Sentinel  in  Water- 
ville. 

The  complaint  alleges  that  Guy 
Gannett  failed  to  grant  a  wage 
increase  to  editorial  employees  who 
are  members  of  the  Newspaper  Guild, 
but  granted  the  increase  to  all  other 
employees  at  the  paper,  NLRB 
spokesman  Joel  Gardiner  said. 

“Prior  to  the  allegation  they  had  a 
practice  of  granting  the  wage  increase 
since  1982,  therefore,  it  would  be  an 
unfair  labor  practice  to  unilaterally" 
discontinue  the  increase  for  union 
members,  Gardiner  said. 

Bob  Moorehead,  general  manager 
of  the  Morning  Sentinel,  said  manage¬ 
ment  offered  an  identical  4%  increase 
to  editorial  employees,  effective  Feb. 
1,  on  condition  that  the  union  agree 
that  it  satisfies  the  company's  obliga¬ 
tions  for  1988. 

“They  didn't  respond  on  whether 
to  accept  it,"  he  said.  “Instead  of 
responding,  they  filed  the  unfair  labor 
charge  and  said  we  were  unfair  in 
structuring  our  offer  that  way." 

—  AP 

School  system 
sues  to  keep 
records  secret 

By  M.L.  Stein 

Response  was  not  long  in  coming 
after  the  Spokesman-Review  and 
Spokane  (Wash.)  Chronicle  recently 
wrote  to  schools  in  its  district,  asking 
for  records  of  teachers  who  had  been 
disciplined  or  reassigned  for  sexual 
misconduct  with  students. 

It  was  not  the  kind  of  response 
managing  editor  Chris  Peck  expected. 

Frank  Brouillet,  Washington 
superintendent  of  public  instruction, 
sued  the  newspapers  in  Superior 
Court  to  prevent  their  getting  the 
documents. 

He  was  backed  by  the  Washington 
Education  Association  (WEA),  a 
teachers'  union,  which  sued  the 
school  districts,  seeking  a  temporary 
injunction  to  bar  them  from  releasing 
any  records  to  the  papers. 

The  reaction  “made  us  realize 
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there  is  a  story  here,"  Peck  told  E&P. 

The  story  has  not  yet  been  pub¬ 
lished,  but  Peck  vowed  that  “We're 
going  after  it.”  The  editor  said  he  was 
surprised  by  the  lawsuits,  which 
brought  a  countersuit  by  the  papers' 
parent  firm,  Cowles  Publishing  Co., 
to  force  the  school  districts  to  hand 
over  the  records. 

“We  expected  Brouillet  and  the 
union  to  back  the  teachers,  but  we 
thought  we  shared  a  common  ground 
in  wanting  to  get  the  bad  apples  out  of 
the  barrel,”  Peck  explained.  “We 
also  want  to  see  if  the  system  works.” 

He  noted  that  letters  asked  for  the 
records  of  only  those  teachers  who 
had  had  their  licenses  revoked  or 
rescinded. 

The  identities  of  student  victims  of 
sexual  misconduct  were  not  sought. 
Peck  added. 

He  said  that  the  papers  believe 
there  have  been  88  sex-related  inci¬ 
dents  in  the  past  10  years  and  that  all 
but  three  were  resolved  by  voluntary 
certificate  surrender. 

Brouillet,  who  has  called  the  dai¬ 
lies’  request  a  “witch  hunt,”  con¬ 
tends  that  if  the  records  become  pub¬ 
lic  it  will  “chill"  the  process  of  stu¬ 
dents  reporting  sexual  abuse  by 
teachers.  The  WEA  said  it  was  con¬ 
cerned  about  the  privacy  of  teachers. 

“One  of  the  reasons  we  are  pursu¬ 
ing  the  story  is  that  it  gets  into  the 
whole  process  of  how  the  state  inves¬ 
tigates  such  complaints,"  Peck  said. 

According  to  Peck,  the  newspaper 
found  parents,  students  and  leaders  in 
various  communities  “very  inter¬ 
ested  in  talking  to  us”  about  the 
survey. 

The  suits  will  be  heard  in  Superior 
Court  in  Olympia,  the  state  capital,  in 
mid-July. 

Papers  appeal 
ruling  on 
open  meetings 

The  Ann  Arbor  (Mich.)  News. 
joined  by  the  Detroit  Free  Press,  filed 
a  lawsuit  charging  the  University  of 
Michigan  board  of  regents  with  vio¬ 
lating  the  state's  Open  Meetings  Act 
and  the  Freedom  of  Information  Act 
in  its  selection  process  for  a  new 
school  president. 

Washtenaw  County  Circuit  Judge 
Ross  Campbell  ruled  against  the 
newspapers,  but  News  publisher 
Timothy  White  told  E&P  the  decision 
was  being  appealed  to  the  Michigan 
Court  of  Appeals. 

“We  feel  that  the  [Judge 


Campbell's]  opinion  was  very  shaky 
and  tenuous,”  White  said. 

James  Duderstadt,  the  university's 
provost,  was  named  president  June  10 
by  the  regents,  ending  a  search  that 
began  in  April  1987. 

According  to  the  suit,  the  regents 
had  often  met  in  committee  behind 
closed  doors  and  that  faculty,  alumni 
and  student  screening  panels  were 
sworn  to  silence. 

Throughout  the  search,  according 
to  the  newspapers,  the  regents 
refused  to  identify  any  of  the  candi¬ 
dates,  saying  they  would  make  an 
announcement  only  when  a  new 
president  was  chosen. 

Said  White  of  the  board's  actions: 
“There  is  no  exemption  in  the  Open 
Meetings  Act  which  would  allow 
these  closed  sessions." 

The  publisher  added  that  in  several 
of  the  board’s  meetings  to  pick  a 
president  a  quorum  was  not  present. 


A  tv  news  broadcast  about  a  doc¬ 
tor’s  new  technique  for  breast 
enlargement  has  produced  a  lawsuit 
by  a  woman  who  claims  the  report 
was  fraudulent  and  led  to  her  having  a 
botched  operation. 

KHJ-TV,  Channel  9,  in  Los 
Angeles  was  sued  by  Jodie  Bullock, 
who  also  has  filed  a  malpractice  suit 
against  Los  Angeles  physician 
Thomas  R.  Stephenson.  She  charged 
in  the  suit  that  KHJ  “deliberately 
suppressed  the  true  facts  and  instead 
consciously  and  deliberately  chose  to 
broadcast  a  misleading  and  false  story 
to  the  public.” 

The  plaintiff  said  she  underwent  an 
operation  by  Stephenson  in  which 
silicone  implants  were  placed  in  her 
breasts  through  cuts  made  under  her 
arms. 

Bullock  said  the  procedure  left  her 
with  scars  and  severed  muscles  and 
nerves,  in  addition  to  permanent 
physical  and  emotional  damage. 

In  the  broadcast,  she  alleged,  the 
procedure  was  described  as  “safe  and 
painless.” 

Douglas  E.  Mirell,  attorney  for 
RKO  General  Inc.,  which  owns  the 
station,  termed  the  lawsuit  “outland¬ 
ish”  and  predicted  that  it  will  be  dis¬ 
missed. 

“This  was  a  news  broadcast  and  we 
will  show  that  it  was  completely  truth- 
ful.  Their  case  is  hanging  by  a 
thread,”  he  said. 

Mirell  noted  that  one  charge  in  the 
(Continued  on  pa^e  34) 
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Tv  stations 
face  lawsuits 


You  Could  Have  Hie 
Whole  Market  Listeuiuji 
To  Muir  Newspaper.  ^ 
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CITYLINE 

unfolds  a  bigger  market 
by  bringing  phone  power  to  your 
news  and  advertising.  With  CITYLINE  you 
create  a  new  outlet  for  your  editors  and  reporters, 
a  powerful  new  vehicle  for  your  advertisers,  a  truly 
new  public  service  that  no  one  in  your  market  can  duplicate. 
CITYLINE,  a  24-hour  information  source,  strengthens  the  bonding 
between  your  newspaper  and  the  community.  And  it's  easy  to  produce 
and  update.  ■  CITYLINE  means ...  ■  increased  ad  revenues  —  new 
classified  services  ■  new  readers  ■  exclusive  positioning  ■  more 
attention  for  every  editorial  and  advertising  section  ■  higher 
community  service  profile  ■  more  national  ad  dollars  because  of  the 
national  CITYLINE  network  ■  instant,  accurate  market  surveys  at  a 
minute's  notice  ■  a  sharper  competitive  edge  —  steal  dollars  from 
other  media  competitors  ■  national  programming  feeds  for  AR 
DowPhone  and  Brite  ■  Call  us  for  information  on  how  you  can  be  your 
market's  only  CITYLINE  affiliate.  ■  (316)687-4444 


CITYLINE 

A  PRODUCT  OF  BRITE  VOICE  SYSTEMS 

555  N.  Woodlawn  ■  Bldg  #1  ■  Suite  209  ■  Wichita.  KS  67208 


Newspaper  revenues  will  continue  to  grow 

Veronis,  Suhler  &  Associates  issues  five-year  projections 


By  Andrew  Radolf 

U.S.  newspaper  revenues  will 
reach  S60.9  billion  by  1 992  and  show  a 
compounded  five-year  growth  rate 
from  1988-92  of  I0.09f,  according  to 
Veronis,  Suhler  &  Associate’s  Com¬ 
munications  Industry  Forecast. 

During  that  five-year  period,  adver¬ 
tising  revenues  will  grow  to  S49.4  bil¬ 
lion  at  a  10.99?:  compounded  annual 
growth  rate,  VS&A  forcecasted. 

Circulation  revenues  will  reach 
$11.5  billion,  for  a  compounded 
annual  growth  rate  of  6.29?:. 

Newspapers  in  1992  will  continue 
to  be  the  largest  segment  within  the 
communications  industry,  represent¬ 
ing  about  27.99?  of  all  U.S.  communi¬ 
cations  expenditures,  VS&A  said. 


Nominal  GNP  is  predicted  to  grow 
at  a  five-year  compounded  rate  of 
7.59?  in  the  1988-92  period,  the  report 
indicated. 

For  the  1982-87  period,  advertising 
revenues  grew  at  a  10.79?  com¬ 
pounded  annual  rate  to  reach  $29.4 

Paper  co-sponsors 
’88  Senior  Olympics 

The  Knoxville  (Tenn.)  News-Sen¬ 
tinel  and  the  Roddy  Manufacturing 
Co.  recently  sponsored  the  1988 
Knoxville  Senior  Olympics,  designed 
to  help  celebrate  National  Older 
Americans  Month  in  May  through  the 
promotion  of  physical  fitness  and 
positive  use  of  leisure  time. 

The  News-Sentinel  has  sponsored 
the  Knoxville  Senior  Olympics  for 
four  years.  Participants  55  years  and 
older  take  part  in  events  ranging  from 
a  one-mile  run  to  checkers.  Winners 
are  invited  to  participate  in  state  and 
then  national,  if  they  win.  Senior 
Olympics. 


billion  in  1987.  Circulation  in  that 
period  grew  at  a  compounded  annual 
rate  of  59?  to  $8.5  billion. 

VS&A's  report  sees  a  slight  mod¬ 
eration  in  the  compounded  growth 
rate  for  newspaper  advertising  but, 
for  circulation,  the  compounded  rate 
is  seen  picking  up  a  bit. 

In  its  forecast  for  the  1987-91 
period,  VS&A  predicted  newspaper 
advertising  would  have  a  com¬ 
pounded  annual  growth  rate  of  1 1 . 19?, 
compared  with  the  10.99?  envisioned 
for  the  1988-92  period. 

Circulation,  however,  was  fore¬ 
casted  to  have  an  annual  compound 
growth  rate  of  5.49?  for  the  1987-91 
period,  versus  the  6.29?  predicted  for 
the  1988-92  period. 

Retail  advertising  in  the  1988-92 


period  will  grow  9.69?,  according  to 
VS&A,  compared  with  a  growth  rate 
of  7.99?  in  the  1982-87  period.  Retail 
revenues  will  total  $24.1  billion  in 
1 992  and  account  for  48.89?  of  total  ad 
spending  in  newspapers,  according  to 
the  report.  In  1987,  retail  advertising 
revenues  accounted  for  nearly  529?  of 
total  ad  revenues. 

National  advertising  growth  will 
slow  somewhat  in  the  1988-92  period, 
with  a  compounded  annual  growth 
rate  of  7.09?.  in  the  1982-87  period, 
national’s  compound  annual  growth 
rate  was  7.39?,  VS&A  said.  At  $4.9 
billion  in  1992,  national  will  represent 
only  9.99?  of  newspaper  ad  revenues. 
In  1987,  national  accounted  for  1 1 .99? 
of  newspaper  ad  revenues. 

Classified  also  will  slow  up,  going 
from  a  17.19?  compounded  annual 
growth  rate  in  the  1982-87  period  to  a 
13.8%  compounded  annual  growth 
rate  in  the  1988-92  period. 

But  classified’s  projected  1992 
revenues  of  $20.4  billion  will  repre¬ 
sent  41.3%  of  total  newspaper  ad 
revenues,  compared  with  36.4%  in 


1987. 

VS&A  said  the  aging  of  the  U.S. 
population  will  benefit  newspaper  cir¬ 
culation  since  older  people  tend  to  be 
better  newspaper  readers. 

“Higher  readership  and  circulation 
levels  will  stimulate  newspaper 
advertising,’’  the  report  said. 
“Moreover,  as  a  predominantly  local 
advertising  medium,  newspapers  are 
well  positioned  to  benefit  from  the 
overall  shift  to  local  advertising.” 

Newspapers  will  also  benefit  from 
the  trend  toward  regional  marketing, 
VS&A  said. 

“National  marketers  are  focusing 
on  specific  geographic  areas  that  offer 
the  highest  sales  potential  in  place  of 
national  advertising.” 

The  complete  Communications 
Industry  Forecast  is  available  for 
$500  from  VS&A,  350  Park  Ave., 
New  York,  N.Y.,  10022;  (212)  935- 
4990. 

U.S.  Newswire  has 
Daybook  service 

U.S.  Newswire,  the  Washington- 
based  wire  service  for  news  releases, 
has  introduced  a  Daybook  service 
designed  to  improve  communication 
between  Washington-area  newsmak¬ 
ers  and  the  Daybook  desks  at  the 
Washington  bureaus  of  the  Asso¬ 
ciated  Press,  United  Press  Interna¬ 
tional  and  Reuters.  The  Daybook  ser¬ 
vice  will  provide  simultaneous  elec¬ 
tronic  communication  with  Daybook 
desks  at  the  wires. 

New  publication 
for  Gannett  Center 

The  quarterly  Gannett  Center  Jour¬ 
nal  has  devoted  its  latest  issue  to  scru¬ 
tinizing  “The  Making  of  Journalists.” 

The  publication,  produced  by  the 
Gannett  Center  for  Media  Studies  at 
Columbia  University,  includes  arti¬ 
cles  that  point  out  the  low  status  of 
journalism  education,  explains  how 
leading  journalists  came  into  the  pro¬ 
fession  and  lists  the  nation’s  top  jour¬ 
nalism  schools.  In  addition,  the  publi¬ 
cation  probes  the  failure  of  journalism 
schools  to  influence  significantly 
either  the  media  industries  or  higher 
education. 


Retail  advertising  in  the  1988-92  period  will  grow 
9.6%,  according  to  VS&A,  compared  with  a  growth 
rate  of  7.9%  in  the  1982-87  period.  Retail  revenues 
will  total  $24.1  billion  in  1992  and  account  for  48.8% 
of  total  ad  spending  in  newspapers,  according  to  the 
report. 
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Ingersoll  sells  California  daily,  weekly 


Adams  Communications  Corp., 
based  in  Wayzata.  Minn.,  has 
reached  an  agreement  to  buy  the 
Orange  Coast  Publishing  Co., 
publisher  of  the  Orange  Coast  Daily 
Pilot  in  Costa  Mesa,  Calif.,  and  the 
weekly  Huntington  Beach  Indepen¬ 
dent. 

Orange  Coast  is  owned  by  Ingersoll 
Newspapers  Inc.,  and  is  managed  by 
Ingersoll  Publications  Co.  Ralph 
Ingersoll  II  is  chairman  of  both  com¬ 
panies,  which  are  headquartered  in 
Princeton,  N.J. 

Financial  details  were  not  dis¬ 
closed. 

The  Daily  Pilot  has  circulation  of 
about  22,000  copies  weekdays  and 
Sunday,  according  to  the  March  31, 
1988  FAS-FAX  report  issued  by  the 
Audit  Bureau  of  Circulations. 

Adams  publishes  the  Maconih 
Daily  in  Mount  Clemens,  Mich.,  and 
Chicago  magazine.  It  also  owns  10 
television  and  seven  radio  stations 
and  eight  outdoor  advertising  plants. 

The  sale  of  the  Daily  Pilot  leaves 
INI  with  20  dailies,  as  well  as  numer¬ 
ous  weeklies  and  shoppers.  Ingersoll 
also  is  chairman  of  Community 
Newspapers  Inc.,  which  owns  five 
U.S.  dailies  —  four  in  Ohio  and  one 
in  Terre  Haute,  Ind.,  —  and  Chanry 


ANPA  survey  shows 
job  fairs  effective 

Job  fairs  are  effective  in  helping 
newspaper  recruiters  fill  entry-level 
jobs,  according  to  a  recent  survey  by 
the  American  Newspaper  Publishers 
Association  Foundation. 

The  survey  found  that  recruiters 
who  attended  six  or  more  job  fairs  last 
year  hired  an  average  of  five  people 
each. 

Those  who  attended  five  or  fewer 
job  fairs  hired  on  average  one  person. 

Newspaper  associations  sponsored 
19  job  fairs  from  October  1987 
through  February  1988. 

Ninety  percent  of  the  recruiters 
responding  to  the  survey  said  they 
found  the  job  fairs  to  be  an  effective 
way  to  recruit  minorities. 

The  survey  also  found  that  at  least 
141  people  found  jobs  as  a  result  of 
contacts  made  at  job  fairs.  A  large 
majority,  83%,  of  the  hires  were  made 
in  entry-level  positions.  Only  one 
recruiter  indicated  he  filled  a  manage¬ 
ment  position. 

Of  the  hires  made,  45.5%  were  in 
permanent,  full-time  positions. 


Communications  on  Long  Island 
which  publishes  free-distribution 
weeklies. 

«  Ingersoll,  who  also  recently  pur¬ 
chased  newspaper  companies  in  Bir¬ 
mingham  and  Coventry,  England, 
wants  to  concentrate  on  his  proper¬ 
ties  in  the  Eastern  U.S.  and  overseas, 
according  to  a  broker  knowledgeable 
of  his  activities. 

“He's  really  finding  it  quite  diffi¬ 
cult  to  spread  himself  between 


England,  the  East  Coast  and  the  West 
Coast,”  the  broker  said,  "It's  really 
just  a  geographic  thing." 

INI's  other  properties  are  spread 
from  Rhode  Island  and  Massa¬ 
chusetts  as  far  west  as  Wisconsin  and 
Illinois. 

The  sale  of  Orange  Coast  Publish¬ 
ing  could  provide  cash  that  highly 
leveraged  INl  can  use  for  either  debt 
reduction  or  investing  in  new  acquisi¬ 
tions. 


Small 

Business 

Speaks 

Out! 


MFIB 


Small-business  owners  are  a  big 
force  at  the  polls.  Of  NFlB’s  more 
than  500,000  members: 

•  9 1  %  are  registered  to  vote 

•  80%  cast  ballots  in  the  last 
election. 

How  are  they  leaning  this  year? 
For  up-to-the-minute  polling 
results,  call  us  at  the  Democratic 
Convention  in  Atlanta. 
(800)255-3396 
(404)876-8516 

National  Federation  of 
Independent  Business 
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HAVE  ALWAYS 
DEMANDED 
THE  HAED  FACTS. 


Writing  for  a  newspaper  is 
tough  and  demanding  work. 

So  is  writing  software  for 
newspapers.  You  have  to  dig,  research, 
dig  and  dig  again  to  really  write  effective 
newspaper  software. 

To  get  the  facts  and  get  them  right, 
you  need  a  real  pro.  And  we' re  the  pro 
you're  looking  for. 

We  re  INS.  The  veteran  newspaper 
software  people.  We  know  the  work  of  a 
paper.  And  how  a  paper  works.  We  re  so 
good  at  it,  in  fact,  we  re  now  working  for 
over  600  publications  in  the  U.S.  and 
Europe. 

You  see,  all  we  do  is 

create  software  solutions  for  I  P 

newspapers.  Nothing  else.  I  I 


INS 


Integrated  Newspaper  Systems 
Real  Solutions  for  Revenue 
Development  and  Management 


Solutions  for  circulation. 
Solutions  for  advertising. 
Solutions  for  financial  manage¬ 
ment.  And  we  do  them  exceedingly  well. 

It’s  obvious.  You  can  buy  software 
from  just  about  anybody.  But  making  the 
right  software  choices  and  living  with 
them  day-in,  day-out  is  another  matter 
altogether.  In  the  final  analysis,  there’s  a 
real  place  for  tradition  in  your  decision. 
Look  into  INS  and  you’ll  find  the  best  in 
software  and  IBM  technology.  But  you’ll 
also  find  something  else. 

The  ink  that  runs  in  our  veins. 

Call  913-451-4618  or  write 
for  our  free  brochure. 

Real  Solutions  for  Revenue 
Development  and  Management. 


THAT’S  OUR  BUSINESS. 

12  Corporate  Woods  •  10975  Benson  Drive  •  Overland  Park  KS  662K)  •  913/451-4618 


NEWSPEOPLE  IN  THE  NEWS 


working  28  years  with  The  Day  Pub¬ 
lishing  Company  of  New  London, 
Conn. 

Nichols  supervises  24  staff  mem¬ 
bers  and  is  leading  the  conversion  to 
computerization  and  new  technology 
in  the  department. 


The  Denver  Post  announced  two 
new  advertising  managers. 

Kathlkks  Mad.sen  has  joined  the 
Post  as  sales  development  manager 
and  Ron  Sandilands  is  the  new  co-op 
advertising  manager. 

Madsen  comes  to  the  Post  from 
Madison  (Wis.)  Newspapers  Inc. 
where  she  was  retail  advertising  man¬ 
ager.  In  her  new  position,  she  will  be 
responsible  for  co-op,  select  mail, 
special  sections  and  new  business 
development  in  all  areas  of  the  adver¬ 
tising  department. 

Sandilands,  who  began  working  in 
co-op  in  1975,  will  work  with  Madsen 
in  developing  new  co-op  opportuni¬ 
ties.  His  position  will  include  coordi¬ 
nating  co-op  advertising  between  the 
Post  and  manufacturers. 


Frank  Flood 

Frank  Flood,  former  retail  adver¬ 
tising  manager  for  the  San  Francisco 
Newspaper  Agency,  has  been  named 
display  advertising  manager.  He  will 
manage  both  the  general  and  retail 
advertising  departments. 

Prior  to  joining  the  newspaper 
agency  in  1984,  Flood  was  vice-presi¬ 
dent  of  advertising  for  the  Denver 
Post. 


Frank  Savino 

Frank  J.  Savino,  former  vice 
president/marketing  of  The  Record  in 
Hackensack,  N.J.,  has  joined  William 
J.  Khom  Associates,  Inc.  of  Oradell. 
N.J.,  as  vice  president. 

Rohm  is  an  advertising,  public  rela¬ 
tions  and  marketing  firm. 

Savino  served  34  years  with  the 
Record,  joining  the  newspaper  in  1954 
as  a  classified  advertising  representa¬ 
tive.  He  rose  through  the  ranks,  being 
named  director  of  advertising  in  1971 
and  vice  president  the  following  year. 
In  1976  he  was  appointed  vice  presi¬ 
dent/marketing  with  total  responsi¬ 
bility  for  advertising  and  circulation 
sales. 


Nina  Easton,  formerly  a  staff 
writer  at  Business  Week  magazine, 
has  joined  the  staff  of  the  Los  Angeles 
Times’  Calendar  section  where  she 
will  cover  the  motion  picture  indus¬ 
try. 

Easton  began  her  career  as  a  staff 
writer  for  the  Washington-based 
Levied  Times. 

Easton  has  also  done  extensive 
free-lance  writing  for  magazines, 
including  articles  for  the  Times'  Sun¬ 
day  magazine. 

With  her  husband,  Ron  Brown- 
stein,  she  coauthored  the  book.  Rea- 
ftan’s  Ridinji  Class:  Portraits  of  the 
President’s  Top  100  Officials. 


James  A.  Wells  has  been  named 
general  manager  of  the  Press-Enter¬ 
prise  Inc.,  Bloomsburg,  Pa.  Wells 
comes  to  the  job  from  Flanders.  N.J.. 
where  he  served  as  publisher  of  the 
North  Jersey  Advance. 

He  previously  worked  with  the 
Gannett  and  Ottaway  newspaper 
groups. 


Henry  Nichols  has  been  promoted 
to  composing  room  supervisor  after 


Insurance 


TOP  COVERAGE 
for  on-duty  medical 
protection  for  youngsters 
under  18.  24-hour 
protection  on  and  off  duty 
for  carriers  18  and  older. 

The  cost?  Just  pennies 
a  day.  Call  for  details. 

Ask  about  Carrier  and 
Dealer  Bonding,  too. 

Originator:  Carrier  Accident 
Insurance,  Newspaper  Independent 
Contractor  Bond 


Chuck  Champion,  who  had  vari¬ 
ous  executive  assignments  with  the 
Daily  News  of  Los  Anf>eles  last  year, 
has  been  named  director  of  marketing 
and  advertising  administration. 

Champion  came  to  the  Daily  News 
from  the  Oranf>e  County  Register, 
where  he  served  as  sales  and  market¬ 
ing  manager.  He  had  been  at  the 
Register  since  1983  and  held  other 
circulation  positions  including  p.m. 
home  delivery  manager,  promotion 
manager  and  direct  sales  manager. 

Previously,  Champion  spent  10 
years  with  the  Daily  News,  then 
called  the  Valley  News  and  Green- 
sheet. 


Deane 


1754  WESTWOOD  BOULEVARD 
LOS  ANGELES.  CALIFORNIA  9(X)24 


INSURANCE  AGENCY,  INC 
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Sandra  Petykiewicz 


Gary  Ostrom 


George  Arwady 


D.  Gunnar  Carlson 


Paul  Chaffee 


Booth  Newspapers,  a  group  of 
eight  dailies  in  Michigan,  announced 
several  executive  changes. 

George  Arwady,  editor  and 
publisher  of  the  Muskegon  Chronicle 
since  1980,  has  been  named  publisher 
of  the  Kalamazoo  Gazette.  He 
replaces  Dan  Ryan,  who  is  retiring 
after  42  years  with  the  Gazette, 
including  23  years  as  editor  and  six  as 
publisher. 


Roger  Kleeenberg,  former  man¬ 
aging  editor  of  the  Muskegon  Chroni¬ 
cle,  has  been  named  assistant  to  the 
new  publisher  of  the  Gazette. 

Gary  Ostrom,  advertising  director 
of  the  Muskegon  Chronicle,  moves  up 
to  publisher.  D.  Glnnar  Cari.son, 
editor  of  the  Saginaw  News,  has  been 
named  editor  of  the  Chronicle. 

Paul  Chafeee  succeeds  Carlson  as 
editor  of  the  News.  He  moves  up  from 
metro  editor. 


Sandra  D.  Petykiewicz,  former 
metro  editor,  has  been  named  editor 
of  the  Jackson  (Mich.)  Citizen  Pat¬ 
riot.  She  succeeds  Robert  D.  Lid- 
wig,  who  has  been  named  vice  presi¬ 
dent  of  sales  and  marketing  for  Booth 
Newspapers. 

Martin  Stewart  has  been  named 
controller  for  Booth  Newspapers.  He 
was  formerly  controller  of  the  Muske¬ 
gon  Chronicle. 


Lisa  Edmondson  has  joined  the 
Long  Beach  (Calif.)  Press-Telegram 
as  personnel  manager.  She  was  previ¬ 
ously  personnel  coordinator  for  Gan¬ 
nett  Westchester  Rockland  Newspa¬ 
pers  in  White  Plains,  N.Y. 

*  *  * 

Mark  Naftolin,  who  has  been 
serving  as  a  media  and  marketing  con¬ 
sultant  to  the  Los  Angeles  Herald 
E.xaminer  for  {he  past  several  months, 
has  been  named  the  newspaper's 
director  of  marketing. 

His  prior  positions  include  director 
of  marketing  at  the  Houston  Post  and 
director  of  advertising  sales  at  the 
Toronto  Sun. 

David  B.  Bonfield  has  been 
appointed  the  Herald  Examiner’s 
advertising  director.  Most  recently, 
he  was  advertising  and  marketing 
director  of  the  Daily  News  of  Los 
Angeles. 


The  Corpus  Christi  Caller-Times 
has  recently  made  a  number  of  addi¬ 
tions  to  its  editorial  department. 

Norma  Sosa,  formerly  an  editor  on 
the  foreign  desk  of  the  New  York 
Times,  has  joined  the  newspaper  as 
managing  editor. 

Mark  Dooley  was  promoted  to 
news  editor,  replacing  Ken  Gamble, 
who  joined  the  New  Orleans  Times 
Picayune. 

David  House,  formerly  of  the  St. 
Petersburg  Times,  came  to  the  Caller- 
Times  as  area  editor. 

Jane  Martin  joined  the  Caller- 


Times  as  weekend/projects  editor. 
She  came  from  the  Fort  Worth  Star- 
Telegram. 

Dan  Shomon,  formerly  of  UFI's 
Dallas  bureau,  joined  the  Caller- 
Times  as  defense  writer. 

Shelly  E.mling,  formerly  of  UPI's 
New  Orleans  bureau,  is  now  an  area 
writer  with  the  newspaper. 

Vincent  Rodriguez,  late  of  UPI's 
Little  Rock  bureau,  is  now  a  Caller- 
Times  features  writer. 

Rob  Harrill,  from  Brigham 
Young  University,  joins  the  staff  as  a 
general  assignment  reporter. 

Dave  Ferman,  formerly  of  the 
Dallas  Morning  News,  is  another  new 
general  assignment  reporter. 

Also  new  to  the  staff  are  Patricia 
Wilson,  general  assignment 
reporter;  Elizabfhh  Copeland,  copy 
editor;  and  Paul  Cline,  copy  editor. 


Steve  Pajak  was  named  sports  edi¬ 
tor  of  the  Anaheim  (Calif.)  Bidletin. 

A  graduate  of  the  University  of 
California,  Berkeley,  Pajak  was 
sports  editor  at  the  Tahoe  Daily  Tri¬ 
bune,  South  Lake  Tahoe,  Calif.,  and 
the  The  Daily  Southerner  in  Tarboro, 
N.C. 

*  *  !(! 

The  E.xcelsior  Springs  (Mo.)  Daily 
Standard,  has  promoted  Don  Led¬ 
ford  to  editor. 

Ledford  succeeds  KF:viN  Gref:ne. 
who  was  promoted  to  publisher- 
trainee  at  the  Ruston  (La.)  Daily 
Leader. 


Both  publications  are  part  of  the 
Fackelman  Newspapers  group. 

The  Jennings  (La.)  Daily  News. 
another  Fackelman  newspaper,  has 
appointed  Jim  Merritt  publisher. 
Before  joining  Jennings,  Merritt  was 
associated  with  the  Wise  newspaper 
group  in  Sulphur,  La.,  as  vice  presi¬ 
dent  for  the  News  Leader  Inc. 


Shirley  C.  Pontrelli  has  been 
appointed  director  of  human 
resources  for  the  News  Journal  Co.. 
Wilmington,  Del.  She  has  been  per¬ 
sonnel  manager  at  the  company  for 
the  past  seven  years. 

Charlf;s  E.  Smith  jr.,  Pontrelli's 
predecessor,  was  named  regional 
director,  labor  and  personnel,  for 
Gannett  Co.’s  community  newspaper 
division.  Eastern  region. 


^  WHO’S  THE  ^ 
SCEMT-SATiOMAL  FACE 
FOR.  ESTEE  LAUDER'S 
,  NEW  “KNOWING** 
\  FRAGRANCE? 


Read  all  about  it  in  Suzy.  Call 

Copley  News  Service  at 

(619)  293-1818  to  get  the  Suzy  scoop 
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OBITUARIES 


James  H.  “Andy”  Anderson,  84,  a 
former  chief  of  bureau  for  the  Asso¬ 
ciated  Press,  died  June  9. 

Anderson  joined  AP  in  Kansas  City 
in  1927.  He  transferred  to  St.  Louis  in 
1935  and  later  became  Oklahoma  City 
bureau  chief  from  1944-46. 

He  continued  to  work  in  Oklahoma 
City  until  his  retirement  in  1968. 

*  *  * 

Howard  Applegate,  64,  whose 
career  with  United  Press  Interna¬ 
tional  spanned  40  years,  died  June  9  of 
cancer. 

Applegate  joined  United  Press  in 
June  1947  after  graduating  from  the 
University  of  Oregon  with  a  degree  in 
journalism.  After  a  brief  stint  in  Port¬ 
land,  he  was  named  bureau  manager 
in  Tacoma,  Wash.  He  later  worked  in 
the  Seattle  bureau  before  returning  to 
Portland  in  1951. 

Applegate  held  several  posts  in 
Portland  and  was  assistant  bureau 
manger  and  sports  editor  when  he 
retired  last  year. 

*  *  * 

Bill  Clark,  74,  a  former  school¬ 
teacher  who  became  one  of  Maine's 
most  widely  read  columnists,  died 
June  2  after  a  brief  illness. 

Clark's  columns  for  Guy  Gannett 
Publishing  newspapers  embraced 
traditional  values,  often  featuring  the 
fictional  town  of  Cedar  River  and 
country  characters  dispensing  folksy 
wisdom. 

His  column  “Logrolling”  first 
appeared  in  the  fall  of  1956. 

*  *  * 

Steve  Erickson,  49,  a  reporter  and 
feature  writer  for  The  Oregonian  in 
Portland  and  a  former  Associated 
Press  newsman,  died  June  9  after  a 
yearlong  fight  with  cancer. 

Erickson  also  worked  for  the  Aber¬ 
deen  (Wash.)  Daily  World  and  the 
Bremerton  (Wash.)  Sun.  He  was  with 


AP  from  1963-68  in  the  Portland 
bureau  before  joining  the  Oregonian 
in  1968. 

SfC  sic 

Alfred  Sidney  Lanier,  64,  a  for¬ 
mer  Associated  Press  correspondent 
in  Columbia,  S.C.,  died  June  7. 

Lanier  was  a  reporter  and  editor  at 
the  Savannah  Morninff  News  before 
joining  the  Montgomery,  Ala.,  bureau 
of  the  Associated  Press  in  1952.  He 
remained  there  until  1956  when  he 
moved  to  Detroit. 

Lanier  returned  to  Columbia  in 
January  1958  and  in  1963  was 
appointed  correspondent  in  charge  of 
AP  operations  in  South  Carolina. 

He  returned  to  full-time  reporting  in 
1968  and  retired  in  1981. 

Lanier  reported  and  edited  numer¬ 
ous  national  stories  of  the  1960s  and 
197()s,  including  the  slayings  of  three 
blacks  at  South  Carolina  State  Col¬ 
lege  and  other  civil  rights  stories. 

*  *  * 

Bill  Deekins,  64,  a  sports  writer  for 
the  Richmond  News  Leader  for  41 
years,  died  June  14  of  an  apparent 
heart  attack. 

Deekins  began  writing  for  the  News 
Leader  in  1947.  He  was  named  Virgi¬ 
nia  Sportswriter  of  the  Year  in  1964 
and  was  a  former  president  of  the 
National  Association  of  Baseball 
Writers. 

*  *  * 

Fall  River  (Mass.)  Herald  News 
reporter  Wilford  Rhines,  61,  died 
June  15  after  suffering  an  apparent 
heart  attack  in  the  newsroom. 

During  World  War  II,  while  serving 
in  the  Pacific,  he  reported  for  Stars 
and  Stripes.  After  the  war  he  worked 
as  a  hospital  lab  technician  but  in  1966 
became  a  reporter  for  the  Somerset 
Spectator.  He  joined  the  Fall  River 
newspaper  in  1976. 


Roy  W.  Ander.son,  63.  who  was 
ANPA  vice  president/human 
resources  from  1979  until  he  went  on 
medical  disability  earlier  this  year, 
died  of  cancer  June  26  at  his  home  in 
Baltimore. 

Before  joining  the  ANPA  staff, 
Anderson  was  general  manager  of  the 
Baltimore  News-American  for  eight 
years. 

He  began  his  career  in  newspapers 
at  the  Chicago  Tribune.  He  was  assis¬ 
tant  mechanical  superintendent  of  the 
Akron  Beacon-Journal,  business 
office  manager  and  assistant  produc¬ 
tion  manager  of  the  Miami  Herald  and 
assistant  business  manager  and  busi¬ 
ness  manager  of  Capital  Newspapers 
in  Albany,  N.Y. 

*  *  * 

Helen  “Patches”  Mlsgrove,  69, 
a  former  Vietnam  War  correspondent 
for  the  Jacksonville  (Fla.)  Journal, 
died  June  7  of  pneumonia  after  a 
stroke. 

Musgrove  worked  as  a  war  corre¬ 
spondent  in  the  later  1960s  and  early 
1970s  after  she  persuaded  the  Florida 
daily  to  hire  her  even  though  she  had 
no  newspaper  experience.  Musgrove 
was  in  Vietnam  as  a  registered  nurse 
and  she  operated  a  shelter  for  Chinese 
refugees. 

Her  career  in  Asia  began  after  the 
death  of  her  husband  when  she 
traveled  to  Hong  Kong  and  opened  a 
dress  manufacturing  plant  there  that 
sold  designer  clothes  to  U.S.  custom¬ 
ers.  She  also  ran  a  shelter  for  Chinese 
refugees  in  Hong  Kong. 

Musgrove  went  to  Vietnam  in  1966 
and  for  six-and-a-half  years  covered 
the  war,  entertained  U.S.  servicemen 
and  helped  with  medical  records. 

* 

Leon  Lyman  Steele,  98,  who 
delivered  newspapers  for  the  Hart¬ 
ford  Courant  until  he  was  95,  died  in 
Rocky  Hill,  Conn.,  June  9. 

He  began  delivering  the  Courant  in 
1975.  For  most  of  his  adult  life  he  was 
in  sales  and  service  of  maintenance 
equipment. 

*  *  * 

James  G.  Coughlin,  80,  retired  cir¬ 
culation  promotion  manager  of  the 
Hartford  Courant,  died  June  6.  He 
was  with  the  Courant  for  almost  50 
years. 

*  *  * 

Mark  Babel,  38,  a  writer  for  the 
North  Adams  (Mass.)  Transcript, 
died  June  9  at  his  North  Adams  home. 
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Newsday  publisher  writes  ietter  to  the  New  York  Times 

Attempts  to  ‘clarify’  Times’  stories  on  ‘so-called’  tabloid  war 


By  Debra  Gersh 

A  letter  from  Newsday  publisher 
Robert  M.  Johnson  recently  appeared 
in  the  New  York  Times  letters  to  the 
editor  section,  criticizing  and 
attempting  to  clarify  details  raised  in 
Times  stories  about  the  so-called 
“tabloid  war”  in  New  York  City. 

“I  have  attempted  twice  to  help 
your  reporter  understand  what  you 
have  chosen  to  label  the  ‘tabloid  war.’ 
Since  you  again  fail  to  report  the  story 
(Media  Business:  ‘Optimism  at  New 
York’s  Tabloids’)  in  a  context  that 
measures  the  performance  of  all  four 
New  York  City  newspapers  in  com¬ 
parable  terms,  let  me  offer  the  fol¬ 
lowing  observations  on  circulation, 
advertising  and  profitability.”  wrote 
Johnson,  who  also  serves  as  News- 
day’s  president  and  chief  executive 
officer. 

Johnson  wrote  that  the  Times  story 
“again  seeks  to  compare  New  York 
Newsday’s  city  circulation  with  the 
total  of  the  other  three  New  York 
papers  ....  To  be  fair,  you  should 
compare  either  total  circulation  for  all 
four  papers  [the  Times,  Newsday,  the 
New  York  Post  and  the  Daily 
or  only  New  York  City  circulation  for 
all  four  papers.” 

In  addition,  in  his  letter  Johnson 
also  took  the  Times  to  task  for  the 
way  it  compared  advertising  share 
analysis  and  measured  profitability. 

“To  say  that  the  News  as  a  whole 
will  make  money  this  year  for  the  first 
time  in  recent  memory  but  that  News- 
day’s  New  York  edition  is  losing 
money  is,  again,  comparing  apples 
and  oranges.  Newsday  is  investing  in 

UK  prof,  gets 
new  professorship 

Timothy  A.  Bengston,  associate 
professor  of  journalism  at  the  Univer¬ 
sity  of  Kansas,  has  been  chosen  as  the 
first  recipient  of  a  new  teaching  pro¬ 
fessorship  at  KU’s  William  Allen 
White  School  of  Journalism  and  Mass 
Communications. 

The  professorship  was  established 
by  Clyde  M.  and  Betty  Reed  through 
a  $100,000  gift  last  year  to  the  KU 
Endowment  Association.  Reed  is  a 
former  lecturer  at  the  journalism 
school  and  is  the  former  editor  and 
publisher  of  the  Parsons  {Kan.)  Sun. 


New  York  expansion  just  as  the 
Times  invested,  and  continues  to 
invest,  in  expanding  its  national  edi¬ 
tion,”  he  wrote. 

In  a  telephone  interview  with  E&P, 
Johnson  said  he  wrote  the  letter 
because  he  felt  the  Times  reporter 
failed  to  understand  the  story,  which 
compared  the  small  circulation  of 
Newsday  in  New  York  with  the  mas¬ 
sive,  overall  circulations  of  the  other 
papers. 


Johnson  said  he  was 
not  surprised  that  the 
Times  ran  his  letter . . . 


After  reading  the  second  Times 
story  on  the  “tabloid  wars,”  Johnson 
asked  for  a  clarification,  which  ran 
the  following  Saturday,  correcting  the 
circulation  figures  only.  When  it 
became  apparent  that  the  Times  was 


going  to  do  nothing  more  about  it, 
Johnson  said  he  drafted  the  letter. 

Johnson  said  he  was  not  surprised 
that  the  Times  ran  his  letter  and  gave 
two  reasons  why:  first,  he  said,  the 
Times,  like  Newsday,  is  not  afraid  to 
publish  in  its  letters  pages  well-writ- 
ten,  well-thought-out  points  of  view 
that  differ  from  the  paper’s;  and,  sec¬ 
ondly,  he  said  that  he  communicated 
to  the  Times  that  if  it  didn’t  publish  his 
letter  he  would  see  to  it  that  it  would 
be  published  somewhere  else,  prob¬ 
ably  as  an  ad  in  selected  trade  jour¬ 
nals. 

Johnson  noted  that  most  of  the 
response  to  his  letter  —  all  of  which 
he  said  has  been  positive  —  has  come 
from  the  media  or  from  media  follow¬ 
ers.  Noting  that  “there  is  another 
public  we  may  have  to  get  our  mes¬ 
sage  across  to,”  Johnson  said  News- 
day  is  still  considering  the  ad. 
“Clearly  not  as. many  people  read  the 
letters  page  as  read  the  story,”  he 
added. 
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Japanese  firms  make  strong  moves  into  the  U.S. 

Foreign  pressmakers  are  buying  American  equipment  firms; 
one  company  caiis  it  part  of  its  ‘globalization  program’ 


By  Jim  Rosenberg 

One  of  Japan’s  giant  industrial, 
commercial  and  financial  companies 
grouped  under  the  Mitsubishi  name, 
through  a  subsidiary,  has  bought  into 
American  industry  through  two 
recent  acquisitions  of  U.S.  pre-press 
equipment  manufacturers. 

Most  recently,  Mitsubishi  Kasei 
America  Inc.  of  White  Plains,  N.Y.,  a 
subsidiary  of  Mitsubishi  Kasei  Corp. 
of  Tokyo,  Japan  (formerly  Mitsubishi 
Chemical  Industries  Ltd.),  reached 
agreement  in  principle  with 
NuGraphics  Manufacturing  Inc.  to 
buy  the  pre-press  equipment  maker 
for  an  undisclosed  cash  sum. 

Huntington  Beach,  Calif.-based 
NuGraphics  supplies  the  newspaper 
industry  with  products  for  offset,  let¬ 
terpress  and  flexographic  printing 
operations,  including  plate  lock-ups, 
plate  saddles,  optical  registration  sys¬ 
tems,  litho  plate  punches  and  benders 
and  integrated  systems  for  plate  expo¬ 
sure,  processing  and  punching-bend- 
ing. 

Last  year,  Mitsubishi  Kasei  pur¬ 
chased  St.  Louis-based  Western 
Lithotech,  manufacturer  of  newspa¬ 
per  and  commercial  offset  printing 
plates  and  associated  processing 
equipment  and  chemistry. 

Last  month,  Nobuyuki  Tanaka  was 
named  executive  vice  president  at 
Western  Lithotech.  The  chemical 
engineer  was  an  overseas  develop¬ 
ment  ventures  supervisor  for  Mitsu¬ 
bishi,  serving  on  projects  on  three 
continents  before  his  appointment  at 
the  St.  Louis-based  company. 

Mitsubishi  is  also  a  major  newspa¬ 
per  and  commercial  printing  press 
manufacturer.  Through  its  Litho¬ 
graphic  Presses  of  North  America 
division  (Arlington  Heights,  ill.),  the 
Mitsubishi  International  Corp.  trad¬ 
ing  company  has  tentatively  sold  the 
first  newspaper  printing  press  in 
North  America  manufactured  by  the 
Printing  Machinery  Div.  of  Mitsu¬ 
bishi  Heavy  Industries  Ltd. 

The  expected  sale,  am  ged  earlier 
in  the  year,  and  yet  to  be  confirmed  by 
the  buyer,  represents  the  first  U.S. 
installation  of  a  non-anilox  keyless 


offset  press. 

Another  Japanese  pressmaker, 
Komori  Printing  Machinery  Co.  Ltd., 
manufacturer  of  bank  note  and  com¬ 
mercial  printing  equipment,  has  also 
moved  into  the  U.S.  —  in  this  case  to 
make  the  equipment. 

Last  month  it  signed  a  nonbinding 
letter  of  intent  to  purchase  Harris 
Graphics’  Web  Press  Group  from  AM 
International  for  $181  million  and 
return  of  its  7.69f  of  AM  outstanding 
common  shares  valued  at  over  $3.86 
million  (owned  by  Komori  and  its 
financial  adviser,  St.  Thomas  Invest¬ 
ments  Inc.). 

The  sale  carries  with  it  the  group’s 
$52  million  in  149f  subordinated  debt. 
According  to  AM,  cash  from  the  sale 
will  be  used  to  reduce  debt.  Komori 
said  it  expects  to  complete  the  pur¬ 
chase  later  in  the  summer. 


AM  chairman  Merle  Bant  a 
reported  in  April  that  a  standstill 
agreement  concerning  Komori  pur¬ 
chases  of  AM  stock  was  still  in 
effect  —  a  reference  to  earlier  efforts 
by  Komori  to  control  or  acquire  Har¬ 
ris  Graphics  (L'cSP,  Dec.  5,  12,  1987). 

“The  proposed  sale  of  the  Web 
Press  Group  will  allow  AM  Interna¬ 
tional  to  progress  more  rapidly  and 
safely  toward  its  primary  objective 
of  building  shareholder  equity,”  said 
Banta.  “We  expect  talks  with  other 
prospective.buyers  will  continue  dur¬ 
ing  the  next  few  weeks,”  he  con¬ 
tinued  in  a  prepared  statement. 

Only  a  few  weeks  ago,  AM  divested 
its  Varityper  Co.*  in  a  sale  to  Tegra 
Inc.  that  brought  substantially  less 
than  originally  sought  (E&P,  June 
II). 

The  purchase  provides  Komori 


with  five  Web  Press  Group  (USA  and 
Europe)  manufacturing  sites  in  the 
U.S.,  Erance  and  Mexico.  The  group 
has  a  50%  market  share  in  North 
America  and  a  35%  share  in  Europe. 

But  for  fiscal  year  1987,  even 
though  the  Web  Press  Europe  divi¬ 
sion  “enjoyed  an  excellent  year” 
with  profits  “the  greatest  in  its  his¬ 
tory,”  according  to  the  AM  annual 
report,  Web  Press  USA  underwent 
operational  consolidation  and  “did 
not  produce  the  planned  results  in 
fiscal  1987.  Indeed,  it  fell  far  short,” 
the  report  said. 

Komori  “intends  to  make  a  sub¬ 
stantial  infusion  of  funds  and  technol¬ 
ogy  into  Harris  Graphics  Web  Press 
.Group,  which  will  modernize  produc¬ 
tion  facilities  and  further  develop 
their  proven  technical  level,”  said 
Komori  senior  managing  director  M. 


Sato.  Komori  already  owns  four  fac¬ 
tories  in  Japan.  The  company  reports 
40%  of  sales  are  made  abroad  through 
subsidiaries. 

Soon  after  Japan’s  Daishowa  Paper 
Manufacturing  Co.  bought  James 
River  Corp.’s  Port  Angeles,  Wash., 
mill  (E&P,  June  1 1),  it  announced  the 
purchase  of  the  Toronto,  Ont. -based 
North  American  Paper  Group  of  Brit¬ 
ain’s  Reed  International  PLC,  which 
annually  produces  more  than  400,000 
tons  of  newsprint,  in  addition  to  other 
products. 

Sale  price  consisted  of  $565  million 
(Canadian)  and  a  sum  equal  to  profit 
earned  between  April  2  and  purchase 
completion.  Daishowa  will  assume 
debt  valued  at  $66  million.  Trading 
profits  for  the  group  in  the  last  fiscal 
year  were  $87.9  million  on  revenues 
(Continued  on  pcif^e  34) 


Most  recently,  Mitsubishi  Kasei  America  Inc.  of 
White  Plains,  N.Y.,  a  subsidiary  of  Mitsubishi  Kasei 
Corp.  of  Tokyo,  Japan  . . .  reached  agreement  in 
principle  with  NuGraphics  Manufacturing  Inc. . . .  Last 
year,  Mitsubishi  Kasei  purchased  St.  Louis-based 
Western  Lithotech,  manufacturer  of  newspaper  and 
commercial  offset  printing  plates  . . . 
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Electronic  information  service 

Although  it  has  not  been  profitable  for  newspapers  so  far,  publishers 
are  warned  that  they  may  have  to  offer  it  for  competitive  reasons 


By  M.L.  Stein 

The  breakup  of  AT&T  has  opened 
the  way  for  newspapers  to  get 
involved  in  electronic  information 
services,  but  the  opportunity  is  a 
mixed  blessing,  two  speakers  told  a 
recent  Allied  Daily  Newspapers  con¬ 
vention. 

Nonetheless,  this  market  is  at  a 
turning  point  “and  newspapers  must 
begin  now  to  reassess  their  role  in  it," 
said  Kathleen  Criner,  telecommuni¬ 
cations  director  for  the  American 
Newspaper  Publishers  Association. 

She  noted  that  Federal  Judge  Har¬ 
old  Greene,  who  presided  over  the 
divestiture  of  the  Bell  system,  made  it 
easier  for  newspapers  to  offer  com¬ 
puter  information  services  by  allow¬ 
ing  the  Regional  Bell  Operating  Com¬ 
panies  (RBOCs)  to  provide  “elec¬ 
tronic  gateways.” 

A  gateway,  she  explained,  consists 
of  a  single  telephone  number  in  each 
region  that  anyone  with  a  personal 
computer  can  call  fora  list  of  informa¬ 
tion  or  data  base  providers. 

“So,  finding  out  who  offers  what 
type  of  service  will  be  very  easy,"  she 
said.  Once  a  user  has  found  the  ser¬ 
vice  he  wants,  he  can  press  a  simple 
code  for  a  connection  to  it,  Criner 
continued. 

Another  plus  for  newspapers  is  that 
Judge  Greene  shared  ANPA's  con¬ 
cern  that  the  company  controlling  the 
local  monopoly  phone  network 
should  not  also  control  the  content  it 
delivers  and  he  explicitly  banned  the 
RBOC's  from  offering  any  kind  of 
elctronic  publishing  service. 

According  to  Criner,  Greene  wants 
RBOCs  to  offer  the  technical  capabil¬ 
ity  to  allow  the  information  market  to 
grow,  but  he  expects  newspapers  to 
help  by  providing  new  electronic 
publishing  services  —  a  view  shared 
by  many  “Washington  policy-mak¬ 
ers,  who  argue  that  to  maintain  credi¬ 
bility  newspapers  must  be  as  active  in 
the  market  as  they  have  been  in  the 
policy  arena.” 

Still,  Criner  said,  the  developments 
are  a  “mixed  bag”  for  newspapers. 

The  good  news,  she  went  on,  is  that 
publishers  of  small  and  medium-sized 


papers  will  find  more  choices  to 
acquire  voice  systems  from  the 
RBOCs  at  less  than  the  S40,()()()  and 
up  required  to  get  a  system  today. 

Voice  systems  are  now  being  used 
on  newspapers  of  all  sizes  to  take 
readers’  tips,  requests  for  back 
issues,  and  ads,  as  well  as  for  making 
news,  stock  quotes,  health  tips  and 
community  information  available  to 
anyone  with  a  phone,  the  AN  PA 
speaker  said.  The  system  also  can 
eliminate  “telephone  tag”  between 
district  managers  and  customer  ser¬ 
vice  reps,  she  added. 


facts  provided  by  others,  according  to 
Criner. 

It  also  may  be  possible  for  a  con¬ 
sumer  to  contact  a  store  directly  and 
make  a  purchase  through  an  “elec¬ 
tronic  mailbox,”  she  said. 

Criner  reported  that  Pacific  Telesis 
and  Bell  Atlantic  already  have  won 
FCC  approval  to  offer  voice  and  mes¬ 
saging  services  and  that  Bell  South 
and  Southestern  Bell  have  voice  ser¬ 
vice  applications  pending.  Bell  Atlan¬ 
tic.  she  said,  plans  to  conduct  a  trial  in 
Pennsylvania  later  this  year. 

Electronic  publishing  has  been 


One  of  the  problems  for  newspapers,  Criner  said,  is 
that  RBOCs  now  offer  services  that  might  change  the 
way  advertisers  and  consumers  use  the  paper,  “and 
some  may  offer  services  which  directly  compete  with 
newspapers  ” 


Moreover.  Criner  said  RBOCs  are 
competing  with  R&R  Donnelly.  Trin- 
tex.  CompuServ  and  others  offering 
gateways,  electronic  data  bases  and 
electronic  yellow  pages.  To  compete 
with  the  RBOCs.  these  competitors 
may  seek  newspapers  as  partners, 
information  providers  or  sales  reps, 
she  observed. 

One  of  the  problems  for  newspa¬ 
pers.  Criner  said,  is  that  RBOCs  now 
offer  services  that  might  change  the 
way  advertisers  and  consumers  use 
the  paper,  “and  some  may  offer  ser¬ 
vices  which  directly  compete  with 
newspapers.” 

“In  essence.”  she  continued, 
“every  telephone  will  become  a  mail¬ 
box.  Retailers  such  as  Sears  may  opt 
to  send  notices  of,  say.  peat  moss 
sales  to  all  their  customers  who  pur¬ 
chased  peat  moss  in  the  last  six 
months  directly  via  RBOC-provided 
mailboxes,  bypassing  newspa¬ 
pers  .  .  .Think  of  it  as  creating  an 
electronic  Advo.” 

Although  RBOC’s  cannot  furnish 
electronic  yellow  pages  themselves, 
they  can  team  up  with  other  firms  to 
produce  print  directories  with  codes 
that  customers  can  call  for  updated 


underway  since  1982  at  the  Spokane 
{Wash.)  Spokesman-Review'  and  Spo¬ 
kane  Chronicle  but  the  results  have 
been  less  than  spectacular,  Shaun 
Higgins  told  the  Allied  group. 

The  project,  called  Electronic  F2di- 
tions.  was  offered  free  the  first  year 
and  quickly  garnered  1 ,600  subscrib¬ 
ers  who  got  news  stories,  restaurant 
reviews  and  other  items  on  their  com- 
(Continaed  on  pafie  34) 
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Palletizing  cuts  paper’s  labor  costs  in  half 


Fort  Worth  paper  prefers  it  over  bundling  system 


By  Mark  Fitzgerald 

By  palletizing  its  mailroom,  the 
Fort  Worth  (Texas)  Star-Telef>rani 
cut  the  number  of  truck  drivers  and 
dock  workers  by  more  than  half, 
director  of  press  operations  John  F. 
Dennan  has  stated. 

At  a  symposium  during  the  recent 
American  Newspaper  Publishers 
Association  Technical  Exposition  & 
Conference,  Dennan  reported  that 
the  paper's  distribution  center 
workers  —  primarily  truck  drivers 
and  dock  coordinators  —  have  gone 
from  47  in  1985  to  just  20  now. 

"Labor  costs  in  the  packaging 
department  were  over  $75,000  lower 
in  1987  versus  1985  —  in  spite  of 
having  to  now  load  pallets  by  hand, 
whereas  before  the  bundles  all  went 
down  a  chute,"  Dennan  noted. 

In  addition,  the  Star-Telegram  has 
dramatically  cut  the  number  of  trucks 
it  needs,  Dennan  said. 

“We  currently  use  18  20-foot  bob- 
tail  trucks  for  delivery  to  our  nine 
distribution  centers,"  he  said. 
“Three  years  ago,  we  used  over  50 
trucks  —  and  rented  20  to  30  more  on 
weekends." 


The  Star-Telegram  instituted  pal¬ 
letization  when  it  moved  into  its  new 
production  facility.  Its  new  mailroom 
is  54,000  square  feet,  plus  another 
14,000  square  feet  set  aside  to  store 
inserts. 

That  kind  of  space  allowed  the 
newspaper  to  move  to  palletizing. 

Palletizing  has  a  big  advantage  over 
bundle  distribution  systems,  Dennan 
argued. 

“We  now  average  300 
unaccounted-for  papers 
for  Sunday’s  press 
room,”  he  said.  “This 
figure  used  to  be  in  the 
thousands.” 


“One  of  the  more  significant  bene¬ 
fits  to  palletizing  is  that  the  distribu¬ 
tion  process  does  not  have  to  occur  at 
the  same  time  production  takes 
place,"  he  said. 

A  key  to  the  Fort  Worth  palletiza¬ 
tion  is  a  distribution  system  with  nine 
distribution  centers,  each  capable  of 
accommodating  about  30,000  to 


35,000  Sunday  papers. 

Pallets  of  papers  are  trucked  to  the 
distribution  centers,  where  they  are 
stored  or  picked  up  by  city  distribu¬ 
tors. 

Because  the  Star-Telegram  zones 
down  to  65  zip  codes,  bundles  are 
segregated  on  pallets  according  to  the 
codes. 

Palletizing  has  given  the  paper  bet¬ 
ter  control  over  unaccounted-for  cir¬ 
culation,  Dennan  said. 

“We  now  average  300  unac¬ 
counted-for  papers  for  Sunday’s 
press  room,"  he  said.  “This  figure 
used  to  be  in  the  thousands.” 

Delivery  time  is  improved  because 
distributors  can  get  to  their  papers 
faster  from  distribution  centers,  he 
said. 

Palletizing,  of  course,  does  have  its 
cost. 

The  pallets  alone,  for  example,  cost 
$25,000  annually,  he  said.  The  news¬ 
paper  at  any  one  time  uses  about 
1.250  Convoy  1  interlocking  plastic 
pallets  that  cost  about  $30  each,  Den¬ 
nan  said. 

That  still  compares  favorably,  he 
said,  “with  a  multimillion-dollar 
bundle  distribution  system." 


TECHNICAL  BRIEFS 


Compugraphic 
shareholders 
approve  merger 

Compugraphic  Corp.  shareholders 
approved  the  proposed  merger  with 
Agfa-Gevaert  Inc.,  which  already 
owned  84%  of  the  electronic  publish¬ 
ing  and  composition  systems  manu¬ 
facturer. 

Carl  E.  Dantas  will  remain  as  Com¬ 
pugraphic  president. 

The  merger  agreement  calls  for 
conversion  of  outstanding  Compu¬ 
graphic  stock  into  rights  to  receive 
payment  of  $27  per  share. 

Agfa-Gevaert  is  a  subsidiary  of  a 
European  parent  group  wholly  owned 
by  West  Germany’s  Bayer  AG, 


whose  Bayer  USA  Inc.,  a  U.S.  man¬ 
agement  holding  company,  is  affil¬ 
iated  with  both  Agfa  and  Compu¬ 
graphic. 

Atex,  Neasi-Weber 
to  develop 
joint  interface 

Atex  and  Neasi-Weber  will  jointly 
develop  an  interface  between  the 
Architect  design  and  ad  placement 
system  and  Admarc  display  order 
entry,  allowing  each  company  to  offer 
the  combined  technology. 

Functional  details,  delivery  dates 
and  pricing  will  be  announced  in 
August.  Testing  of  the  existing  Atex 


IAS  retail  order  entry-Admarc  inter¬ 
face  will  begin  later  in  the  year. 

Monotype,  Adobe 
in  joint  effort 

Under  terms  of  an  agreement 
between  Monotype  Corp.  and  Adobe 
Systems  Inc.,  Monotype  will  inter¬ 
face  Lasercomp  Image  Recorders 
with  the  PostScript  interpreter. 

The  licensing  agreement  was 
described  by  Adobe  executive  vice 
president  Charles  Geschke  as  a  “joint 
development  effort." 

PostScript  controllers  and  1000-  to 
1500-dpi  typesetters  will  be  manufac¬ 
tured  by  Monotype  at  its  U.K.  facil¬ 
ity. 
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puters,  Higgins  recalled. 

When  the  newspaper  began  charging 
a  $20  monthly  fee.  the  number  of 
users  dropped  to  60.  he  said.  The 
charge  was  further  lowered  to  $10  and 
then  $5.  which  it  is  currently.  Higgins 
went  on. 

The  low  numbers,  he  said,  forced 
the  newspaper  to  lay  off  the  service's 
editor  and  assistant  editor  and  to  drop 
the  news  service. 

"We  found  that  nobody  was  read¬ 
ing  the  news,  although  they  would 
occasionally  access  news  briefings." 
Higgins  said.  "What  they  were  look¬ 
ing  for  were  classified  ads.  mainly 
those  for  new  jobs  and  computer 
equipment.” 

Another  popular  use  was  chatting, 
he  said. 

"We  learned  that  people  like  to  talk 
to  each  other  in  these  systems."  he 
said.  "It  lets  them  live  out  their  fanta¬ 
sies.  We  had  a  lot  of  teen-agers  pre¬ 
tending  to  be  somebody  else." 

The  paper  also  discovered  that 
Electronic  E-ditions  met  a  communi¬ 
cation  need  for  handicapped  persons 
and  retired  executives  who  are  famil¬ 
iar  with  computers.  Higgins  said. 

Presently,  he  noted,  there  are  only 
about  UK)  subscribers. 

Profitability? 

"One  month  I  think  we  made  a 
profit  of  $5."  he  said  with  a  laugh. 

The  paper's  owner.  Cowles  Pub¬ 
lishing  Co.,  decided  to  stick  with  the 
project  for  its  competitive  value.  Hig¬ 
gins  said. 

.A  circulation  study  found  that  VA 
of  stops  were  because  the  customer 
also  subscribed  to  cable  television,  he 
said.  Another  study  revealed  that 
$260  million  went  out  of  the  newspa¬ 
per's  market  last  year,  lost  to  direct 
marketing  competitors. 

Later.  Higgins  told  L&P  that  he 
believes  electronic  publishing  has 
potential. 

Meanwhile,  he  said,  the  cost  to  his 
papers  is  small  since  “We  are  running 
a  bulletin  board  on  automatic  pilot.  It 
keeps  our  hands  in  the  business  and 
gives  us  a  chance  to  experiment  with¬ 
out  having  to  start  over"  if  the  system 
does  take  off  in  the  newspaper  indus¬ 
try.  “We  will  keep  monitoring  it  for 
signs  of  life." 

KRI  dividend 

The  board  of  directors  of  Knight- 
Ridder  Inc.  declared  a  dividend  on  its 
outstanding  common  stock  of  28(i  per 
share.  The  dividend  is  payable  July 
14.  1988  to  shareholders  of  record  on 
July  5. 


Murdoch  reaffirms 
intent  to  sell 
Boston  tv  station 

Rupert  Murdoch,  in  response 
to  pressure  from  consumer  advocacy 
groups,  has  reaffirmed  in  filings  with 
the  Federal  Communications  Com¬ 
mission,  his  intention  to  sell  his  Bos¬ 
ton  UHF  television  station. 

Murdoch  had  placed  the  operation 
of  the  station  in  an  independent  trust 
in  order  to  satisfy  SFC  cross-owner¬ 
ship  rules  which  forbid  owning  a 
newspaper  and  broadcast  station  in 
the  same  market.  Murdoch  also  owns 
the  Boston  Herald. 

Consumer  groups  have  charged 
that  the  trust  arrangement  was  a  ploy 
to  get  around  the  cross-ownership 
rules. 

In  a  June  21  filing,  Murdoch  said 
the  trustees  of  Channel  25  were 
ordered  to  use  their  best  efforts  to  sell 
the  station  for  not  less  than  $35  mil¬ 
lion. 

Newspaper  adopts 
seventh  grade  class 

The  Journal  ofCoinineree  recently 
"adopted"  a  seventh  grade  class  in 
Manhattan. 

Part  of  the  city's  "Adopt  A  Class" 
program,  the  Knight-Ridder-owned 
Journal  of  Commerce  helped  a  group 
of  junior  high  school  students  pro¬ 
duce  their  own  newspaper.  The  Not 
So  .  .  .  New  York  Times. 


Japanese 

(Continued  from  page  30) 


of  $417  million  (all  Canadian  dollars). 

The  sale  was  a  step  in  Reed's  move 
to  divest  its  paper  and  packaging 
operations  in  order  to  concentrate  on 
its  publishing  and  information  busi¬ 
ness  (with  turnover  from  publishing 
exceeding  £1  billion,  the  company, 
according  to  its  own  estimate,  is  the 
largest  publisher  in  the  U.K.). 

According  to  Daishowa  managing 
director  Yomo  Saito,  the  acquisition 
was  "a  major  step  in  Daishowa's  glo¬ 
balization  program." 

Besides  its  1988  purchases,  the 
Japanese  firm  owns  a  quarter  interest 
in  Cariboo  Pulp  and  Paper  and  half  of 
Quesnel  River  Pulp  Co.  (both  in  Brit¬ 
ish  Columbia)  and  a  greenfield  mill 
(not  newsprint)  in  Alberta. 

A  spokeswoman  for  Reed  said  all 
approvals  are  in  from  the  seller's  side, 
but  the  deal  awaits  the  regulatory  go- 
ahead  from  the  Canadian  govern¬ 
ment. 


Legal 

(Continued  from  page  20) 


suit,  negligence,  already  has  been  dis¬ 
missed,  leaving  only  fraud. 

Bullock’s  attorney,  Marc  Gold¬ 
stein,  alleged  that  Dr.  Stephenson’s 
procedure  was  not  new.  posed  health 
risks  and  that  a  satisfied  patient  in  the 
tv  report  was  actually  the  physician’s 
girlfriend  and  office  manager. 

In  another  suit  involving  a  broad¬ 
caster,  Joe  Hunt,  convicted  founder 
of  the  Billionaire  Boys  Club,  filed  a  $7 
million  slander  and  invasion  of  pri¬ 
vacy  action  against  NBC  over  its 
showing  of  a  miniseries  based  on  the 
club. 

Hunt,  the  leader  of  an  exclusive 
Los  Angeles  investment  firm,  was 
found  guilty  last  year  of  murdering 
Ron  Levin,  an  alleged  Beverly  Hills 
con  artist. 

Hunt,  who  lost  a  federal  court  fight 
to  block  the  broadcast  of  the  mini¬ 
series  last  fall,  named  as  defendants 
the  network,  the  show's  production 
company  and  eight  individuals 
involved  in  the  "docu-drama." 

According  to  the  suit,  the  minise¬ 
ries  falsely  gave  the  impression  that 
Hunt  also  was  convicted  of  killing 
Hedayat  Fslaminia,  father  of  a  BBC 
member. 

$3.5’million  verdict 
overturned  by  judge 

A  federal  judge  has  overturned  a 
jury’s  decision  to  award  $3.5  million 
in  damages  to  a  television  station 
owner  who  claimed  he  was  defrauded 
by  ABC. 

The  owner  of  Springfield,  Mo., 
television  station  KDFB,  Charles 
Woods  Television  Corp.,  contended 
that  Capital  Cities  Communications 
and  its  affiliate,  ABC  Inc.,  were  guilty 
of  fraud  in  1986  when  they  took 
KDEB’s  affiliation  with  ABC  and 
gave  it  to  KSPR-TV. 

A  federal  court  jury  found  against 
Capital  Cities  and  awarded  $1.5  mil¬ 
lion  in  actual  damages  and  $2  million 
in  punitive  claims  to  Charles  Woods 
Television. 

U.S.  District  Judge  Russell  G. 
Clark  reversed  the  decision  June  10. 

“In  the  very  least  it  is  clear  that  the 
jury  verdict  against  the  defendant  in 
this  matter  is  against  the  greater 
weight  of  the  credible  evidence  in  this 
case,’’  Clark  wrote  in  the  decision. 

"In  fact,  the  evidence  is  so  strong 
that  a  judgment  notwithstanding  the 
verdict  must  be  granted.” 

Clark  said  ABC  was  within  its 
rights  when  it  changed  affiliations. 

— AP 
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SYNDICATES 


AAEC  speaker’s  topic  is  aging  America 


And  Association  of  American  Editoriai  Cartooni::ts  convention 
attendees  hear  from  a  panel  of  their  ‘idiosyncratic’  peers 


By  David  Astor 

“I  think  the  aging  of  America  is  the 
largest  single  news  story  you're  going 
to  be  concerned  about  in  your 
careers." 

The  speaker  of  these  words  was 
John  Baron,  a  former  Denver  Rocky 
Mountain  News  city  editor  who  now 
does  communications  consulting  for 
the  American  Association  of  Retired 
Persons  (AARP).  And  his  forum  was 
the  Association  of  American  Editorial 
Cartoonists  (AAEC)  convention  in 
Milwaukee  last  month. 

But  Baron  was  directing  his 
remarks  at  all  journalists,  not  just 
political  cartoonists.  And  he  said  the 
media  is  finally  beginning  to  get  the 
message.  Baron  noted,  for  instance, 
that  the  New  York  Times,  Wall  Street 
Journal,  Time,  Newsweek,  Fortune, 
and  Parade  have  all  recently  devoted 
a  lot  of  editorial  space  to  America’s 
burgeoning  older  population.  And  he 
pointed  to  last  year's  formation  of 
Maturity  News  Service,  which 
receives  funding  from  the  AARP  and 
is  marketed  by  the  New  York  Times 
Syndication  Sales  Corporation  (F&.P, 
June  20.  1987). 

“Coverage  [of  the  aging  of 
America]  used  to  be  nonexistent  or 
sporadic,"  said  Baron.  But  he  said 
the  importance  of  this  “continental 
shift"  is  “starting  to  get  through  to 
the  'baby  boomers'”  who  are  “the 
gatekeepers  of  the  media.” 

One  reason  for  this  rising  interest, 
explained  Baron,  is  that  “baby  boom¬ 
ers"  are  beginning  to  face  their  own 
mortality  as  they  turn  40  and  see  their 
parents  retire. 

But  the  big  reason  for  the  increased 
coverage  is  statistical  in  nature. 
Baron  said  the  percentage  of  Ameri¬ 
cans  age  55  and  older  increased  from 
109^  in  1900  to  20%  in  1984,  and  will 
further  rise  to  25%  in  2010  and  33'A% 
in  2030. 

Baron  further  noted  that  there  are 
29  million  Americans  65  and  older 
today,  and  that  this  figure  will  more 
than  double  when  all  “baby  boom¬ 
ers"  reach  that  age.  Baron  added  that 
the  fastest-growing  group  in  America 
is  now  people  85  and  older. 

I  he  AAEC  speaker  said  this  aging 


Editorial  cartoonist  Bill  Sanders  of  the 
Milwaukee  Journal  and  North  America 
Syndicate  at  the  AAEC  convention  in 
his  newspaper's  city. 


'Bloom  County'  creator  Berke  Breathed 
of  the  Washington  Post  Writers  Group 
signing  autographs  after  addressing 
AAEC  attendees  (see  E&P,  June  18). 


Jim  Borgman  of  the  Cincinnati 
Enquirer  and  King  Features  Syndicate 
after  discussing  color  editorial  car¬ 
toons  (see  E&P,  July  2). 


Mike  Konopacki  (left)  of  Huck-Kono 
packi  Labor  Cartoons,  Linda  Kono 
packi,  and  cartoonist/WittyWorIc 
magazine  founder  Joe  Szabo. 


Lee  Judge  (left)  of  the  Kansas  City 
Times  after  his  AAEC  talk  on  local  car¬ 
tooning  (see  E&P,  June  25)  with  Mike 
Keefe  of  the  Denver  Post  and  North 
America  Syndicate. 

In  health  care,  for  instance,  Baron 
cited  recent  congressional  approval 
of  increased  Medicare  benefits.  “This 
bill  happened  because  politicians  are 
sensitive  to  the  electoral  clout  of  the 
elderly,"  stated  Baron. 

The  job  market  is  being  affected. 

(Continued  on  pa^e  38) 


Walt  Handelsman  (left)  of  the  Scranton 
(Pa.)  Times  and  Tribune  Media  Services 
with  Rob  Rogers  of  the  Pittsburgh  Press 
ond  United  Feature  Syndicate. 

trend  is  affecting  society  as  much  as 
the  industrial  revolution,  farm-to-city 
migration,  and  European  immigration 
did  in  earlier  days.  And  Baron  added 
that  the  impact  is  being  felt  in  numer¬ 
ous  areas  —  including  health  care, 
business,  education,  housing,  and 
more. 
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"...Editorial  cartooning  is  a  little  like  being  a 
dentist:  Treatment  is  the  most  effective  when  the 
patient  is  in  good  humor.  But  sometimes,  extrac¬ 
tion  can't  wait  for  the  novocaine..." 


Cartooning  or  harpooning?  You  get  to  decide 
which  describes  the  Springfield  News-Sun's  David 
Catrow  better. 

The  Associated  Press  Society  of  Ohio  has  already 
decided  by  awarding  him  the  excellence  in  editorial 
cartooning  and  illustration  honor  for  four  years  in 
a  row. 

His  cartoons,  plus  those  of  our  other  11  cartoon¬ 
ists— Ken  Alexander,  Bruce  Beattie,  J.  D.  Crowe,  Pat 
Crowley,  Mark  Cullum,  Bob  Englehart,  Steve  Kelley, 
Gary  Markstein,  Mike  Ramirez,  Paul  Rigby  and 


Scott  Willis— have  appeared  in  People  magazine, 
the  New  York  Times,  Time  and  Newsweek. 

Copley  cartoonists  are  a  big  draw  for  900  sub¬ 
scribing  newspapers  in  the  U.S.  and  Canada.  To 
draw  your  own  conclusions,  call  toll-free 
800-445-4555*  for  a  free  sample  of  our  EDITORIAL 
CARTOON  package,  available  camera-ready  daily, 
weekly  or  monthly. 

Get  the  package  that  ties  up  readership  and  reve¬ 
nues.  The  one  with  the  draw  of  our  controversial 
cartoonists. 


RQ  Box  190  •  San  Diego,  CA  92112 

*Alaska,  Cahfornia,  Hawaii  and  Canaaa,  call  collect  (619)  293-1818. 


SYNDICATES 


Photos  by  David  Astor 


Mike  Luckovich  of  the  New  Orleans 
Times-Picayune  and  Creators  Syndi¬ 
cate. 


Etta  Hulme  of  the  Fort  Worth  (Texas) 
Star-Telegram  and  Newspaper  Enter¬ 
prise  Association. 


Dani  Aguila  of  the  New  York  City- 
based  Filipino  Reporter. 

(Continued  from  pa^e  36) 
too,  as  companies  begin  to  think 
about  hiring  older  workers  (possibly 
as  part-timers)  and  keeping  employ¬ 
ees  on  longer.  Companies  will  soon 
have  no  choice,  explained  Baron, 
because  “by  the  year  2000  the  num¬ 
ber  of  jobs  in  America  will  pass  the 
number  of  available  workers.” 

1  he  aging  of  America  has  an  impact 
on  all  generations,  continued  Baron. 
Younger  people,  for  instance,  have  to 
worry  about  caring  for  aging  parents 
and  grandparents  when  they  become 
ill. 

But  Baron  emphasized  that  many 
people  over  65  are  healthy  and 
affluent.  So  editorial  cartoonists,  he 
said,  should  be  careful  about  ste¬ 
reotyping  all  older  Americans  as  sick 
and  poor. 

In  introducing  Baron,  AAEC  presi¬ 
dent  Ed  Stein  of  the  Rocky  Mountain 


Dick  Locher  of  the  Chicago  Tribune  and 
Tribune  Media  Services. 

News  and  Newspaper  Enterprise 
Association  observed:  “Having  run 
three  of  these  [AAEC]  conventions,  I 
understand  aging  better  than  before!" 

The  session  immediately  preceding 
Baron's  talk  featured,  in  the  words  of 
Stein,  “four  of  the  more  idiosyncratic 
artists”  talking  about  their  editorial 
cartooning  styles.  They  were  Tony 
•Auth  of  the  Philadelphia  Inquirer  and 
Universal  Press  Syndicate,  Bob  Engle- 
hart  of  the  Hartford  Courant  and 
Copley  News  Service,  Dwane  Powell 
of  the  Raleiph  (N.C.)  News  & 
Observer  and  Los  Angeles  Times  Syn¬ 
dicate,  and  Ben  Sargent  of  the  Austin 
American-Statesman  and  Universal. 

Stein  noted  that  he  decided  to 
assemble  the  panel  after  a  number  of 
1987  convention  attendees  com¬ 
mented  on  “the  depressing  same¬ 
ness”  of  many  of  the  editorial  car¬ 
toons  displayed  at  an  AAEC  exhibit. 


SYNDICATE  SALES  OPPORTUNITY 


WANTED:  A  Syndicate  Sales  Manager  and 
a  Territorial  Sales  Representative. 

Send  complete  resume  including 
financial  requirements  to: 

EDITOR  &  PUBLISHER  BOX  NO.  212 
11  W.  19th  Street 
New  York,  N.Y.  10011 


Kate  Salley  Palmer  of  Associated  Fea¬ 
tures. 

Auth  said  he  grew  up  admiring 
artists  like  “Terry  and  the  Pirates”/ 
“Steve  Canyon”  creator  Milton 
Caniff,  “Prince  Valiant”  creator  Hal 
Foster  (whose  comic  had  both  “a 
richness  of  detail"  and  “simplicity”), 
political  cartoonist  Pat  Oliphant  (now 
with  Universal),  fairy  tale  illustrators, 
and  others.  But  he  ended  up  develop¬ 
ing  an  uncluttered  style  that  basically 
avoids  the  gray  shading  used  by  many 
editorial  cartoonists. 

The  cartoonist  added  that  he  strives 
for  “a  marriage  between  the  idea  Tm 
trying  to  convey  and  the  way  it's 
drawn  so  nothing  is  out  of 
sync  .  .  .  .” 

And  Auth  said  he's  always  trying  to 
improve  his  drawing.  “Style  is  a  jour¬ 
ney  that  never  ends,”  declared  the 
1976  Pulitzer  Prize  winner.  “It's  not 
something  you  finally  achieve.” 

Englehart's  influences  included  the 
Curious  George  books.  Mud  maga¬ 
zine  artist  Paul  Coker  Jr.  (“his  work 
was  very  active”),  “B.C. "/“Wizard 
of  Id”  cartoonist  Johnny  Hart  of  Cre¬ 
ators  Syndicate  and  North  America 
Syndicate  (“his  wise-guy,  smart-ass 
attitude  impressed  me”),  “Steve 
Roper,”  and  Oliphant. 

At  different  points  in  his  career, 
Englehart  said  he  tried  to  ape  the 
styles  of  Oliphant  and  others.  “But  it 
never  felt  right,”  he  noted.  “1  always 
reverted  back  to  my  own  style.” 

But  Englehart  added:  “I  think  we 
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Steve  Greenberg  of  the  Seattle  Post- 
Intelligencer. 

put  too  much  emphasis  on  style.  The 
first  consideration  is  the  idea.  If  you 
want  to  use  a  broom  [to  draw  with],  go 
ahead.  It's  the  idea  that  makes  a  car¬ 
toon  stick  in  someone's  mind.  Art  is 
very  important  but  not  the  most 
important  thing.  If  the  artwork  is 
good,  that's  frosting  on  the  cake." 

“The  best  drawing  in  the  world 
can't  save  a  bad  idea."  added  Sar¬ 
gent.  “If  the  idea  is  good,  the  drawing 
is  almost  immaterial  as  long  as  you 
can  convey  it  to  the  reader." 

Unlike  Auth,  Englehart  likes  to 
shade  his  cartoons.  But  Englehart's 
drawings  were  more  than  shaded 
when  projected  on  the  A  AEC  meeting 
room  screen  —  the  slides  were  shot 
too  dark  and  hard  to  see.  “I  work 
nights,"  joked  the  Courant  staffer. 

Powell  —  who  showed  some  of  his 
childhood  drawings  to  the  AAEC 
audience  —  said  he  didn't  see  many 
editorial  cartoons  while  growing  up  in 
a  rural  community.  But  he  did  like 
Mad  and  (later  on)  caricaturist  David 
Levine. 

Like  his  peers,  Powell  “tried  to 
copy"  other  cartoonists  before  devel¬ 
oping  his  own  style.  And  he  has  tried 
various  implements  —  including  the 
brush,  pens,  markers,  and  more. 

“Style  is  something  that's  best 
when  it's  yours  and  when  it  simply 
evolves,"  said  Sargent,  who  noted 
that  “the  influences  on  you"  should 
be  “as  subliminal  as  possible." 

When  he  was  younger,  Sargent  said 
he  admired  Mad,  underground  com¬ 
ics,  Walt  Kelly's  "Pogo"  (which  had 
“the  ultimate  in  brushwork"),  and 
Oliphant.  Indeed,  Sargent  said, 
“almost  everybody  in  the  profes¬ 
sion"  was  influenced  by  Oliphant  — 
who  “brought  new  life  to  the 
medium"  with  his  modern,  cartoony 
style. 

But  Sargent's  drawing  ended  up 
differing  quite  a  bit  from  Oliphant's  — 
and  Auth's.  “My  style  is  thick,"  said 
the  1982  Pulitzer  winner.  “It  fails  the 
Auth  test!" 

Sargent  also  spends  more  time  on  a 
drawing  than  most  editorial  cartoon¬ 
ists  —  four  to  five  hours. 


Michael  Ramirez  af  the  San  Clemente 
(Calif.)  Daily  Sun/Past  and  Capley 
News  Service. 


Edgar  'Sal'  Sailer  af  the  Las  Angeles 
Daily  Breeze. 


Bushell  overseeing  UM’s  tv  sales 


Brad  Bushell  has  been  named  vice 
president/newspaper  marketing  and 
sales  at  Scripps  Howard's  United 
Media. 

Bushell  will  retain  the  responsibili¬ 
ties  he  previously  had  as  vice  presi¬ 
dent/sales  manager  for  UM's  United 
Feature  Syndicate  and  Newspaper 
Enterprise  Association  (NEA).  But  he 
will  now  also  oversee  sales  and  mar¬ 
keting  of  UM's  TV  Data  listings,  TV' 
Update  magazine,  and  TV  Extra 
boldface  program  promotions. 

UM  senior  vice  president/televi¬ 
sion  services  Joseph  A.  Brunner  is 
keeping  his  senior  v.p.  title  but  will 
not  be  as  involved  in  day-to-day  tv 
marketing.  Brunner  will  work  with 
UM  president/chief  executive  officer 


King  offering  books 

Several  books  are  being  serialized 
by  the  King  Features  Select  division 
of  King  Features  Syndicate. 

They  include  Jim  Spence's  Up 
Close  and  Personal:  The  Inside  Story 
of  Network  Television  Sports  (Athe- 
neum),  Gerald  Clarke's  Capote 
(Simon  &  Schuster),  Paul  Theroux's 
Riding  the  Iron  Rooster  (Putnam), 
Betsy  Ashton’s  Guide  to  Living  on 
Your  Own  (Little,  Brown),  and 
George  David  Kieffer's  The  Strategy 
of  Meetings  (Simon  &  Schuster). 


Robert  Roy  Metz  on  special  tv- 
related  projects,  according  to  UM 
senior  vice  president/editorial  direc¬ 
tor  David  Hendin.  Brunner  could  not 
be  reached  for  comment. 

Bushell  —  who  joined  NEA  as  a 
regional  sales  executive  in  1977  and 
was  named  a  UM  vice  president  in 
1983  —  said  the  UM  tv  services  had 
“good  sales  operations"  before  his 
promotion.  But  he  added  that  UM 
wanted  sales  and  marketing  efforts 
among  its  various  divisions  to  become 
more  “coordinated  and  unified." 

When  asked  if  increased  competi¬ 
tion  from  Tribune  Media  Services'  Tri¬ 
bune  TV  Log  (TTVL)  company  was  a 
factor  in  his  promotion,  Bushell  said 
UM  was  not  responding  to  that. 

Hendin  did  note  that  “increased 
competition  is  always  a  factor  m  mar¬ 
keting."  And  Bushell  said  competi¬ 
tion  is  “healthy"  and  “makes  us 
sharper." 

A  UM  spokesperson  stated  that  TV 
Data  now  has  about  2.51K)  (primarily 
newspaper)  clients  —  a  figure  far 
greater  than  TTVL's  total  of  about 
160.  But  TTVL  general  manager 
George  Ferone  said  this  is  up  from  30 
clients  in  1984,  and  added  that  the 
company  now  has  48  of  the  top- 100- 
circulation  newspapers. 

In  another  appointment,  Kathleen 
F.  Wern  has  been  named  general 
manager  of  TV  Data.  The  10-year 
company  veteran  was  previously 
director  of  editorial  operations. 

Also,  Roger  Moore  has  been  pro¬ 
moted  to  executive  editor,  and  will 
direct  editorial  operations  at  TV 
Data's  Glens  Falls,  N.Y.,  headquar¬ 
ters  and  regional  Atlanta  office.  He 
joined  the  company  last  year  after 
working  for  the  Hartford  Courant, 
Kansas  City  Star,  and  Des  Moines 
Register. 

— David  Astor 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


"SENIOR  CLINIC".  Specialist  Geriatric 
Medicine  writes  America's  only  health 
column  addressing  all  the  medical 
issues  of  middle  life  and  better.  "Time¬ 
ly,  Incisive,  Excellent  Reader 
Response”  Rochester,  (NY)  Democrat  & 
Chronicle  (since  1982).  7th  yr.  Weekly, 
600  words.  Discounts  to  weekly  news¬ 
paper  groups.  Samples,  rates,  Frank 
Macinnis,  M.D.,  HFM  Literary  Enter¬ 
prises,  PO  Box  307,  Edmonton,  Alber¬ 
ta,  Canada  T5J  2J7  (403)  472-5555. 


MOVIE  REVIEV^S 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year,  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


READER/PROMOTIONS 


ARE  YOU  RAISING  YOUR  HOME 
DELIVERY  RATES?  If  so.  Church,  Rick¬ 
ards,  Whitlock  have  the  reader  game 
that  will  help  you  hold  your  circulation. 
This  is  a  proven  promotion.  Call  l-(800) 
323-0227.  In  Illinois  (312)  345-7500. 


ASTROLOGY  SELLS!  National  weekly 
Horoscope  feature.  Sponsor  pays  for  it. 
Brings  big  accounts,  Larry  White,  PO 
Box  717,  Manchester,  NH  03105. 
(603)  623-7733. 


SCRAMBLR'... 

•  Builds  and  holds  circulation! 

•  Generates  ad  revenue! 

•  Boosts  Classifieds! 

Our  16th  year. 
SCRAMBLR',  1772  State  Rd. 
Cuyahoga  Falls,  OH  44223 
(216)  923-2397 
We  guarantee  results! 


Editor  &  Publisher 
Classified  Advertising 
11  West  19th  St. 
New  York,  NY  10011 


ANNOUNCEMENTS 


_ FINANCING _ 

JAMES  MARTIN'CAPITAL  MARKETS, 
is  seeking  experienced  publishers  now 
negotiating  or  planning  to  negotiate 
substantial  acquisitions,  and  requiring 
2-25  million  dollar  financing.  Please 
contact  us  immediately  or  send  your 
acquisition  proposal  to:  Jim  Martin. 
James  Martin'Capital  Markets,  Suite 
1000,  65  E.  State  St.,  Columbus,  OH 
43215,  PH:  (614)  889-9747.  FAX: 
(614)  889-2659.  All  inquiries  and 
communications  held  in  full  and 
complete  confidence.  Emerging  groups 
or  experienced  working  publishers  seek¬ 
ing  first  major  acquisition  welcome. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
Appraisals*Consulting*  Brokerage 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway.  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar.  MO  65613 
(417)  326-8700 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  PO  Box  910 
Orangevale  (Sacramento)  CA  95662 

Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 

DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 

Fournier  Media  Service  Inc. 
Appraisal*Brokerage»Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  Trade  Journals 


NEWSPAPER  BROKERS 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
8235  Douglas 
Dallas,  Texas  75225 
(214)722-3030  (918)834-3876 

KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEDIA  CONSULTANTS,  Inc. 
Serving  the  Southwest  for 
over  30  years. 

Robert  T.  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-91 12 
Michael  D.  Lindsey,  PO  Box  1797 


NEWSPAPERS  FOR  SALE 


IDAHO  WEEKLY  OPERATION.  Gross 
$400,000  plus.  4-unit  web.  Profitable. 
DENVER  AREA  TYPESETTING  busi¬ 
ness.  $30,000  down. 

COLORADO  WEEKLY.  Unusual  oppor¬ 
tunity  with  guaranteed  growth. 
$210,000. 

NEVADA  RETIREMENT  AREA  weekly. 
Growing  at  over  10%  per  year.  $55,000 
down.  Good  terms. 

Hicks  Media  Service 
31  N.  Wyoming  Ave. 

Buffalo,  WY  82834 
(307)  684-5750 


Monthly  tabloid  in  jewel  of  the  North¬ 
west,  Point  Roberts.  Washington,  30 
minutes  from  Vancouver,  Canada.  Ideal 
spot  and  vehicle  to  start  or  semi-retire 
from  publishing  career.  Unopposed; 
loyal  readership,  solid  advertising  base, 
growth  potential.  (206)  945-6375. 


PROFITABLE  monthly  tabloid  reaching 
active,  upscale  suburban  KC  senior 
adults.  All  offers  by  qualified  buyers 
considered.  (913)  492-0710. 


RETIRING  PUBLISHER  PAID  TAX  ON 
$140,000  net  last  year.  Net  over 
$100,000  for  several  years.  Cash  only, 
$300,000  firm.  Long  established  coun¬ 
ty  seat  weekly,  no  competition.  Other 
newspapers  also  available,  some  losing, 
some  profitable.  Low  down  payments, 
owner  financing  on  most.  Send  for  list. 
Bill  Berger,  Associated  Texas  Newspap- 


Cheyenne.WY  82003  (307)  638-2130  4,2  qokn  (512) 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers-  Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  170? 
Cincinnati,  Ohio  45202 
(513)  381-7775 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


Highly  profitable  NEW  MEXICO  daily. 
Asking  $600,000  down,  needs 
publisher-owner  or  two  partners. 

Bob  Houk  (602)  398-9112. 


WEEKLY  ADJUDICATED  NEWSPAPER 
for  sale.  So.  CA  area.  (213)  597-9996. 


WEEKLY  FREE  circ.  Eastern  Long 
Island.  lOyrs.  old.,  with  or  without  Web 
plant.  Box  3003,  Editor  &  Publisher. 


WEST  SUNBELT  weekly  near  city. 
Doubling  each  6  years.  Now  at  $270K. 
Will  carry  itself.  Terms  to  qualified 
buyer.  Box  2523,  Editor  &  Publisher. 


ZONE  6  $1  million  gross  shopper,  cash 
flow  $200,000.  $800,000  gross  bi¬ 
weekly,  $150,000  cash  flow. 
$400,000  Gross  bi-weekly,  $60,000 
cash  flow.  Unopposed  county  seat 
weekly  in  New  Mexico  $125,000  gross, 
$95,000  priced  with  liberal  terms 
$2,000  paid.  Publisher  77  years  old, 
ready  to  retire.  Jim  Webster  &  Assoc., 
Newspaper  Brokers,  Dallas,  TX  (214) 
722-3030.  Tulsa,  OK  (918) 
234-3876. _ 


E&P  is  read  by  98%  of  editors  and  over 
95%  of  publishers  and  ad  directors  of 
daily  newspapers  in  North  America! 


NEWSPAPERS  FOR  SALE 

CALIFORNIA  WEEKLY  with  shopper 
$400,000;  California  coast  shopper 
$950,000;  Nevada  weekly  with  real 
estate  $600,000.  Bruce  Wright,  Media 
Consultants  (916)  988-8959, 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


OUR  AFFILIATES  own  4  Television 
stations  and  are  seeking  acquisitions  of 
daily  newspapers.  Circulation  5,000  to 
25,000.  Contact  First  Allied  Corpora¬ 
tion,  270  Commerce  Dr.,  Rochester, 
NY  14623.  (716)  359-3000.  Kevin 
Glazer. 


WE  ARE  owner/operators  of  57  daily 
newspapers  in  the  United  States.  Cana¬ 
da  and  the  United  Kingdom  and  we  are 
aggressively  seeking  acquisitions  of 
daily  newspapers,  circulation  5,000  to 
25,000.  Contact; 

David  Radler 
American  Publishing  Co. 
Division  of  Hollinger  Inc. 

1827  West  5th  Ave. 
Vancouver.  B.C.  V6J  1P5 

(604)  732-4443 


PUBUCATIONS  FOR  SALE 


EXCEPTIONAL  QUALITY  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area.  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  excess  of 
$280,000.  Send  inquiries  to  Box 
2438,  Editor  &  Publisher. 


NEWSLETTERS  FOR  SALE  -  Health 
and  medically  oriented  for  the  profes¬ 
sional.  Established.  Phone  (213) 
477-2232. 


TWO  SPECIALITY  PUBLICATIONS 
covering  Ohio  antiques  and  crafts  mark¬ 
ets.  Great  profits  possible  for  energetic 
publisher  as  we  barely  scratched  the 
surface  of  advertising  potential.  We  are 
surviving  nicely  on  what  comes  in  the 
mail,  1988  gross  is  up  60%.  Owner  has 
other  business  interest.  Marketeer,  Box 
279,  Pickerington,  OH  43147. 

PUBLICATIONS  WANTED 


PUBLIC  COMPANY  seeks  media  prop¬ 
erties.  New  publicly  owned  communica¬ 
tions  company  interested  in  acquiring 
paid  and  controlled  community,  trade 
and  professional  periodicals,  newslet¬ 
ters,  etc.  Would  consider  radio  proper¬ 
ties  as  well  as  carefully  researched 
start-up  proposals  by  qualified  profes¬ 
sionals.  Confidentiality  respected. 
Brokers  protected.  Box  3067,  Editor  & 
Publisher. 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

ANOTHER  PHONE  ROOM?  Not  really. 
Liman  Sales  has  a  circulation  director 
as  part  of  the  management  team.  “We 
care"  because  we've  been  there.  Refer¬ 
ences  available.  Frank  Rizzo,  Liman 
Sales  (518)  346-3034. _ 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 

WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country’s 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-800-247-2338. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


THE  PHONE  ROOM  INC. 

“Gold  Bond  Starts" 
International  References 
Call  Today.  (609)  783-6070. 


VER-A-FAST  CORPORATION 
1-800-327-8463 


COMPUTER  CONSULTANTS 


CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


SERVICE  &  REPAIR 


WEB  SPECIALIST-Press  Repair,  Relo¬ 
cation,  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178 


EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 

INSTANT  VIDEO  PROOFING 
Fast  editing  color,  B/W  negatives  or 
slides.  Desktop  CCTV,  6:1  zoom  VCR- 
printer  output.  Speeds  up  photo  selec¬ 
tion.  Under  $5,000.  Money  back 
guarantee. 

Speedmaster  1  E.  Eseco  Road 
Cushing,  OK  74023 

SQUEEZE  LENSES  for  SAUTAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 

COLOR  SEPARATIONS 


ri^QATNEir 

tpCCXOR 

SENSATIONAL 

COLOR 

SENSATIONAL 

PRICES 

High-quality  color  is  a  must 
if  you  want  to  compete  in  to¬ 
day's  newspaper  world. 

Let  us  handle  your  process 
color  separations.  We  offer 
an  introductory  price  of  just 
$77  for  a  separation  up  to 
8x10.  Plus  a  two-day  turn¬ 
around  schedule.  And  the  fin¬ 
est  quality  available. 

Call  us  today  for  full  infor¬ 
mation  and  a  price  quote. 


317-664-6287 


EQUIPMENT  &  SUPPLIES 


HAZARDOUS  WASTE  EQUIP. 


“SUPER"  48  X  48  Plastic  Pallets  for  55 
Gal.  Drums,  will  contain  up  to  12 
Gallons  of  overflow  or  leakage  of  your 
inks,  solvents  and  chemicals. 

KEEP  YOUR  FLOORS  CLEAN 
PDQ  PLASTICS  INC.,  (201)  823-0270 
PO  Box  1001  EP,  Bayonne,  NJ  07002 


MAILROOM 


740  Stepper  4-bin  Fold'n  Tyer 
(collates,  ties,  wraps  in  waxed  paper), 
1987,  like  new,  spare  parts,  $18,90(). 
Dover,  DE  19901.  (302)  678-3616. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


MULLER  227  inserters.  Several  avail¬ 
able  (818)  885-5995. 


TWO  108  COUNT-O-VEYORS,  two 
1985  signal  strappers,  Muller  227 
inserter,  2  pocket  more  pockets  avail- 
able.  (818)  709-1766. _ 

MISCELLANEOUS 

ADVICE  TO  TURNKEY 
NEW  PLANT  or  UPGRADING 
Small  to  medium  newspapers;  typeset¬ 
ting  to  mailroom,  new  and  used  equip¬ 
ment.  Clients  have  saved  thousands.  20 
years  experience.  Robbie  Cunningham. 
PO  Box  588,  Pawleys  Island,  SC 
29585.  (803)  237-4022. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRIN  I  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 

PHOTOTYPESETTING 

APS  5G-100  PICA,  Graphics,  Upgrade- 
able,  $55,000: 

MONOTYPE  LASERCOMP  MK-2  100 
PICA,  168  Meg  Drive,  Dot  Generator. 
Extra  Cassettes,  RS  232  Interface. 
Reconditioned,  $30,000. 

BOB  WERFP,  (216)  831-0480 


COMP  7200  with  several  fonts.  Also 
Comp  II  and  Comp  Junior  with  fonts. 
(406)  446-2222. 


D.T.I.  Display  Ad  Dealer  Demo  System. 
Hardware  and  software.  Dealer  cost. 
716  385-3027. 


For  sale:  Log  E  LD  24  film  processor. 
Automatic  developer  replenishment 
chiller  unit.  New  compressor  and  circu¬ 
lation  pump.  Please  call  Ed  McIntosh, 
Charlotte  Printing  Co.,  (813) 
629-2511. 

MARK  I  PHOTO  TYPESTTER,  micro  data 
with  spare  parts  available:  (201) 
667-2100,  Tom  Sullivan  -  Orechio 
Publications. 

MERGENTHALER  LlOO  with  RIP,  RC 
processor.  Never  used.  Take  over 
payments.  (516)  295-3380,  8-10  PM 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

Vid5;  HR  unisetter,  DEK;  unified 
composer;  7200.  Each  has  spare  parts 
kit.  Xitron  multiplexor.  Jim,  (419) 
352-4611. 


_ COMPUTERS _ 

A  BETTER  WAY  TO  RUN  YOUR  BUSI¬ 
NESS.  ADMATE  does  it  all  -  display  bill¬ 
ings,  mailings,  orders,  sales  history, 
production,  comp  list,  commissions, 
plus  a  lot  more.  In  house,  in  a  lot  less 
time.  Call  now  to  find  out  who's  using 
ADMATE  &  why  you  should  too.  (800) 
742-4040. 


FACTORY  REMANUFACTURED 
TYPESETTING  EQUIPMENT 


Direct  from  Compugraphtc 
Most  models  available 
Complete  systems  start  as  low  as  $7,495 
1.800-U-CALL-CQ 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


CG,  jr.  editwriter  with  spare  parts  kit 
and  pulley  set  along  with  20  type  fonts 
and  CG  7200  headliner  with  50  type 
fonts.  Perfect  backups  for  existing 
systems  or  great  as  is.  Both  only 
$1400,  or  best  offer.  (916)  448-2235, 
(jus. 


HARRIS  MICROSTOR  1250,  $2000; 
HARRIS  1420  TERMINAL,  $1750; 
HARRIS  COMPUEDIT  TERMINAL, 
Plain,  $500; 

BOB  WEBER.  (216)  831  0480. 


1976  HARRIS  1650 
5  units  L.H. 

5  units  R.H. 

5  splicers 

2  ovens 

1  Bay  Window 
1  22-3'4“  3:2  folder 
1  22-3  4"  2:1  folder 

3  Additional  1650  units  available 
1  60"  MEG  splicer,  never  used 

1  D.S.  America  Step  &  Repeat  Model 
PC533-C1  1-year-old 

Lucius  Morse,  Owner 
(314)  961-9997 


TURNKEY  QUOTATION  1969-72 
23-9/16  cut-off 

2  10-units  Goss  Mark  Two  press  lines 
consisting  of 

10-unit  90  degrees  stagger 
6  color  humps  13  and  10  side 

3  to  2  double  imperial  folders  with 
balloon  formers,  skip  slitters  on  lower 
and  upper  formers  pneumatic  controls 

42”  Goss  auto  pasters  with  the  latest  in 
electronics  transition  and  tension.  It 
required  the  real  arms  can  be  replaced 
providing  capacity  for  45-inch  rolls. 

COLOR  CAPABILITY  provides  process 
color  to  every  section  and  double  truk 
color  to  all  center  spread  sections. 

These  excellent  modern  press  lines  are 
offered  exclusively  by  PRINTING 
PRESS  SERVICES  INTERNATIONAL. 
Whatever  you  may  require  for  your 
present  press  lines,  give  us  a  call. 
U.S.A.  (jail  Bob  Clawges 
Tel:  216  441  1730  (Cleveland) 

Fax:  216  883  8724 
U.K.  Call  Dick  Walne 
Tel:  0772  797050  (Preston) 

Fax:  0772  717611 
AUSTRALIA  Call  Keith  Saunders 
Tel:  61  8  356  7883  (Adelaide 
Fax:  61  8  353  5493 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S  C  folder 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1  4  folder  and  trimmer 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago).  IL  60090 
(312)459-9700  Telex  206766 

HARRIS 

-NCH  400,  6  units,  1985,  22-3  4". 
-V-15D,  8  units,  JF-25,  JF-4.  1980 
-V-15A,  4  units 
GOSS 

-Cosmo,  5  units.  1982,  RTP’s. 
-Urbanite,  10  units,  2  folders,  76  83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units.  3C.  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


Goss  SSC  Press  2  units  stacked.  SSC 
folder  with  Book  Former  and  double 
parallel.  New  1980. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090. 
(312)  459-9700  Telex:  206766 


HARRIS  1420  TERMINALS  with 
cables,  $1,099  each.  5  for  $4,999. 
Perfect  condition,  running  on  our  floor. 
Norm  Hirsch  (312)  824-1111. 

KING  PRESS 

Add-on  NK  units  stacked  or  floor  posi¬ 
tion,  as  is  or  recond. 

4  Unit  NK  with  KJ6  folder  1970 
4  Unit  NK  with  KJ6  1966 
4  Unit  CK  with  KJ6  folder  60  HP 
GOSS 

Add-on  oil  lub.  Community  unit 

1  SC  1/2  &  1  4  page  folder  1975 

2  Unit  Community,  grease  lub. 

7  Unit  SSC  Community  1983  21  1  2" 
cut-off.  4-high,  3  floor  units 
2  Unit  Suburban  press  S-1130 
11  Unit  Urbanite  U-664  with  roll 
stands  and  balloon  former  available 
April,  1989. 

HARRIS  COTTRELL 
1  Add-on  V-15A  doctor  unit 

4  Unit  Harris  V-15D  with  JF25  Folder 
1984 

5  Unit  V-15A  with  JF7  folder  1979 
Add-on  V25  unit 

2-Unit  Cottrell  Vanguard  as  a  complete 
press  or  add-on  units 
5-Unit  Harris  1660  installed  new  in 
1980 

MISC. 

Enkel  zero  speed  splicer,  Web  Special¬ 
ties  3-web  ribbon  deck.  Imprinters 

CAi.i.  US  II  Yoi/  Ki:  c()\sii)i:i<- 
i\(;  si:i.i  i\(i  YOUH  I’HUSs; 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa.  Kansas 

(913)  492-9050  Tlx  42362 


NEWSPAPER  PRESSES 

22"  CUTOFF 

GOSS  Metro,  10  units,  4  decks.  3:2 
Goss  Metro.  5  units,  3  decks 
Goss  Urbanite,  10  units,  1979-82 
Goss  Suburban,  3  units  and  7  units 
Harris  1600,  12  units.  4  decks 
Solna  Distributor.  6  units,  3  decks 

22-3  4"  CUTOFF 
Goss  Metro,  4  units,  1  deck 
Goss  Urbanite.  8  units.  3-color 
Goss  Urbanite,  7  units,  3-color 
Goss  Super  Suburban  1500,  8  units 
Goss  Suburban  1500,  6  units 
Goss  SC  Community.  6  units 
Goss  SC  Folder.  2  in  stock 
Harris  845.  5  units 
Harris  NC400,  5  units 
Harris  V-15A,  4  units,  continuous 
M.A.N.  UniMan  4  2.  5  units,  4  decks 
M.A.N.  UniMan  2  2,  8  units,  2  decks 
NewsKing,  6  units 
King  KJ8  half  quarter  folder 

SPLICERS 

Cary  FP  4045,  8  available 
Enkel  Model  2000 
Butler  4042-16,  2  available 

ONE  Corp  Atlanta 

(404M58-9351  Telex  700563 


PRESS  EQUIPMENT 
18  Goss  Community 
units,  22-3/4"  $30,000  ea. 

1  4-hi  Goss  Community 

units,  22-3/4"  $240,000 

1  6-Web  S/C  Folders  $75,000 

2  8-Web  S/C  Folders 

(with  upper  formers)  $90,000  ea. 

VALLEY  PRINTERS,  16230  Filbert  St., 
Sylmar,  CA  91342.  (818)  362-7771. 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island  98292 
(206)  387-0097 
FAX  206-387-9090 


ONE  4  station  Kansa  320  newspaper 
inserter,  model  401-1  with  1,4  fold  kit. 
One  Nu-Arc  FT40UP  Ultra  Plus  Flip 
Top  Platemaker.  One  Nu-Arc  P-S36 
Plate  Sink.  One  5  unit  22-3/4  x  36" 
Web  Leader  Press.  Contact:  Waverly  L. 
Easley,  President,  Philadelphia  Tribune 
Newspaper.  (215)  893-4090. 


SHOW  PIECE 

Harris  N-1650,  R.H.  unit  as  seen  at 
ANPA  Tech  for  sale.  Completely  rebuilt. 
Cylinders,  vibrator'",  fountain  rolls,  etc. 
New  cylinders,  bearers,  high  precision 
SKF  main  bearings.  Ready  to  slip  in  or 
add  on. 

*125  ho'se  power  motor  for  Harris 
press,  low  time.  Call  Burt,  Press  Time 
International,  (401)  348-8683.  Will 
install,  available  now. 


THREE  UNIT  COMMUNITY  PRESS 
with  6  web  folder,  25  horse  power  drive. 
Completely  remanufactured.  One  year 
warranty.  $158,000.  Mountain  States 
Corp.  (602)  574-0031. 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22  3  4" 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K  &  F 
DiLitho  saddles 

Electric  compensators,  skip 
slitter 

TWO  GOSS  MARK  II  PRESSES  SN 
2637  &  2644 

Each  consisting  of: 

7  -  Goss  Mark  II  units 
4  -  Goss  Mark  II  half  decks  (Press 
#2644  has  3  half  decks) 

1  -  Color  hump  (cylinder) 

1  -  Goss  Mark  II  double  3:2  folder 
w  double  upper  formers  23  9  16" 

7  -  Goss  digital  40"  (automatic) 
reels 

8  -  GE  60  HP  motors  &  Fincor 
drives 

MISC.  EQUIPMENT 

4  Goss  Mark  II  color  cylinders 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


_ PRESSROOM _ 

GOSS  METRO  COLOR  Half  deck.  Thir¬ 
teen  side.  56  cm  cutoff.  600  hours 
operation.  No  page  packs,  rubber  rollers 
or  reversing  gear.  Gloria  Myers.  The 
Orlando  Sentinel.  PO  Box  2833,  Orlan¬ 
do,  FL  32802.  (407)  420-5560. 


V-22  HARRIS 

3  add-on  Doctor  units  can  be  seen 
running.  Contact:  Don  Catherman 
(504)  522-6144. 


In  order  to  enjoy  the 
inestimable  benefits  that 
the  liberty  of  the  press 
ensures,  it  is  necessary 
to  submit  to  the  inevitable 
evils  that  it  creates. 

Alexis  de  Tocqueville 


HELP 

WANTED 


ACADEMIC 

DEAN 


HELP  WANTED 
ACADEMIC 


FACULTY  OF  12  serving  177  majors  in 
accredited  program  seek  colleague  to 
teach  news  photography  and  advise 
Student  Publications  photo  staff  avail¬ 
able.  Prefer  MA  MS  and  5  years  experi¬ 
ence.  Contact  John  David  Reed,  Jour¬ 
nalism  Department,  Eastern  Illinois 
University,  Charleston,  IL  61920,  by 
July  15.  EO/AA  employer. 


School  of  Public  Communications 
Syracuse  University 

The  S.l.  Newhouse  School  of  Public 
Communications  seeks  applications 
and  nominations  for  the  position  of 
Dean. 

The  school  offers  undergraduate 
majors  as  well  as  master's  programs  and 
a  doctoral  program. 

The  Dean  serves  as  CEO  of  the  school 
and  provides  leadership  for  its  academ¬ 
ic  and  professional  programs.  Candi¬ 
dates  posessing  a  doctorate  or  its  equi¬ 
valent  in  scholary  achievement  or 
having  a  distinguished  record  of  profes¬ 
sional  service  are  invited  to  apply. 

Applications  and  nominations  may  be 
submitted  until  Nov.  1,  1988  or  until 
the  position  is  filled.  Send  to: 

Professor  Cleve  Mathews,  Chairperson 

Newhouse  Dean  Search  Committee 

304  Tolley  Adminstration  Building 
Syracuse  University 
Syracuse.  NY  13244-1100 

Syracuse  University  is  an  Equal 
Opportunity  Affirmative  Action 
Employer. 


It  is  a  naivspaper's 
duly  to  prini  (be  nevv.s 
und  raise  hell. 

Wilbur  Storey 


ADMINISTRATIVE 

CEO/GENERAL  MANAGER 
For  500,000  plus  weekly  zoned  shop¬ 
per.  We  are  seeking  an  experienced 
chief  executive  officer  to  manage  a 
newly  acquired  free  distribution  publi¬ 
cation  in  a  growing  area  of  the  North¬ 
eastern  United  States.  Marketing  back¬ 
ground  and  an  understanding  of 
commercial  printing  are  important. 
Salary  negotiable,  $100,000  plus.  For 
Zone  2.  Send  resume  to:  Box  3057, 
Editor  &  Publisher. 


GENERAL  MANAGER 
Publisher  of  a  large  suburban  ABC 
weekly  newspaper  group  with  TMC 
located  in  western  NJ  wishes  to  ease  off 
and  seeks  an  experienced  person  to 
take  full  charge.  Responsible  for  day-to- 
day  operation,  budget  preparation, 
profitability.  Modern  plant  with  full 
production  facilities.  Some  commercial 
printing  customers.  Excellent  salary 
and  company  benefit  package.  Send 
resume  with  cover  letter  including  work 
and  salary  history,  business  and  person¬ 
al  references.  All  correspondence  will 
be  treated  in  confidence.  Box  3052, 
Editor  &  Publisher. 


NEWSPAPER  MANAGERS 
Are  you  running  a  small  weekly  profitab¬ 
ly?  Are  you  bright,  honest,  hard¬ 
working?  Looking  for  an  opportunity  to 
grow?  Our  weekly  group  needs  you  now. 
Contact  Julie  Hamlin,  Personnel  Dir., 
James  Newspapers,  Box  269,  Norway, 
ME  04268.  (207)  743-7011. 


E&P  Classified 

Selling  Supplies? 

Buying  or  Selling 

Used  Equipment? 

Put  your  ad  in  E&P  Classified,  where 
you'll  find  better  prospects  and  better 
buys  .  .  .  whether  it's  a  press,  photo- 
typsetting  or  mailroom  equipment, 
camera  &  darkroom  equipment  and 
supplies,  or  computers  and  computer 
software. 

Editor  &  Publisher  ^  abp 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature. 
Copy - 


CLASSIFIED  ADVERTISING  RATES 


LINE  AOS 

1  weeK  —  $5  80  per  line 

2  weeks  —  $5. 1 5  per  line,  per  issue 

3  weeks  —  $4  30  per  line,  per  issue 

4  weeks  —  $3.40  per  line,  per  issue 


Effective  January  1.  1988 

POSITIONS  WANTED 
1  week  —  $3  70  per  line 

jer  issue  2  weeks  —  $3  05  per  line,  per  issue 

)er  issue  3  weeks  —  $2,60  per  line,  per  issue 

)er  issue  4  weeks  —  $2.40  per  line,  per  issue 


Add  $6  00  per  insertion  tor  box  service  Add  $4  00  per  insertion  tor  box  service 


Count  as  an  additional  line  In  copy 


Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and  or  spaces  per  line 
3  lines  minimum 
NO  ABBREVIATIONS 

DEADLINE;  Every  Tuesday,  12  pm  (ET) 

For  Saturday's  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display  The  rates  for  display-classified  are:  1  time-S80  per 
column  inch:  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  12  or  more  times,  $60  per  column  inch, 
per  insertion. 

DEADLINE:  6  days  prior  to  publication  date. 

Contract  rates  avaltabla  upon  raqueai. 

Box  number  responses  are  mailed  each  day  as  they  are  received 

Editor  A  Publishor 

11  West  19th  Street.  NY.  NY  10011.  (212)  675-4380 
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HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER 
Our  sales  are  up  35%.  the  market  is 
wide  open,  and  we  need  a  savvy, 
energetic  general  mananger  to  orches¬ 
trate  our  growth.  70.000  circ  weekly  in 
metro  Detroit.  Quality  editorial,  wonder¬ 
ful  people,  excellent  profit  sharing. 
Resume  and  salary  history  in 
confidenece  to  Metro  Times.  800  David 
Whitney  Bldg..  Detroit.  Ml  48226. 


RETAIL  MANAGER 

We  are  seeking  a  knowledgeable, 
success-oriented  Retail  Manager  to 
direct  a  staff  of  12  on  50M  daily 
Sunday.  Excellent  family  environment 
m  tourist  service  retirement  community 
offering  good  educational  cultural 
recreational  facilities  in  coastal  North 
Carolina.  An  aggressive,  hands-on.  self¬ 
starter  with  strong  sales  and  manage¬ 
ment  background  will  enjoy  above  aver¬ 
age  earnings  in  expanding,  high  growth 
market.  Base  salary  in  $30's  ‘  month¬ 
ly  incentives  f  MBO  bonus  program. 
$50's  t  potential  i  outstanding  New 
York  Times  Regional  Newspaper  Group 
benefit  package.  Reply  in  strict  confi¬ 
dence  to:  Beverly  A.  Jurgensen,  Person¬ 
nel  Director,  Star-News.  PO  Box  840. 
Wilmington.  NC  28402. 


SALES 
MANAGER 


•  Do  you  yearn  for  independence  in 
your  work  and  a  chance  to  fully 
express  yourself  in  a  company 
who  appreciates  your  potentiai? 

•  Do  you  get  satisfaction  from 
helping  sales  people  develop  and 
achieve  personal  success? 

•  Are  you  aware  of  the  power  of 
close  relationships  with  your 
sales  people? 

•  Are  you  that  rare  executive  who 
can  grow  a  profitable  company  by 
25%  annually? 

•  Does  your  personal  style  indicate 
an  excellence  in  sales  ability? 

If  so,  your  talent  can  help  us  growl 
Scantland  Communications  wants  to 
build  on  our  success  at  NEWSLIFE  S 
OUTLOOK  newspapers.  We  are  a 
multi-media  community-oriented  cor¬ 
poration  and  winner  of  numerous 
national  awards  who  needs  your  tal¬ 
ent  to  direct  our  newspaper  sales 
department.  You  will  play  a  key  role  in 
management's  inner  arcle  of  strategy 
and  decision-making,  helping  shape 
our  direction  and  expansion. 

Responsibilities  include  all  aspects 
of  sales  people  recruitment,  develop¬ 
ment  and  retention.  Advertising 
management  will  be  extremely  use¬ 
ful,  Management  talent  is  the  only  pre¬ 
requisite. 

WE  OFFER: 

•  Unlimited  income  potential. 

•  Stock  ownership  to  recognize 
results. 

•  Life  in  a  family  community, 
adjacent  to  Columbus  but 
without  the  hassle  of  traffic  & 
crime. 

>  A  chance  to  join  a  company  with 
integrity,  a  sense  of  purpose  and 
absolutely  unlimited  growth 
potential. 

CALL;  Frank  Montesano,  V.P. 

Scantland  Communications 
P.0,  Box  10,000,  Marion, 
Ohio  43302  fe.O.E. 
Weekdays:  9  am. -5  p.m., 
(614)387-9343 


HELP  WAN  I'ED 


ADVERTISING 


ADVERTISING  DIRECTOR  with  experi¬ 
ence  to  join  growing  Anglo-Jewish  week¬ 
ly  as  investor  partner.  Award-winning 
ecumenical  staff  in  booming  "Massa¬ 
chusetts  Miracle"  City:  the  emphasis  is 
on  world  affairs,  business  and  the  arts. 
Publisher,  PO  Box  1569,  Springfield, 
MA  01101. _ 

1  hililor  A  Piihlislicr 

SUBSCRIBE  TODAY! 
(212)  675-4380 

ADVERTISING  MANAGER  -  Exceptional 
opportunity  in  Upstate  New  York  with 
growing  publishing  firm.  Sales  manage¬ 
ment  and  major  account  sales  experi¬ 
ence  and  understanding  required. 
Send  resume  to  Marketing  Director.  PO 
Box  4970.  Syracuse.  NY  13221-4970. 

ADVERTISING  DIRECTOR 
The  Billings  Gazette.  Montana's  Largest 
Daily  Newspaper  (58.000  AM),  has  an 
opening  for  a  skilled  marketing  oriented 
ad  director  to  manage  large  retail  and 
classified  advertising  department.  Must 
have  proven  track  record  of  leadership, 
motivation  and  excellent  revenue 
results  against  strong  competition.  This 
individual  must  also  have  strong  admi¬ 
nistrative  skills  in  the  areas  of  budget¬ 
ing.  strategic  planning,  delegation, 
training  and  demonstrated  ability  to 
clearly  communicate  strategic  goals 
and  objectives.  Excellent  salary  and 
benefits  package.  Send  letter,  resume 
and  salary  history  to  Lorretta  Breslin. 
Human  Resources  Director.  Billings 
Gazette.  PO  Box  36300.  Billings.  MT 
59107-6300.  Applications  must  be 
postmarked  on  or  before  Monday, 
August  1.  1988.  EOE  M  F. 


ADVERTISING  SAIFS  MANAGER 
A  competitive  17,000  paid  daily  with  a 
20,000  shopper,  in  the  heart  of  the 
Fingerlakes  of  upstate  New  York. 

As  Sales  Manager,  you  will  work  closely 
with  account  representatives  in  both 
Retail  and  Classified.  Planning,  goal¬ 
setting  and  coordinating  sales  presenta¬ 
tions  will  be  your  primary  duties  along 
with  some  major  account  handling. 
Person  selected  will  possess  the  follow¬ 
ing  qualities:  a  team  leader,  motivator, 
marketing  skills,  degree  preferred, 
experience  a  must. 

Compensation  package  -  competitive 
salary  with  commission,  major  medical, 
paid  life  insurance,  paid  vacations, 
pension  and  more. 

Send  resume  and  salary  requirements 
tO:  Anthony  Panetta,  Advertising  Direc¬ 
tor,  c  0  The  Citizen,  25  Dill  St..  Auburn. 
NY  13021. 


CLASSIFIED  ADVERTISING  MANAGER 
We're  a  45,000  7-day  daily  in  a  highly 
competitive  market  and  are  looking  tor 
an  aggressive,  self-starter  to  direct  our 
classified  department. 

Candidate  must  be  a  take-charge  indivi¬ 
dual  who  can  train  and  motivate  an 
aggressive  sales  staff,  and  who  has  a 
strong  classified  background.  Proven 
success  in  directing  a  telemarketing 
department  is  a  plus. 

I  We  offer  an  excellent  compensation  and 
benefits  package  and  lots  of  room  for 
career  growth.  Send  resume  to  Steve 
Roszczyk,  Marketing  Director.  Tribune 
Chronicle,  240  Frankin  St.  SE.  Warren. 
OH  44482. 


EXPERIENCED  NATIONAL  ADVERTIS¬ 
ING  MANAGER  needed  for  one  of  the 
fastest  growing  daily  newspapers  in  the 
United  States.  Must  be  familiar  with  all 
phases  of  national  advertising  and 
agency  contact.  Excellent  salary  and 
commission  program.  Full  benefits. 
Please  send  resume  and  current  salary 
history  to:  J.  Patrick  Berling,  Advertis¬ 
ing  Director,  Naples  Daily  News.  1075 
Central  Ave..  Naples.  FL  33940. 


HELP  WANTED 


ADVERTISING 


RETAIL  AD  MANAGER 
Are  you  currently  an  assistant  retail  ad 
manager  or  an  account  exec,  with  at 
least  3-5  years  experience  working  in  a 
competitive  market?  Have  you  gained 
that  experience  in  weekly  newspapers, 
small  dailies  or  shoppers?  If  so,  this 
group  of  six  weeklies,  a  shopper  and 
small  daily  needs  you.  Excellent  sales 
and  communication  skills  essential. 
Budgeting  experience  desirable.  Goal 
setting  a  must.  Send  resume  to  Dave 
Ruscetta,  General  Mgr  CEO,  Citizen 
Publications,  349  New  Haven  Ave., 
Milford.  CT  06460. 


RETAIL  AD  MANAGER 
Fast  growing  Upstate  New  York  daily 
newspaper  is  looking  for  an  experienced 
person  to  lead  its  retail  advertising 
staff.  Must  be  strong  in  staff  motivation 
and  display  sales.  Located  at  the  foot¬ 
hills  of  the  beautiful  Adirondacks,  yet 
close  to  a  metro  city.  Based  on  experi¬ 
ence.  we  offer  a  competitive  salary  with 
an  additional  attractive  bonus  struc¬ 
ture,  including  excellent  benefits.  Qual¬ 
ified  applicants  should  send  resume 
and  annual  salary  requirements  tO:  The 
Recorder.  Attn:  Pat  Beck.  1  Venner 
Rd  .  Amsterdam,  NY  12010.  Equal 
Opportunity  Employer. 


SALES  MANAGER 

Immediate  opening  for  an  aggressive, 
goal-oriented  sales  manager  to  lead 
outside  sales  force  of  community 
publishing  group  on  Florida's  West 
Coast.  If  you  are  a  good  leader  with 
strong  sales  development,  organization 
and  people, skills,  this  is  the  position  for 
you.  Salary  and  incentive  plan  plus 
good  benefit  package.  Send  resume 
with  salary  history  to  Human  Resources 
Manager,  Sunbelt  Publishing  Co.. 
6214  U.S.  Hwy.  19,  New  Port  Richey. 
FL  34652. 


TELEMARKETING  SUPERVISOR 
First-class  publishing  company  in  a 
growth  market  of  Florida  seeks  team 
leader  to  be  telemarketing  supervisor. 
Responsiblities  include  hiring,  training, 
scheduling  and  creating  a  positive 
atmosphere  to  motivate  sales  staff. 
Background  in  CRT  a  plus.  Salary 
commensurate  with  experience.  Month¬ 
ly  incentives  and  a  number  of  company 
benefits.  Send  resume  with  salary 
history  to  Human  Resources  Manager 
(TS).  Sunbelt  Publishing  Co..  6214 
U.S.  Hwy.  19,  New  Port  Richey.  FL 
34652. 


ARTGRAPHICS 


THE  ANCHORAGE  DAILY  NEWS  is 
looking  for  a  feature  section  designer  to 
)oin  the  award-winning  staff  of  this 
small  aggressive  metro  in  a  state  loaded 
with  natural  beauty.  This  is  an  oppor¬ 
tunity  to  get  in  on  the  ground  floor  of  a 
project  in  which  aesign  plays  a  key  role. 
The  ideal  cancidiate  will  have  less  than 
three  years  experience  and  a  journalism 
degree  with  a  graphics  concentration  or 
a  BFA.  Send  resume,  work  sam.ples, 
and  a  salary  history  to  Assistant  Manag¬ 
ing  Editor.  Mike  Campbell.  In  care  of 
the  Personnel  Department,  Box 
149001,  Anchorage.  AK  99514-9001. 
We  are  an  Equal  Opportunity  Employer. 


CIRCULATION 


REGIONAL  SALES  MANAGER 
TELEPHONE  SALES 
The  leader  in  newspaper  circulation 
telemarketing  seeks  a  self-starting  sales 
manager.  Promotion  to  regional  position 
and  vice  presidency  within  first  year. 
Ideal  candidate  will  have  3  to  5  years 
experience  in  circulation  or  telephone 
sales  and  the  ability  to  call  on  top  circu¬ 
lation  executives.  Travel  a  must,  reloca¬ 
tion  possible.  All  replies  kept  confiden¬ 
tial,.  Send  resume  and  earning  require¬ 
ments  tO:  Dick  Levis,  Levis  Sales,  Inc., 
4  Lincoln  Place.  Madison,  NJ  07940. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER  needed. 
Must  be  experienced,  strong  in  promo¬ 
tion  and  sales,  12,000  daily  in  Zone  6. 
Send  resume  and  salary  requirenments 
to  Box  3056,  Editor  &  Publisher. 


CREW  SALES  MANAGER 
North  Jersey  Newspapers,  Inc,  is  look¬ 
ing  for  an  individual  to  be  responsible 
for  coordinatind  crew  activities  between 
three  rapidly  expanding  daily  newspap¬ 
ers.  Excellent  growth  potential.  Starting 
salary  to  $30,000  plus  excellent  bonus 
and  benefits  program.  Send  resume  to 
Phillip  Ferrara,  North  Jersey  f'.ewspap- 
ers,  988  Main  Avenue.  Passaic,  NJ 

07055. _ 

CIRCULATION  MANAGER 
Shirt-sleeve  manager  needed  immedi¬ 
ately  for  27K  2-times  weekly  in  Alexan¬ 
dria,  VA.  Successful  candidate  should 
possess  strong  organizational  and  lead¬ 
ership  skills.  3-5  years  experience  in  all 
phases  of  leadership  in  circulation  both 
paid.  Resume  and  salary  history  to: 
Roger  Silvey,  Alexandria  Gazette  Pack¬ 
et,  Box  119,  Alexandria,  VA  22314. 


COMPUTER  TECHNOLOGY 

REGIONAL  SALES  REPRESENTATIVE 
Due  to  continued  growth  Digital  Tech¬ 
nology  International  has  an  opening  in 
their  sales  department.  The  opening  is 
based  in  the  Chicago  area  with  substan¬ 
tial  travel  anticipated.  Digital  Technolo¬ 
gies  provides  computer  systems  to  the 
newspaper  industry.  Candidates  must 
have  newspaper  and  computer  sales 
experience.  Excellent  salary,  benefits 
and  opportunity  for  someone  with  high 
integrity  and  outstanding  sales  experi¬ 
ence.  Please  send  your  resume  with 
qualifications  and  requirements  to: 
Digital  Technology  International.  500 
West-1200  South,  Orem,  UT  84058. 


ALASKA  WEEKLY  continues  its  search 
for  experienced  reporter  who  is  willing 
to  move  up  in  the  world.  Send  non- 
returnable  resumes  to:  Ron  Loesch, 
Publisher,  PO  Box  930,  Petersburg,  AK 
99833  (907)  772-3547. 


AMBITIOUS  INTERN-REPORTER  with 
a  keen  news  sense  for  temporary  but 
lengthy  freelance  assignment.  Know¬ 
ledge  of  legal  and  or  law  enforcement 
systems  helpful.  Must  be  aggressive 
and  resourceful  with  excellent  investi¬ 
gative  and  writing  skills.  Hourly  pay 
plus  expenses  including  travel  (almost 
all  local).  Denver  resident  only.  Send 
resume,  non-returnable  samples,  a 
letter  expressing  your  interest  and  tele¬ 
phone  number  to  PO  Box  61442, 
Denver,  CO  80206. 


ASSISTANT  BUSINESS  EDITOR 
The  Houston  Chronicle  (411,000 
daily  553,000  Sunday)  is  seeking  an 
assistant  business  editor.  We’re  looking 
for  either  someone  with  editing  experi¬ 
ence  or  a  seasoned  business  reporter 
working  for  a  large  daily  newspaper  who 
is  interested  in  moving  over  to  the  desk. 
Must  be  aggressive  and  have  good  skills 
in  working  with  reporters  on  developing 
stories.  Must  be  able  to  edit  stories  on 
complex  subjects.  Business  news 
experience  is  preferable.  In  addition  to 
daily  editing  duties,  job  includes 
responsibility  for  coordination  and 
production  of  the  Sunday  business 
section.  Send  resume  and  clips  to  Scott 
Clark,  Business  Editor,  Houston  Chroni¬ 
cle.  PO  Box  4260,  Houston.  TX  77210. 

ASSOCIATE  EDITOR  -  For  a  community 
news-oriented  daily  newspaper  in  centr¬ 
al  New  York.  Duties  include  working 
with  a  staff  of  young  reporters,  editing, 
specialty  page  planning  design  and 
layout.  Send  resume  to  Managing 
Editor,  Oneida  Daily  Dispatch,  130 
Broad  Street,  Oneida,  NY  13421, 


you  can 
count  on  it 

to  bring  you  the  news  of 
the  newspaper  industry 
every  week  of  the  year. 

to  focus  on  the  issues 
that  are  important  to  you. 

EDITOR  &  PUBLISHER 

has  stood  the 
test  of  time. 

It  has  served  the 
newspaper  community 
for  over  100  years. 


call  212  675-4380 
to  subscribe  or  to  advertise 
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HELP  WANTED 
EDITORIAL 


ASSIGNMENT  EDITOR  The  Anaheim, 
Calif.,  Bulletin  is  seeking  an  exper¬ 
ienced  assignment  editor  to  manage 
reporting  staff  of  six  and  work  closely 
with  photo  and  copy  editors  to  produce 
local  news  and  features.  Challenging, 
high-pressure  job  tor  enthusiastic  jour¬ 
nalist  in  one  of  nation's  busiest  news 
markets.  Contact  Editor  Julie  Shirley  at 
(714)  634-1567. 


ATTENTION  to  detail.  That's  the  quality 
we're  seeking  in  a  copy  desk  chief  for 
the  Features  Department  of  The  Florida 
Times-Union  and  Jacksonville  Journal. 
The  editor  we're  looking  for  should  have 
an  interest  in  the  arts  and  entertain¬ 
ment.  The  copy  desk  chief  supervises 
the  desk  operation  and  oversees 
production  of  1 1  features  sections  a 
week.  As  a  member  of  the  department's 
management  team,  he  or  she  partici¬ 
pates  in  policy-making  and  planning 
sessions.  Applicants  must  have  at  least 
5  years'  experience  as  a  copy  editor, 
proven  ability  to  supervise  and  train 
copy  editors  and  to  work  with  reporters 
and  good  organizational  and  communi¬ 
cation  skills.  Send  resume,  clips  and 
salary  expectations  to:  Sarah  Wood. 
AME/  Features,  The  Florida  Times- 
Union/Jacksonville  Journal.  PO  Box 
1949-F.  Jacksonville,  FL  32231. 


BUSINESS  REPORTER 
The  San  Antonio  Light  seeks  aggressive 
business  reporter.  Applicants  need 
strong  reporting  skills  and  experience  in 
business  department.  Send  clips, 
resume  to  Sharon  Watkins,  Assistant 
Managing  Editor,  San  Antonio  Light.  PO 
Box  161,  San  Antonio.  TX  78291. 


CITY  EDITOR  and  COPY  EDITOR  (2 
positions)  sought  by  22,000  circulation 
afternoon  daily  on  Northern  California 
coast.  City  editor  must  possess  sharp 
copy  editing  and  personnel  skills  Copy 
editor  job  includes  some  special 
sections  work.  Send  resume,  clips  and 
references  to:  Jerry  Post,  Managing 
Editor,  Times-Standard.  PO  Box  3580, 
Eureka,  CA  95502. 


CONNECTICUT  NEWSPAPER  seeks 
sports  reporter.  Applicants  maybe 
either  experienced  or  recent  college 
graduates  with  demonstrated  interest  in 
sports  writing.  Interest  in  major  league 
hockey  desirable  (Whalers  home  cover¬ 
age).  Box  3069,  Editor  &  Publisher. 


COPY  DESK  CHIEF 

We  seek  a  hands-on  news  editor  to 
direct  a  5-person  desk  at  a  newspaper 
committed  to  excellence.  The  success¬ 
ful  applicant  will  have  a  demonstrated 
flair  for  headlines  and  layout,  a  strong 
sense  of  grammar  and  style,  and  proven 
skills  in  editing,  graphics  and  use  of 
color.  We  are  a  48.0(10  daily  in  beauti¬ 
ful  northeast  Tennessee,  the  dominant 
newspaper  in  a  highly  competitive 
market,  with  Harris  Pagination,  scan¬ 
ning  and  laser  typesetting.  We  require  a 
creative  editor,  a  top-notch  desk  mana¬ 
ger  who  thrives  under  pressure. 
Resume,  work  samples  and  salary 
requirements  to  ME  Ted  Como,  Kings¬ 
port  Times-News,  PO  Box  479,  Kings¬ 
port,  TN  37662. 


COPY  EDITOR 

The  Abilene  (Texas)  Reporter-News  is 
looking  for  a  copy  editor  who  can  back 
up  the  city  editor,  news  editor  and  wire 
editor.  Daily  newspaper  copy  desk 
experience  required.  Good  editing  skills 
necessary.  Send  resume,  references 
and  examples  of  headlines  and  page 
layouts  to  Doug  Williamson,  Managing 
Editor,  PO  Box  30,  Abilene.  TX  79604. 


COPY  EDITOR  We  have  redesigned  and 
need  to  expand  our  desk.  Mid-size  daily 
in  the  growing  Southeast  needs  copy 
ed'tor,  preferably  with  experience,  but 
top-notch  recent  graduates  are  urged  to 
apply.  Mac  experience  is  a  plus.  Send 
resume,  headline  clips  and  page  design 
samples  to  Box  3063,  Editor  & 
Publisher. 


EDITORIAL:  Reporting  to  the  Director 
of  Public  Information,  the  Staff  Writer 
performs  major  public  relations  func¬ 
tions  for  the  University.  Develops  news 
and  feature  stories  through  interviews 
with  faculty,  administrators,  and 
students.  Contacts  editors  and  journal¬ 
ists  to  place  stories  in  a  wide  range  of 
print  and  electronic  media.  Acts  as 
press  liaison  officer,  arranging  news 
conferences,  interviews,  and  visits  of 
media  representatives  on  campus.  Must 
have  B.A.  and  2  years  of  full-time  news 
writing  experience  under  deadline  pres¬ 
sure  in  a  major  news  organization.  We 
offer  excellent  benefits,  including 
Columbia-paid  tuition,  4  weeks  vaca¬ 
tion  &  comprehensive  medical.  Send 
resume  to:  Columbia  University,  209 
Dodge  Hall,  116th  St.  and  Broadway, 
NYC  10027.  We  take  affirmative  action 
toward  equal  opportunity. 


EDITOR 

We  are  a  growing,  12,000  AM  6-day. 
family-owned  daily,  seeking  a  take- 
charge  editor  to  run  our  news  operation. 
This  is  a  career  opportunity  in  a  good 
small  town.  Full  fringes,  good  salary, 
excellent  working  conditions  and  an 
award-winning  staff.  Send  full  resume 
to  Robert  Lind.  General  Manager. 
Somerset  Newspapers,  Inc.,  PO  Box 
638,  Somerset,  PA  15501. 


EDUCATION  REPORTER  -  In  university 
city  for  Zone  3  mid-sized  AM  daily. 
Minimum  of  2  years  experience.  Letter, 
resume,  clips  to  Box  3073,  Editor  & 
Publisher. 


Entry  level  feature  writer  wanted  for 
community-oriented  lifestyle  pages. 
Prefer  California  residents.  Resume, 
clips  to:  Don  Hansen.  Editor.  Turlock 
Journal,  Box  800,  Turlock.  CA  95381. 


EXPERIENCED  COPY  EDITOR 
For  15,000  AM  daily  in  northern 
Shenandoah  Valley.  Should  be  careful, 
conscientious  editor  with  sound  news 
judgment  and  flair  for  layout.  Also 
capable  of  or  willing  to  learn  wire  edit¬ 
ing.  Excellent  salary  and  benefits. 
Immediate  opening.  Send  resume  and 
samples  to  PO  Box  69.  Strasburg,  VA 
22657. 


EDITORIAL  WRITER 
Experienced  journalist  to  write  editor¬ 
ials  and  supervise  opinion  pages  for 
small  Knight-Ridder  daily.  Send  clips 
and  resume  to  Editor,  The  News,  33  SE 
Third  St.,  Boca  Raton.  FL  33432. 


EXPERIENCED  REPORTER  -  Five  years 
minimum  covering  local  government, 
digging  out  stories  others  would  pass  by 
as  too  tough.  Must  be  self-starter.  Zone 
1  daily.  $575  week.  Resume  and  clips 
to  Box  3062,  Editor  &  Publisher. 


FEATURES  EDITOR 
Features  editor  for  small  growing  south 
eastern  daily.  Job  requires  imagination 
and  creativity  as  well  as  skills  in  editing, 
design  and  organization.  Send  resume, 
examples  of  work  and  references  to  Box 
3070,  Editor  &  Publisher. 


GENERAL  ASSIGNMENT  reporter  who 
would  also  oversee  lifestyles  page. 
Salary  negotiable.  Recent  J-grads  will 
be  considered.  Send  resume  to  Manag¬ 
ing  Editor.  Marion  Daily  Republican.  PO 
Box  490,  Marion,  IL  62959. 


GOVERNMENT  JOBS.  $16,040  - 
$59.230'yr.  Now  Hiring.  Your  Area. 
(805)  687-6000  Ext,  R-4261  for 
current  Federal  list.  (Fee  required). 

GREAT  LAKES  BUREAU  reporter 
wanted.  Journalist  with  3  to  5  years 
experience  needed  to  open  bureau  in 
Cleveland  area  for  national  boating 
newspaper.  Excellent  opportunity  on 
monthly  tabloid  for  self-starter  with 
sharp  news  and  feature  judgment 
Some  boating  experience  needed.  Send 
resume,  clips  to  Editorial  Director, 
Soundings.  Essex.  CT  06426. 

MANAGING  EDITOR  needed  to  run 
4-person  staff  at  monthly  business 
publication.  Strong  writing  and  mana¬ 
gerial  skills  a  must.  Send  resume  and 
salary  requirements  to  Editor,  Business 
Report.  PO  Box  1949.  Baton  Rouge.  LA 
70821. 


NEWSPAPER  REPORTERS 
There  is  a  shortage  of  talented  reporters 
in  booming  New  England.  Our  weekly 
group  is  holding  tryouts.  If  you  vacation 
in  Maine  this  summer  you  may  be  able 
to  live  here  forever.  Contact  Julie 
Hamlin.  Personnel  Dir.,  James  News¬ 
papers.  Box  269.  Norway.  ME  04268. 
(207)  743-7011. 


GENERAL  ASSIGNMENT  REPORTER 
Energetic  self-starter  needed  for  award¬ 
winning  broadsheet  weekly  in  beach 
resort  area  70  miles  from  New  York 
City.  Coverage  runs  gamut  from  munici¬ 
pal  and  school  board  meetings  to  police 
and  courts  to  in-depth  take-outs  and 
features.  Clear,  crisp  writing  a  must. 
Car,  camera  required.  Immediate  open¬ 
ing.  Send  resume  to  The  Hampton 
Chronicle-News,  PO  Box  1071,  West 
Hampton  Beach.  NY  11978 


NEW  YORK  CITY  WEEKLY  newspaper, 
circulation  60,000,  seeks  experienced 
reporter  to  cover  government,  labor. 
Comprehensive  health  benefits.  Salary 
negotiable.  Send  resume  to:  PO  Box 
68,  New  York,  NY  10008. 


Public  Affairs 

COPY  EDITOR 
Chicago  Area 

We  are  a  major  insurance  trade  associa¬ 
tion  currently  seeking  an  individual  with 
Public  Affairs  writing  experience  to  join 
our  news  publications  department. 
Ideal  candidate  will  have  at  least  5 
years  of  experience  writing  and  editing 
for  a  daily  or  weekly  publication  and  be 
familiar  with  the  graphic  design  and 
typography  aspects  of  production.  Legi¬ 
slative  and  on-line  data  base  research 
ability  is  a  plus. 

This  detail-oriented  individual  must 
have  strong  interpersonal  communica¬ 
tion  skills  and  the  ability  to  manage 
multiple  projects  within  strict  dead¬ 
lines.  Exposure  to  electronic  manu¬ 
script  processing  essential  (XyWrite  III 
Plus  experience  helpful).  A  Bachelor's 
degree  in  Journalism  or  related  field  is 
required. 

We  offer  an  excellent  benefit  package 
and  a  salary  commensurate  with  experi¬ 
ence  and  ability.  For  immediate  consid¬ 
eration,  please  send  writing  samples 
and  a  resume,  complete  with  salary 
history  to: 

Jennifer  Magrowski 
NAII 

2600  River  Road 
Des  Plaines,  IL  60018 
equal  opportunity  employer 


REPORTER-Prominent  group  of  subur¬ 
ban  weeklies  in  Zone  2  seeking  aggres¬ 
sive  reporter.  Position  is  responsible  tor 
coverage  of  local  government,  commun¬ 
ity  news  and  features.  Solid  layout  skills 
required.  Resumes:  Personnel  Supervi¬ 
sor,  Wolfe  Publications.  Inc.,  Drawer  C. 
Fishers.  NY  14453. 


REPORTER 

Aggressive  reporter  with  a  lively  writing 
style  needed  for  fast-paced,  award¬ 
winning  daily  in  competitive  metropoli¬ 
tan  market.  62,800  Sunday:  55,400 
daily.  Prefer  1  to  2  years  experience, 
but  would  consider  recent  college  grad 
with  strong  clips.  Zone  5.  Send  resume, 
clips  to  Box  3050.  Editor  &  Publisher. 

REPORTER  FOR  12.000  plus  sunbelt 
daily.  Journalism  degree  with  experi¬ 
ence  preferred.  Write  managing  editor. 
Daily  Star.  PO  Box  1149,  Hammond. 
LA  70404  or  call  (504)  345-2333. 


REPORTER  WANTED  by  6-day  daily  for 
local  government  and  business  cover¬ 
age.  Some  page  layout.  Midwest  applic¬ 
ants  preferred.  Resumes,  clips  to  Tim 
Zgonina,  Effingham  Daily  News.  PO  Box 
370.  Effingham,  IL  62401. 


LOOKING  FOR  A  BETTER  JOB? 


REMINDER: 

Deadline  for  line  ads, 
extensions  and  cancellations: 
Tuesday,  12  noon  (EST) 
for  the  current  week’s  issue. 

EDITOR  &  PUBLISHER  for  July  9,  1988 


MediaLine  can  help.  We  search  across  the  country  for 
the  freshest  job  openings  in  the  newspaper  business. 
Then  we  report  those  openings  to  you  every  day  via  tele¬ 
phone  or  computer.  If  you’re  tired 
of  stale  job  leads,  call  our  toll  free 
number  to  find  out  how  to 
put  your  job  search  into 
high  gear. 

800-237-8073 
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WRITER/EDITOR  no.058 
The  National  Education  Association 
(NEA)  is  seeking  a  talented  professional 
person  with  a  Bachelor’s  degree  in 
communication  arts  or  a  related  field 
and  at  least  5  years  of  media/asociation 
experience  which  required  creativity 
and  writing  and  developing  motivational 
and/or  advocacy  publication  under  tight 
deadlines  and  required  researching, 
editing,  publishing  and  deseminating 
information  to  large  audiences.  In  addi¬ 
tion,  the  person  must  have  a  back¬ 
ground  in  newspaper/magazine  writing 
and  editing;  knowledge  of  broad-based 
issues  dealt  with  by  NEA,  ie.,  educa¬ 
tion,  politics,  economics  and  the  social 
sciences;  good  interpersonal  relation 
skills;  and  be  able  to  work  in  a  team 
environment.  Samples  of  written  work 
required.  NEA  offers  excellent  benefits. 
Starting  salary  $38,860  to  $44,692 
depending  on  current  salary  history  and 
benefits  package.  Qualified  applicants 
should  send  current  resume  to  Employ¬ 
ment  Manager,  National  Education 
Assoc.,  1201  16th  St.  NW,  Rm.  221, 
Washington,  DC  20036.  EEO/M/F/H. 


READY  TO  MAKE  THE  CHANGE? 
Growing  New  Jersey  Fortune  200 
company  seeks  internal  communica¬ 
tions  respresentative.  The  person  who 
joins  us  will  have  an  instinct  for  the 
news  angle  in  almost  any  story  and  the 
skill  to  write  and  produce  high  quality 
publications.  You  will  also  have  excel¬ 
lent  opportunities  for  growth  in  all 
facets  of  public  relations,  public  affairs, 
and  marketing  communications.  Qual¬ 
ifications:  3  to  5  years  publications 
experience  in  reporting,  writing  and 
editorial  research.  Some  experience 
with  design,  layout,  publication  produc¬ 
tion,  photoplacement.  Salary  is  negoti¬ 
able.  Equal  Opportunity  Employer. 
Send  resume  to  Box  3072,  Editor  & 
Publisher. 


RELIGION-FEATURES  WRITER  for 
43,000  daily.  Must  have  a  strong  feel 
for  language  and  1  to  2  years  of  experi¬ 
ence.  We  are  looking  for  someone  who 
has  fhe  interest,  drive  and  determina¬ 
tion  to  help  us  have  the  best  religion 
coverage  in  the  country.  Job  includes 
writing  for  daily  features  section.  Send 
resume  and  clips  to  Lynn  Stock, 
Features  Editor,  Anderson 
Independent-Mail,  PO  Box  2507, 
Anderson,  SC  29622. 


REPORTER'FEATURE  writer  for  Rocky 
Mountain  weekly.  Photography  a  plus. 
Send  clips  and  resume  to:  Scllett,  Box 
7445,  Jackson  Hole,  WY  83001. 


SOUTHEAST  KANSAS  daily  looking  for 
an  experienced  news  editor.  Responsi¬ 
bilities  include  copy  editing  and  page 
design.  Send  work  samples  and  salary 
history  to  Greg  Nucifora,  Managing 
Editor,  The  Morning  Sun,  PO  Box  H, 
Pittsburg,  KS  66762. 

RESEARCHER/WRITER 

Need  financially  oriented  freelancer  to 
generate  story  ideas  tor  monthly  news¬ 
letter  on  offshore  banking,  personal 
privacy  &  investment.  Must  compile 
background  info  &  write  weekly  5-min¬ 
ute  script  for  phone  update  service. 
Computer  &  Nexis  experience  helpful. 
$25-$30/hour. 

Please  send  resume  &  writing  samples 
to  -  Ms.  King,  357  S.  Robertson  Blvd., 
Beverly  Hills,  CA  90211. 

SOUTHEAST  KANSAS  daily  looking  for 
an  experienced  news  reporter.  Send 
resume,  work  samples  and  salary 
history  to  Greg  Nucifora,  Managing 
Editor,  The  Morning  Sun,  PO  Box  H, 
Pittsburg,  KS  66762. 

SPEECHWRITER:  Major  public  official 
in  the  west  looking  for  a  speechwriter. 
Requires  ability  to  write  on  a  wide  range 
of  public  policy  issues.  Minimum  of  3-5 
years  speechwriting  experience  neces¬ 
sary.  Salary  $35-38,000  range.  Send 
resume  and  writing  samples  to  Colorado 
Media  Group,  Inc.,  5690  DTC  Blvd., 
Ste,  315,  Englewood,  CO  80111. 


SPORTS  EDITOR 

Award-winning  23,000  PM  in  Houston 
area  seeks  an  experienced  leader  with 
advanced  layout  and  design  skills  for  its 
3-man  staff.  Coverage  centers  on  all 
local  events  ranging  from  football  to 
water  skiing,  but  particular  emphasis  is 
placed  on  high  school  sports.  Send 
cover  letter,  resume,  clips  to  Box  3054, 
Editor  &  Publisher. 


SPORTS  WRITER-EDITOR 
Experienced,  accomplished  journalist 
needed  to  help  cover  wide  range  of  high 
school  and  junior  college  sports,  deve¬ 
lop  features  and  assume  major  editing 
and  design  tasks  1-2  shifts  per  week. 
Send  resume  and  writing  and  design 
samples  tO:  Bert  Gault,  Executive 
Sports  Editor.  Watertown  Daily  Times, 
260  Washington  St.,  Watertown.  NY 
13601.  Application  deadline  July  23. 
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STATE  GOVERNMENT  REPORTER 
The  Bismarck  Tribune  is  seeking  a 
senior  reporter  to  cover  the  state  Capi¬ 
tol,  to  reach  beyond  buildings  and 
budgets  to  tell  readers  what  the  actions 
of  state  government  mean  to  them. 
Immediate  challenges  are  the  fall  elec¬ 
tion  and  a  three-month  legislative 
session  beginning  in  January.  Minimum 
three  years  experience.  We  offer  compe¬ 
titive  pay,  and  exciting  newspaper  and  a 
chance  to  live  in  a  Missouri  River  capi¬ 
tal  city  where  recreational  opportunities 
abound.  Send  resume  and  non- 
returnable  clips  to:  Paula  Redmann, 
Human  Resources  Manager,  The 
Bismarck  Tribune,  PO  Box  1498, 
Bismarck,  ND  58502.  Application 
deadline:  July  15,  1988. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

II  West  19th  St. 

New  York.  NY  1001 1 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to  ) 


WRITER 

Ducks  Unlimited,  one  of  the  world’s 
largest  conservation  organizations, 
needs  a  writer  with  newspaper  and 
magazine  experience  preferrably  with  a 
conservation  or  wildlife  management 
background.  You’ll  join  a  staff  of  nation¬ 
ally  recognized  writers  and  provide  copy 
for  our  magazine  and  public  relations 
efforts.  We  offer  a  salary  commensurate 
with  experience  plus  an  excellent  bene¬ 
fits  package.  Please  send  resume,  clips 
and  salary  needs  to:  Barbara  Beal, 
Ducks  Unlimited  Inc.,  1  Waterfall  Way, 
Longrove,  IL  60047.  EOE. 


TELEVISION  WRITER  (EMD),  The 
Houson  Post  is  looking  for  an  exper¬ 
ienced  columnist  with  the  background 
in  writing  about  television.  This  person 
must  be  a  self-starter  whose  approach  is 
outside  the  norm  and  whose  writing  is 
every  bit  as  entertaining  as  the  beat 
being  covered.  Send  a  cover  letter, 
resume  and  clips  to  Mark  G.  Hanna, 
Entertainment  Editor,  The  Houston 
Post,  PO  Box  4747,  Houston,  TX 
77001. 


VITAL  PAPER  in  growing  area  needs 
Lifestyle  editor  with  strengths  in  enter¬ 
prising  and  developing  local  articles 
and  features  on  lifestyle  trends  and 
other  areas  of  community  life,  including 
fine  and  performing  arts,  plus  strong 
design,  editing  and  writing  skills.  Send 
resume,  samples  to  Bill  Knutson, 
managing  editor.  The  Post-Crescent, 
Box  59,  Appleton,  Wl  54912. 

WE  WANT  a  reporter  driven  by  curiosity 
who  will  stick  his  or  her  nose  in  every¬ 
body  else’s  business.  That  reporter  will 
cover  not  only  the  nuts  and  bolts  of  daily 
business  and  regulatory  beat  in  a  grow¬ 
ing  state  capital,  but  will  be  able  to 
appreciate  and  expand  on  the  big 
issues:  development  encroaching  on 
diminishing  farmland,  downton  revitali¬ 
zation,  and  maintaining  the  quality  of 
life  in  the  face  of  growth  and  change. 
You  will  never  run  out  of  story  ideas 
here.  Send  resume  and  clips  to:  Tamra 
Brittingham,  Managing  Editor,  Dela¬ 
ware  State  News,  PO  Box  737,  Dover, 
DE  19903. 


REMINDER: 

Deadline  for  line  ads  is 
Tuesday, 12  noon 
for  the  current  week’s  issue. 


When  a  man  gets  up 
in  the  world,  people 
want  to  down  him;  when 
he  gets  down  in  the  world, 
people  want  to  help  him. 

Ed  Howe 

WRITERS  WANTED  for  new  newsletter 
on  journalism  ethics.  We’re  looking  for 
reporters  and  editors  to  write  about 
tough  calls  involving  an  ethical  dilem¬ 
ma  that  they  have  faced  on  the  job. 
$500  paid  on  acceptance  for  articles  of 
approximately  1000  words.  For  more 
information,  contact  Robin  Hughes, 
Editor,  FineLine,  600  East  Main  St., 
Louisville,  KY  40202.  (502) 
895-0111/584-8182. 


ORDER  YOUR  OWN  SUBSCRIPTION 

TO  EDITOR  &  PUBLISHER. 


11  West  19th  street.  NY,  NY  10011.  (212)  675-4380 
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HELP  WANTED 
FREELANCE 


HELP  WANTED 
PRODUCTION 


HELP  WANTED 
PRODUCTION 


HELP  WANTED 
EDITORIAL 


MAINTENANCE  MANAGER 
Major  metropolitan  dally  In  Dallas, 
Texas  Is  seeking  a  maintenance  mana¬ 
ger  to  manage  its  maintenance  and 
technical  services  departments.  Qualifi¬ 
cations  for  this  position  includes  a 
BSEE,  BSME,  or  Bachelor’s  degree  in 
electronic  technology  with  a  minimum 
of  5  years  newspaper  maintenance 
experience,  or  equivalent.  At  least  2 
years  prior  supervisory  experience  is 
also  needed  to  effectively  direct,  plan, 
and  coordinate  activities  of  the  down¬ 
town  and  satellite  plant.  Must  possess 
working  knowledge  in  the  electrical, 
mechanical,  and  electronic  repair/ 
maintenance  of  production  equipment 
and  support  systems.  Strong  people 
skills  are  essential.  Attractive  salary  and 
comprehensive  benefits  are  offered. 
Interested  candidates  should  call  or 
send  resume  stating  salary  require¬ 
ments  tO:  B.  Dangel,  The  Dallas  Morn¬ 
ing  News,  PO  Box  225237,  Dallas,  TX 
75265;  (214)  977-8820. 

PRODUCTION  MANAGER 
One  of  the  top  Zone  2  newspapers  seeks 
an  experienced  production  manager. 
Multi-location  plant.  Circulation 
460,000  daily,  678,000  Sunday.  Mind 
set  on  quality  assurance.  Administrative 
ability,  employee/labor  relation  skills  a 
plus.  Excellent  salary,  benefits.  Send 
resume  to  Box  2780,  Editor  & 
Publisher. 

The  worst,  the  hardest, 
the  most  disagreeable 
thing  that  you  may  have 
to  do  may  be  the  thing 
that  counts  most,  because 
it  is  the  hard  discipline, 
and  it  aJone,  that  makes 
possible  the  highest 
efficiency. 

Elihu  Root 


Attention  Advertisers: 

Please  note  these  remtnders  when  sencjing  classi¬ 
fied  ad  copy: 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads:  for  instance,  help  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is  re¬ 
quired. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run. 

Remember  —  in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 


E&P  Classified  Department 


FREE-LANCE  WRITE  WASHINGTON 
BASED,  for  bimonthly  trade  magazine. 
To  prepare-on  a  continuing  basis-short 
reports  on  imports/'exports,  trade  statis¬ 
tics,  domestic  and  overseas  marketing. 
Pay  on  acceptance.  Send  resume  and 
clips,  and  indicate  if  you  have  federal 
government  agency  contacts.  Box 
3042,  Editor  &  Publisher. 

_ LIBRARY _ 

NIGHT  SUPERVISOR 
For  the  Newspaper  the  Twin  City  library. 
Supervises  staff,  answers  reference 
request  from  newsroom  using  electronic 
data  bases  and  print  reference  mater¬ 
ials.  Selects  non-published  photos  for 
retention  and  oversees  the  assignment 
of  subject  headings.  Requires  three 
years  reference  librarian  experience 
with  one  year  of  on-line  data  base 
search  experience.  Experience  working 
with  photos  highly  desirable.  Strongly 
prefer  Master’s  in  library  science  and 
previous  newspaper  experience.  Send 
resume  and  salary  history  to:  Eugene 
Hawkins,  Human  Resources,  The  Star 
Tribune,  425  Portland  Avenue,  Minnea¬ 
polis,  MN  55488. 

Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


_ PRODUCTION _ 

MAILROOM  EQUIPMENT  OPERATOR/ 
MECHANIC  sought.  Supervisory  experi¬ 
ence  helpful.  Harris  inserter,  IDAB 
stackers  and  related  equipment.  Call 
Colleen  at  (203)  447-0207  after 
10PM. 


PRODUCTION  MANAGER 
Quality-oriented  leader  who  under¬ 
stands  people  as  well  as  production 
from  computers  to  camera  to  press. 
Growing  10,000-circulation  daily  with 
TMC  and  expanding  commercial  work. 
Send  resumes  to  William  Bright,  Piqua 
Daily  Call,  121  East  Ash  Street,  Piqua, 
OH  45356. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

PUBLISHER,  DAILY 
Successful  manager  with  extensive 
experience  on  dailies  seeks  publisher 
position.  Strong  in  circulation  and 
advertising  development,  financial 
management  and  community  relations. 
Box  3053,  Editor  &  Publisher. 

RENT  AN  EXPERT 

If  you  have  a  heavyweight  publishing 
problem  but  can’t  afford  to  permanently 
hire  a  heavyweight  publishing  profes¬ 
sional  to  fix  it,  rent  an  accomplished 
executive  with  an  outstanding  record  of 
success  in  dailies,  weeklies,  and  shop¬ 
pers.  Areas  of  expertise  include  market¬ 
ing,  sales  development,  budgeting,  cost 
control  and  new  technology.  Top  refer¬ 
ences,  reasonable  rates.  Box  3071, 
Editor  &  Publisher. 


_ EDITORIAL _ 

AGGRESSIVE,  THOUGHTFUL  AND 
impartial  reporter  well-rounded  with  3 
years  experience  ranging  from  hard 
news  and  features  to  copy  editing  and 
layout  seeks  reporting  or  editing  job  on 
small  to  mid-size  daily  or  weekly.  Box 
3040,  Editor  &  Publisher. 

AWARD-WINNING  small  business 
columnist,  one  of  the  few  in  the  nation, 
seeks  full-time,  metro  daily  slot.  Box 
3039,  Editor  &  Publisher. 

COPY  CRUNCHER  at  large  daily  needs 
a  break.  I’ve  paid  my  dues  and  can  do  it 
all.  Now  I  want  to  learn  management 
basics  as  a  department  head  or  assis¬ 
tant,  any  size  paper.  Zones  2,  3,  5.  Box 
3055,  Editor  &  Publisher. 


EDITOR-REPORTER  -  Seeks  reporting 
job  on  daily  or  suburban  weekly.  6  years 
daily,  1-1/2  years  suburban  weekly. 
Had  long  time  care  of  mother,  now 
deceased. 

Ready  and  eager  to  get  back  to  news¬ 
paper  business.  J-school  grad. 
1986-87  courses,  reporting,  editing 
modern  newspaper:  All  American 
modern  newspaper.  1988,  new  75,000 
circ.,  monthly  newspaper  for  disabled, 
asst,  to  Editor.  Cheryl  A.  Spencer,  718 
N.  32nd  Ave.,  Hollywood,  FL  33021. 

EXPERIENCED  reporter  moving  to 
Albany,  NY,  seeks  news  or  PR.  Versa¬ 
tile,  awards,  clean  copy.  Tom  Williams, 
6106  Easton  RD,  Knoxville,  TN  37920. 

INT’L  AFFAIRS 

Glasnost,  perestroika  are  buzzwords  of 
the  1990s  but  are  they  Godsends? 
Veteran  journalist  seeks  to  expand 
commentaries  on  US-USSR  affairs  with 
view  to  dissident  activists  as  well  as 
other  international  matters.  For 
samples  and  a  bonus,  contact  Trident 
Features,  30-31  85th  St.,  Jackson 
Heights,  NY  11370. 

METRO  SPORTS  EDITOR,  10  years 
daily  experience,  seeks  bigger  chal¬ 
lenge  in  newsroom  management. 
Proven  leadership  that  can  add  momen¬ 
tum  to  a  sagging  sports  staff  or  vitality 
to  a  newsroom  as  a  managing  editor. 
Box  3058,  Editor  &  Publisher. 

NEWS  OR  CITY  EDITOR  -  Productive 
idea  man.  Skilled  copy,  wire,  layout 
editor.  Leader  of  special  project  team. 
Reporting,  photo  experience.  Prefer  PM 
daily.  Zone  1,  2  or  5.  Box  3062,  Editor 
&  Publisher. 

SPORTS  SLOT  MAN  on  southern  Zone 
9  metro  seeks  spot  on  metro  in  North¬ 
east  or  Southeast.  Seventeen  years’ 
experience,  hard  worker,  handles 
writers  well.  Box  3066,  Editor  & 
Publisher. 

SPORTSWRITER,  over  5  years  exoeri- 
ence,  seeks  pro  or  college  beat.  How  do 
I  get  it?  Solid  Background,  clips  and 
experience  (including  some  pro  and 
college  football  and  basketball).  Box 
3044,  Editor  &  Publisher. 

TALENTED  WRITER/EDITOR  making 
transition  from  publication  manage¬ 
ment  to  job  allowing  me  to  use  my 
reporting,  interviewing  and  editing 
skills.  B.A.  in  sociology  government 
from  Smith  and  M.A.  in  communica¬ 
tions  management  from  University  of 
Southern  California.  Box  3059,  Editor 
&  Publisher. 
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SHOP  TALK  AT  THIRTY  - 

Public  schools  should  make  media  studies  mandatory 


By  Don  Sneed 

The  time  is  past  due  for  the  public 
education  curriculum  to  offer  man¬ 
datory  coursework  in  media  studies. 

In  this  Information  Age  students 
need  to  learn  about  and  use  the  vari¬ 
ety  of  media  they  are  constantly 
exposed  to  and  through  which  they 
gain  much  of  their  understanding  of 
the  world. 

Because  information  plays  such  an 
important  part  in  our  lives,  students 
should  be  introduced  to  the  wide 
world  of  visual,  graphic  and  verbal 
communications  in  addition  to 
receiving  instruction  on  the  literary 
classics  and  essay  writing. 

This  proposal  is  not  intended  to 
replace  “English"  as  we  know  it  or 
learning  to  write.  Instead,  the  pres¬ 
ence  of  media  studies  in  a  curriculum 
would  signal  that  writing  mastery  is 
but  one  of  the  skills  that  people  living 
in  the  21st  century  will  need  as  new 
information  technology  emerges. 


consumers.  They  should  know  some¬ 
thing  about  advertising,  public  rela¬ 
tions,  propaganda  and  news.  They 
should  engage  in  discussion  about  the 
burgeoning  cable  tv  industry,  con¬ 
centration  of  newspaper  ownership, 
and  lack  of  minorities  in  the  news 
media. 

Education  has  moved  far  beyond 
the  3R’s,  but  educational  advance¬ 
ments  must  never  cease.  The  need  for 
media  studies  —  a  notion  that  is  as 
obvious  as  the  noses  on  our  faces  — 
stares  at  us  from  every  nook  and 
cranny.  We  are  inundated  by  informa¬ 
tion  and  surrounded  by  the  media. 

Yet  no  hue  or  cry  is  heard  to  bring 
media  studies  into  the  curriculum. 
Perhaps  the  reason  is  that  such  a 
notion  sounds  almost  like  fun,  and, 
for  goodness'  sakes,  something  fun 
can't  also  be  educational.  Or  we  could 
erroneously  assume  that,  since  the 
media  are  ubiquitous,  everyone 
understands  all  about  them. 

Alas,  education  is  too  important  to 


Why  not  create  lessons  that  incorporate  use  and 
study  of  VCRs,  tape  recorders,  desktop  publishing 
systems,  radio,  television  and  newspapers  at  an  even 
earlier  juncture  —  perhaps  the  elementary  grades? 


What  media  studies  would  do  best 
is  to  have  students  make  connections 
between  their  culture  and  their  school 
work  while  they  develop  reading, 
writing,  speaking,  listening  and,  most 
importantly,  critical  thinking  skills. 
After  all,  huge  numbers  of  students 
are  turned  off  by  the  literary  classics 
and  writing  essays  but  are  turned  on 
by  movies,  videocameras,  tape 
recorders,  radio,  popular  music, 
magazines,  television  soap  operas, 
videocassette  recorders,  even  comic 
books  and  newspapers. 

Why  not  capitalize  on  these  inter¬ 
ests  by  putting  them  in  an  educational 
framework?  Why  not  create  lessons 
that  incorporate  use  and  study  of 
VCRs,  tape  recorders,  desktop  pub¬ 
lishing  systems,  radio,  television  and 
newspapers  at  an  even  earlier 
juncture  —  perhaps  the  elementary 
grades? 

Students  should  be  taught  how  to 
become  confident  media  users  and 

(Sneed  is  an  associate  professor  of 
journalism  at  San  Diego  State  Univer¬ 
sity.) 


be  left  to  the  educators.  Therefore, 
we  should  take  our  cue  from  those 
who  know  best  that  the  English  lan¬ 
guage  curriculum  can't  stand  still  — 
the  British,  whose  central  govern¬ 
ment  supports  media  studies. 

The  British  are  busy  revamping 
major  portions  of  their  educational 
system.  Media  studies  seem  to  be  a 
good  bet  to  find  their  way  into  the 
British  curriculum,  sooner  rather 
than  later. 

If  the  country  where  English  is 
revered  can  find  a  place  in  the  curri¬ 
culum  for  media  studies,  then  the 
United  States,  with  its  supersaturated 
level  of  media,  certainly  should. 

Of  course,  one  could  argue  that 
schools  cannot  teach  all  things  to  all 
people  —  that  studies  in  radio,  televi¬ 
sion,  newspaper  reporting,  advertis¬ 
ing  and  public  relations  are  available 
as  specialties  at  the  college  level. 

That's  '50s,  '60s  and  '70s  thinking. 
In  today's  world,  media  studies  need 
to  start  early  and  continue  through 
high  school  so  that  all  students  know 
key  concepts,  have  read  relevant  lit¬ 
erature,  gained  hands-on  experience 


in  producing  media  programs  and 
materials,  and  have  the  ability  to  ana¬ 
lyze  the  avalanche  of  information 
critically. 

This  is  an  educational  province  that 
demands  action  now  before  further 
exponential  increases  in  the  amount 
of  information  occur  and  before  edu¬ 
cators  awaken  to  learn  that  the  Brit¬ 
ish,  the  Japanese  and  the  Soviets  have 
surpassed  us  in  providing  media 
studies. 

Tomorrow's  students  must  be 
equipped  with  more  than  just  English 
and  writing  competency.  Students 
deserve  an  educational  system  that 
allows  them  to  perform  competently 
within  and  to  decipher  intelligently 
the  vast  media  culture  that  saturates 
their  very  existence. 

Let  us  hope  that  educational  re¬ 
formers  get  a  wake-up  call  and  put 
media  literacy  at  the  top  of  their 
agenda. 


Soviet  newspaper 
supports  Anderson 

A  Soviet  newspaper,  Sovetskaya 
Rossiya,  recently  published  an  emo¬ 
tional  article  supporting  Terry  Ander¬ 
son,  Associated  Press  Middle  East 
bureau  chief,  who  is  the  longest-held 
foreign  hostage  in  Lebanon. 

Urging  Anderson  to  be  strong  and 
assuring  him  his  captors  would  be 
punished,  it  read,  “Hold  on,  Terry! 
We  want  you  to  know  that  here  in 
Russia  our  hearts  too  are  gripped  with 
pain  and  indignation,  when  we  try  to 
imagine  your  anguish  and  sufferings. 

“And  another  thing,  Terry,  your 
jailers  are  bound  to  face  punishment. 
A  human  life  and  human  dignity  are 
supreme  values,  and  nobody  must  be 
allowed  to  get  away  with  abusing 
them." 


Reuter  Fellowships 
to  foreign  reporters 

The  Reuter  Foundation  awarded 
fellowships  to  journalists  from  China, 
Sri  Lanka,  Brazil,  Nigeria,  Bangla¬ 
desh  and  Algeria  for  study  at  Oxford, 
Stanford  and  Bordeaux  universities  in 
1988-89. 

Chen  Yu,  a  photojournalist  from 
Malaysia,  was  awarded  the  Willie 
Vicoy  Reuter  Fellowship. 
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Nowls  the  time  to  start 
gettii^  into  flexo  presses. 


The  Motterflex  FX-4 
flexo  press  is  all  the  reason 
you’ll  need  to  make  your 
move  into  quality  flexo  news¬ 
paper  printing.  Of  course,  the 
FX-4  produces  all  the  benefits 
of  flexo  printing.  Brilliant 
clarity  of  reproduction  in  pro¬ 
cess  color,  spot  color,  and 
black  and  white.  No  ink 
smudging,  strike-through  or 
set-off,  thanks  to  water  based 
inks.  And  big  savings  through 
lighter  basis  weight  papers 
and  fast  start-ups. 

But  the  real  compel¬ 
ling  reason  to  get  going  with 
flexo  printing  is  that,  here  in 
the  Motterflex  FX-4,  flexo 
newspaper  printing  has  come 
of  age. 

Here  -  as  nowhere 
else  -  flexo  has  been  method¬ 
ically  and  patiently  refined. 
Perfected  through  many  years 
of  research,  experimentation 
and  fine  tuning  that  no  other 
flexo  program  anywhere,  can 
even  begin  to  compare. 


The  Motterflex  FX-4... firm 
the  people  who  have  done  more  with 
fle.xo  than  anybody.  Anywhere. 

We’ve  researched  the 
variables  in:  ANILOX 
ROLLS  (cell  volumes,  screen 
rulings,  and  wear  characteris¬ 
tics);  PLATES  (screen  angles, 
swell  and  tack);  INKS  (drying 
speed,  re- wettability  and  vis¬ 
cosities);  and  NEWSPRINT 
(smoothness,  fiber  size,  and 
formation).  Anything  and 
everything  that  can  affect  the 
printing  quality  and  cost  effec¬ 
tiveness  of  a  Motter  press. 

And  this  dedicated 
commitment  continues  with 
every  Motter  press  before  and 


after  the  sale.  Whether  it’s  an 
entire  press  line  or  a  single 
slip-in,  Motter  guarantees  that 
its  equipment  is  manufactur¬ 
ed,  installed  and  producing  at 
top  efficiency. 

Confidence  in  Motter’s 
experience,  technology  and 
leadership  in  flexo  now  makes 
getting  into  newspaper  flexo 
an  irresistable  move.  Maybe 
you  have  a  flexo  move  to 
make.  Call  or  write  us.  We’ll 
be  glad  to  discuss  it  with  you. 


Send  for  our  free  fHHiklet. 
New  spaper  FU'xoKniphx  -  4 
Report  on  Current  Teehnologw 
It  gives  answers  to  questions  j 
that  you  may  not  have  even  / 
thought  of.  / 


Please  send  me 
Newspaper  Fle.xofjraphv  - 
A  Report  on  Current 
Technology 


\M^  PRINTING  PRESS  CO. 

P.O.  Box  1562,  York,  PA  17405 
(717)  755-1071 

Designers  and  Manufacturers  of 
Web-Fed  Printing  Equipment 


William  Burleigh  anti  I  any  laser. 


THELEAEERS 


E.W.  Scripps  had  faith  in  the  public 
doing  what’s  right, once  armed  with  enough 
information.  While  his  founding  principles 
haven’t  changed,  the  requirements  for  ad¬ 
vancing  them  have. 

Today  the  leadership  of  Scripps  Howard 
Newspapers  comes  from  Larry  Leser,  Scripps 
Howard  president,  and  William  Burleigh, 
senior  vice  president  for  newspapers.  Leser’s 
no-nonsense  business  expertise  has  brought 
a  new  competitive  edge  to  the  company,  and 


a  clear  vision  fo^’  the  future  based  on  quality 
and  service.  Burleigh’s  years  as  an  editor 
forged  a  similar  commitment  to  excellence 
and  public  service. 

Together  they  demand  total  newspaper 
commitment  to  quality.  They’ve  raised  a 
standard  of  excellence  throughout  the  com¬ 
pany  E.W  called  the  “concern!’ 

Larry  Leser  and  Bill  Burleigh.  Standard 
setters.  Leaders  of  the  more  than  8,000  dedi¬ 
cated  people  at  Scripps  Howard  Newspapers. 


PEOPLE  COMMITTED  TO  EXCELLENCE 

^  SCRIPPS  HOWARD 
ill  NEWSPAPERS 


